Business Upbeat 


Spreads Through 


Town and Count 


fin Product Digest): THUNDER ON THE HILL, TOMORROW IS ANOTHER DAY, DARLING 
HCW COULD YOU, CROSSWINDS, THE STRIP, POOL OF LONDON, THE LADY AND THE BANDIT, THE MAGIC — 
FACE, GJ, JANE” 


aicred as 12, 1931, at the Post Office, at New York Cay, wader the ect of March 4, 187% 
sort bortien Single copy. 26 Alt contents by Quioley Publishing: 


Pity the poor traffic cop at Radio City Music Hall. 
It’s been a nightmare for him. After 10 record- 
breaking traffic-jammed weeks of ““The Great 
Caruso,” “Show Boat” sailed in. The grosses and the 
crowds are bigger than ever. The traffic cop remem- 
bers that M-G-M started it in November with “King 
Solomon’s Mines” followed by “Kim,” “Father's Little 
Dividend” and “Royal Wedding.” It was one M-G-M 


* (Asterisks denote Technicolor) (Continued ) 
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traffic problem after 
another! He thought 
nothing could top 
those ““Caruso” crowds 


‘ but “Show Boat” in the 
hottest days of summer 


is setting new Music 
Hall records. All over 
the nation it’s the same, 
the box-office toppers 
are M-G-M. 


BUSY LION! 


Big Chief Leo, the Leader, has hit 
a stride unparalleled in film his- 


tory. Soon you'll hear about 
the next big M-G-Musical *“An 
American In Paris.” Meanwhile 
it's smart to know what’s what 
with the company that’s hot. Keep 
close tabs on the Trade Shows! 


Here are two important pictures 


you should see! 


THE RED 
BADGE OF 


ALBANY—8/14—2 P.M. 
20th- Fox in Room 
1052 Broadway 
ATLANTA—8/14—10:30 A.M. 
20th-Fox Screen Room 
197 Walton St., N.W. 
P.M. 
M-G-M Screen Room 
“Ss Church Street 
SUFFALO— 9/142 
20th-Fox Screen 
290 Franklin Street 
CHARLOTTE—8/14—1:30 P.M. 
20th- Fox Screen Room 
308 S. Church Street 
:30 P.M. 
igel’s Screen Room 
S$. Wabash Avenue 
CINCINNATI—8/14—8 P.M. 
RKO rye Bidg. Screen Room 
6 East Sixth Street 
CLEVELAND -1 P.M. 
Oth-Fox Screen Room 
Payne Avenue 
DALLAS—8/14—2:30 P.M. 
20th-Fox Screen Room 
1803 Wood Street 
DENVER—8/14—2 P.M. 
Paramount Screen Room 
2100 Stout Street 
DES P.M. 
20th-Fox Screen Roo 
1300 High Street 
DETROIT—8/14—1:30 M. 
Max Biumenthal’'s Sc. Rm. 
Cass Avenue 
M. 
20th-Fox Screen 
326 North Iinois 
JACKSONVILLE—8/14—8 P.M. 
Screen Room 
Forsyth Street 
KANSAS P.M. 
h- Fox Screen Roo 
Wyandotte Street 
LOS ANGELES—8/14—2 P.M. 
United Artists’ Screen Room 
1851 South Westmoreland 
Noon 
20th-Fox Screen Room 
151 Vance Avenue 
MILWAUKEE—8/14—1:30 P.M. 
Warner Screen Room 
212 West Wisconsin Avenue 
Oth-Fox Screen R 
Currie 
Oth- Fox Screen Ri 
Whiting 
NEW ORLEANS 130 P.M. 
20th-Fox Screen Room 
200 South Liberty Street 
NEW YORK-N. P.M. 
M-G-M Screen Room 
630 Ninth Avenue 
OKLAHOMA CITY—8/14—1 P.M. 
20th- Fox Screen Room 
10 North Lee Street 
OMAHA—8/14—1 P.M. 
h-Fox Screen Room 
1502 Davenport Street 
A.M. 
M-G-M Screen Room 
1233 Summer Street 


| Pm. 


of 
PORTLAND—8/14—2 P.M. 


8. F. Shearer Screen Room 
1947 N. W. Kearney Street 
ST. LOUIS—8/14—1 P.M. 
8’Renco Art Theatre 
3143 Olive Street 
SALT LAKE P.M. 

20th-Fox Screen R 
216 East First Street, south 
SAN FRANCISCO—8/14—1:30 P.M. 
20th-Fox Screen Room 
245 Hyde Street 
SEATTLE—8/14—1 P.M. 
Jewel Box Preview Theatre 
2318 Second Avenue 
WASHINGTON—8/14—2 P.M. 
RKO in Room 
932 North Jersey Avenue, N.W. 


TRADE 


cuows! 


The best film 
about the 
War Between 
the States 
since GWTW. 


M-G-M presents 
Stephen Crane’s Great 
American Story “THE 
RED BADGE OF 
COURAGE” « Star- 
ring Audie Murphy 
Bill Mauldin + A John 
Huston Production 
Screen Play by John 
Huston + Adaptation 
by Albert Band 
Directed by John 
Huston + Produced 
by Gottfried Reinhardt 


Spencer Tracy 
scores again! 


M-G-M presents 
SPENCER TRACY 
in ‘“‘THE PEOPLE 
AGAINST O’HARA” 
Co-starring 
PAT O’BRIEN 
DIANA LYNN 
JOHN HODIAK 
Screen Play by John 
Monks, Jr. From a 
Novel by Eleazar 
Lipsky + Directed by 
JohnSturgess Produced 
by William H. Wright. 


RKO Palace Bid 


AUG. 20% 


M-G-M 


ALBANY—8/20 —2 P. 
20th-Fox Screen Roo 
1052 Broadway 
ATLANTA—8/20—2 P.M. 
h-Fox Screen Room 
197 Walton St., N.W. 


BOSTON—8/20—2 P.M. 
M-G-M Screen Room 
46 Church Street 
P.M. 
h-Fox Screen Room 
i) Franklin Street 
CHARLOTTE—8/20—1 P.M. 
20th-Fox Screen Roo 
308 S. Church Street 
CHICAGO—8/20—1:30 P.M. 
H. C. igel’s Screen Room 
1301 S. Wabash Avenue 
CINCINNATI—-8/20—8 P.M. 
. Screen Room 
16 East Sixth Street 


CLEVELAND—8/20—1 P.M. 
20th-Fox Screen Room 
2219 Payne Avenue 
DALLAS—8/20—2:30 P.M. 
20th- Fox Screen Room 
1803 Wood Street 
DENVER—8 M. 
Paramount Room 
2100 Stout Street 
DES MOINES—8/20—1 P.M. 
20th-Fox Screen Room 
1300 High Street 
DETROIT—8/20—-1 :30 P.M. 5 
Max Blumenthal’s Sc. Rm. 
2310 Cass Avenue 
P. P, 
h-Fox Screen 
North Hilinois Street : 
JACKSONVILLE—8/20—8 P.M, 
Florida State Screen Roon 
128 East Forsyth Street — 
KANSAS CITY—8/20—1 P. 
20th-Fox Screen Roo 
1720 Wyandotte Street 
LOS ANGELES—8/20—2 P.M. 
United Artists’ Screen Room 
1851 South Westmoreland 
MEMPHIS—8/20—12 Noon 
20th-Fox Screen Room 
151 Vance Avenue 
MILWAUKEE —8/20-1:20 P. 
Warner Screen 
212 West Wisconsin ‘Avenugl 
MINNEAPOLIS—8/20—2 P. 
20th-Fox Screen Room 3 
1015 Currie Avenue q 
NEW HAVEN—8/20—2 P.M. { 
20th-Fox Screen Room 
40 Whiting Street 
NEW ORLEANS ~8/201:20 P.M. 
h- Fox Screen Room 
200" South Liberty Street 
NEW YORK.-N.J.—8/20—2:30 P.M. 
M-G-M Screen Room 
630 Ninth Avenue 
P.M. 
North L Lee 
OMAHA—8/20—1 P.M. 
20th-Fox Screen Room 
1502 Davenport Street 
PHILADELPHIA 8/2011 AM. 
Screen Room 
Street 
PITTSBURGH 
M-G-M Screen Roo 
1623 Boulevard of Allies 
P.M. 

. F. Shearer Screen Room 
Soar N. W. Kearney Street 
ST. P.M. 
S’Renco Art Theatre 
3143 Olive Street 
Gast First tee South 


SAN FRANCISCO—8/20—1:30 P.M. 


20th- Fox Screen Room 
245 Hyde Street 
SEATTLE-0/20—1 P.M. 
Jewel Box Preview Theatre 
2318 Seco 


P.M. 
932 North Jersey NW, 
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GREGORY PECK VIRGINIA MAYO 
“CAPTAIN HORATIO HORNBLOWER" 


directed by RAOUL WALSH Screen Piay by Ivan Goff and Ben Roberts and 
Aeneas MacKenzie From the Nowel By C S Forester 


"JIM THORPE — ALL AMERICAN" 
save BURT LANCASTER CHARLES BICKFORD 


STEVE COCHRAN PHYLLIS THAXTER 


Givected by MICHAEL CURTIZ produces by EVERETT FREEMAN 
Screen Play by Dougias Morrow and Everett Freeman music by Max Steiner jum Thorpe, Technical Advisor 
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Special August 23rd “Home-Town” showings 
in Oklahoma City, Muskogee and Carlisle 
—and then 


AUGUST 24th 
AT’ THE 
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* PREVIEW AUDIENCES ARE CHEERING THE NEW ZANUCK-MANKIEWICZ HIT 
GRANT AND JEANNE CRAIN IN “PEOPLE WILL 
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MARTIN QUIGLEY, Editor-in-Chief and Publisher 


Vol. 184, No. 6 


The British Deal 


HE difficult negotiations involving arrangements for the 

withdrawal of earnings of American film companies in 

Great Britain have reached a reasonably satisfactory con- 
clusion. The United States negotiators—Mr. Joyce O'Hara, 
Mr. James Mulvey and Mr. John G. McCarthy—are to be 
complimented for their painstaking and effective representa- 
tion of the American interest. 

The basic figure of the earlier agreement of $17,000,000 is 
retained, and this doubtlessly will be a convenient arguin 
point for British Labor Government spokesmen in dealing with 
their political opponents. On the other hand the American 
companies receive additional “fringe” remittances based again 
on a share of their investments in film production in Britain 
and a new element—participation in the so-called Eady Tax 
Plan pool. Altogether remittances could total about $24,000,- 
000, with the possibility of an increase should box office atten- 
dance have a good rise. This total compares well with the 
$19,000,000 estimated for the current year. However, the 
new total still is not great in relation to total earnings of 


American films in Britain and meager in relation to the re- »- 


mittances of the war years which averaged about $62,000,000. 

It is to be hoped that as soon as conditions permit all re- 
strictions on the flow of film remittances from Britain will be 
dropped. As long as they remain in force they are a danger- 
ous precedent and an invitation to imitation and refinement. 
Also it is too early to know what will be the long range effects 
of the Eady Tax Plan. Understandably exhibitors in the United 
Kingdom are not happy about it. They went to the Govern- 
ment seeking a reduction in admission taxes and were induced 
to agree instead to accept permission to increase certain ticket 
prices. While exhibitors share somewhat in the added revenue, 
most of it passes to the Government and to a producers’ pool. 
It is from this latter pool that the American companies have 
been guaranteed remittances of $4,000,000. No matter how 
described, the producer's share of the Eady plan is either a 
government subsidy of production or a “hidden" increase’in 
absolute film rentals, depending on the point of view. 

Meanwhile British production piasiisowt is depending more 
and more on direct and indirect Government subsidies. That 
certainly is an unhealthy condition. The National Film Finance 
Corporation recently has been granted by the British Govern- 
ment an additional £2,000,000. 


Too Little, Too Late 
[ervest because industry protests have been so few and so 


weak, the National Production Authority this week has 

imposed even stricter controls on theatre construction and 
remodeling. Under the so-called Controlled Materials Plan, new 
theatre construction continues, in effect, to be banned and many 
types of remodeling, previously permitted by the old M-4 order 
have been excluded. Now, beyond necessary repairs and main- 
tenance, nothing may be undertaken that uses any aluminum alloy 
steel, stainless steel, or aluminum, or over two tons of steel or 
200 pounds of copper. While controlled metals in certain types 
of equipment are not included in the weight ceilings, all copper 
wiring counts against the quota. 


MARTIN QUIGLEY, JR., Editor 


August II, 195! 


The industry should indeed be deeply chagrined that theatres 
are still included in the list of buildings subject to the tightest 
controls and regulations. Radio and television stations and 
newspaper plants are in a different category, one subject to 
less stringent restrictions. 


was announced—with theatres ranked with the “cats and 

dogs" of the entertainment business—efforts were made 
here and in the Better Theatres section of the Herald to 
alert the industry to the serious implications of the NPA prece- 
dent. When Mr. Arthur L. Mayer, executive vice-president of 
COMPO, wired a protest to the NPA, many exhibitors— 
instead of supporting him—wanted to have him impeached or 
at the very least keelhauled. Government officials made no 
secret of the fact that the preponderance of industry opinion 
that came to their attention reflected approval rather than 
criticism of the ban on the construction of regular and drive-in 
theatres and the severe limitation on all theatre remodeling. 
Only last week, nine months after the controls were imposed 
and on the eve of the announcement of the stricter regulations, 
Mr. Gael Sullivan, executive director of the Theatre Owners 
of America, said that he thought exhibitors might have to 
launch a major battle to get the Government to relax controls 
on theatre construction. The whole history of Government con- 
trols in every field has demonstrated that the best time to 
resist controls is when they are being contemplated or just 
announced by the Government bureaus and agencies con- 
cerned. It is also clear that once controls are imposed it is 
difficult to get them relaxed. On the contrary, they seem to 
have a natural tendency towards increasing in severity. 


OC’ Monday, August 6, Mr. Nathan D. Golden, film 


[" October, 1950, when the ban on amusement construction 


chief of the NPA, who has been carrying on almost 

single-handedly a fight for the interest of theatres 
and theatre equipment manufacturers and supply dealers, said 
that Mr. Manly Fleischmann, NPA Administrator, told him 
that "we will see how things work out" before deciding on 
relaxing theatre construction and remodeling controls. That 
"seeing how things work out" would seem to depend on three 
things: 1} the availability of metals; 2) the needs for defense, 
and 3) the effectiveness of the industry's presentation of its 
case. The first two points are out of control of the motion 
picture —_— If again it does “too little, too late" in con- 
nection with the presentation of its case, the responsibility 
will rest primarily on the industry's exhibitor organization. 


* * * 


RELATED example of the gt leisurely approach 
A to defense of its own interests before a Government 
agency is the fact that the protest against the re- 
removal of the "Essential’’ classification of the industry by the 
Department of Commerce was filed August 3 although the 
action was taken by the Secretary of Commerce back in April. 
Even thouah COMPO's protest was late, the eppeal written 
by Mr. Robert W. Coyne, COMPO special counsel, makes a 
good presentation of arguments on behalf of the film business. 
Favorable action on the appeal might be the first step to later 
reconsideration of the listing of theatres in the most non- 
essential category by the National Production Authority. 


; 
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Wants Stars 
To THE Eprtor: 
Why not give the good people in the small 
communities 4 chance to see the stars of mo- 
tion pictures? Give us a star of the screen 
and we will have people in our little city 
from all over this part of the state and they 
will remember it for weeks and weeks.— 
RALPH H. FRAME, Pace Theatre, Chad- 


ron, Nebraska. 


Wants More Glamor 
To THE Epitor; 

I have never expressed my opinion on 
“What the Picture Did For Me” as I| think 
this is no longer the correct way of truly 
expressing the views of our current motion 
picture business men. A clearer and more 
interesting viewpoint could be obtained by 
writing about “What the Picture Is Doing 
To Me.” 

For the past two years I have strongly 
felt and thought that the motion picture in- 
dustry is a dying business. This is especially 
true in small neighborhood theatres. We 
have been rapidly losing our patrons and it 
seems that all our efforts to tell the right 
people about this have been in vain. I am 
appealmg to you to listen to our pleas and 
perhaps with your help the ball will start 
rolling. 

\fter trying all the old tricks in the busi- 
ness, I found that the lost audiences were 
weaned away by the various other mediums 
of entertainment such as stock car races, 
sports events, radio, television and the like. 
We in the motion picture industry sat by 
the wayside and watched our business 
dwindle to a low ebb. The cry was that 
television was ruining the business. This 
was the excuse given but by no means the 
reason, 

I just recently returned from California 
and, there, found to my way of thinking, the 
real cause of dying show business. Our so- 
called bigshots in the business must have 
gotten tired of glamorizing our industry 
tor all the people talk about out there is 
going to radio broadcasts, television shows, 
but no one mentions going to a theatre. It 
used to be that in club rooms, social gather- 
ings and outings you would hear people dis- 
cuss seeing a good show. Now the con- 
versation seems to be about everything else. 

I personally think it about time that the 
producers woke up and started to get some 
of the old fams back, not by merely printing 
“Movies Are Better Than Ever” but glamor- 
izing it to make people interested in wanting 


to go to the movies just as our television 
industry is doing. 

When I was in California I tried to visit 
some of the studios, and | suppose if I gave 
a pint of blood, I could have seen more. 1 
was very fortunate I guess to get to go 
through Paramount and Warner Bros. Ii 
some of the bigshot publicity men would 
take the tinme to go on one of the tours 
through the studios, they would learn the 
visitors’ reaction. Of those in our group, 
many admitted they hadn't been to a theatre 
in several months, but after the visit they 
would make an effort to go and see the 
particular movie then being filmed. 

The studio’s objection to visitors is that 
it Causes too many interruptions and is too 
costly. I can assure you that if more people 
could see motion pictures being made their 
word of mouth advertising wouid encourage 
some of our long lost fans. It means some- 
thing to a fan to see their favorite stars 
making pictures. This would be an ideal way 
to start building up the business. 

I hope that the big men in show business 
can be encouraged to become actively in- 
terested in the industry start to 
glamorize it. It will help them as well as 
the little fellow. I was very surprised at 
the lack of interest on the West Coast. We 
not only need better movies but stunts 
which people will talk about to create 
renewed interest in pictures. 

I hope that in the near future a nation- 
wide effort will be made by all movie men 
to roll up their sleeves and start fighting 
competitive business with strong campaigns, 
personal appearances of stars and glamor- 
ized showmanship with less conversation and 
the malarkey of ‘Movies Are Better Than 
Ever’. In writing this I am expressing the 
opinions of all other theatre men in and 
around our locality. My thanks to the Herald 
for your many efforts in boosting the busi- 
ness. — BUSTER BROTMAN, Buster's 
Roxy Theatre, Moline, Illinois. 


Careful Selection 


To THE Epitor: 

I have been in exhibition a very long 
time and I-think if all good showmen will 
exercise their efforts and select their pic- 
tures carefully for their patrons there is no 
reason why one cannot keep in the black. I 
have, in a way, solved my problems by 
playing only “A” pictures and longer runs. 
In my theatre in Lewisburg, W. Va., popu- 
lation. 2,000, I used to play five changes 
weekly with double bills on Saturdays and 


sometimes mid-week. Now my new policy 

is only three changes and running two “A” 
pictures with a three-day run and a double 
bill as usual on Saturdays. I have in- 
creased my gross the past eighteen months 
by 25 to 35 per cent over the old policy. 

I have found that just any picture does 
not get business these days when the dol- 
lar is divided among all the amusement 
fields. Good pictures still do nice busi- 
ness and more than they used to. Also, 
the producers are releasing better pictures 
with real live interest in story values and 
good casts. I have no fear of TV or any- 
thing else as long as they make good whole- 
some pictures, in color too, that add a lot 
to entertainment. I hope the day arrives 
soon when all the product can be made in 
color. 

I am well satisfied with my two theatre 
operations but I have been working hard 
to sell my entertainment. I have increased 
my advertising more than 35 per cent to 
sell my shows. I have TV in my Charles- 
ton theatre as competition but I am getting 
along there also and in the black. 1 have 
just remodeled and refurnished it and the 
patrons show their appreciation at the box 
office —J. C. SHANKLIN, Ronceverte, W. 
Va. 
Percentages 
To THe FprTor: 

Why do the film companies demand nearly 
every picture on percentage nowadays. It’s 
not conducive to good showmanship. Every 
day cannot be preferred playing time. We 
will have midweeks and as long as life lasts, 
why not give us a break on this?—H’. E. 
THRUSH, Park Vue Drive-In, Wilming- 
ton, N. C. 


Stagger Cycles 
To THE Epitor: 
I've been complaining about the same 
thing for forty years: While it’s an old song 
and the tune isn’t new, why in the name of 
“cinema” don't the producers unite and stag- 
ger their cycle pictures? If they do this 
instead of trying to beat each other get- 
ting the same type of pictures on the screen 
first they wouldn’t harm not only themselves 
and the poor old exhibitor, but would avoid 
creating a sore spot among patrons. If it 
isn’t a glorified Western (and we love 
them), it’s Indians, Indians and more In- 
dians! Everything else is controlled, so 
why not controls in our business? _ It’s 
worth heaps of consideration—M. H. 
WHITHAM, Martin Theatre, Tifton, Ga. 
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BUSINESS upswing reaches towns and 
cities across the country Page 13 


NEW 20th-FOX release plan in Detroit may 
solve simultaneous run problem Page 18 


MOVIETIME, U. S. A., plans move ahead 
as O'Donnell organizes drive Page 20 


COLUMBIA program stresses AA product; 
61 features scheduled for year Page 21 


LIPPERT ready to make package deals with 
independent producers Page 22 


RKO THEATRES net $109,697 for first 
quarter; $551,639 for six months Page 22 


U.S.-BRITISH agreement will increase re- 
mittances Page 23 


DAVIS, former CEA president, wins court 
decision on quota violations Page 23 


WARNER BROTHERS mark 25th anniver- 
sary of sound pictures Page 25 


COMPO brief argues film rng should 
have essential industry status Page 26 
COLLEGE football schedule arranged for 
theatre television circuit Page 27 


INDUSTRY prepares to fight tax amend- 
ment exempting charitable performances 
Page 27 


NPA stiffens..controls on theatre building 
and modernization Page 28 


WISCONSIN studies changes in building 


code affecting theatres Page 34 
SERVICE DEPARTMENTS 
Box Office’ Champions _. “Page 24 
Film Buyer's Rating 4 Page 36 
Hollywood Scene rr Page 33 
In the Newsreels Page 28 
Managers’ Round Table Page 37 
People in the News Page 26 
What the Picture Did for Me Page 35 


IN PRODUCT DIGEST SECTION 


Showmen's ‘Reviews Page 973 
Advance Synopses Page 975 
Page 975 


The Release Chart 


PICTURE HERALD, published every Saturday by Qui 
New York", Martin Qiglev. President; Red Kann, Vice-Presi 
itor; Terry Ramsaye, Consulting Editor; James D. 


+Martin Quigley, Jr., 
tising repyesentati 


‘Section II of Motio 


» Martin 


Developments and trends that shape 
the motion picture industry's future. 


> Abandonment of the television 
field by Robert L. Lippert, who was 
first to try it out as a market for 
theatrical films and was generally 
voted “most likely to succeed,” fig- 
ures to dissuade others who’ve been 
toying with the idea. 


> With the box office records of 
“The Great Caruso” and “Show 
Boat” stimulating production to 
“big picture” thinking, it could turn 
out, ironically, that the industry will 
ride back to good times on Louis B. 
Mayer’s original policy. 


> Should pledges of support for 
the “Movetime U.S.A.” drive con- 
tinue to reach COMPO headquar- 
ters at the present rate, the 
campaign will be one of the most 
enthusiastically backed in history. 


> Exhibitors who have ordered 
theatre television projectors or are 
considering such action will have 
ample opportunity during the foot- 
ball season to determine whether 
that sport possesses the theatre 
audience appeal of prize fights. 


> In order for protests to be con- 
sidered against the proposal to 
eliminate the Federal admissions 
tax on many entertainments that 
compete with theatres they must be 
forwarded to the members of the 
Senate Finance Committee or to 
individual members of the House of 
Representatives and the Senate 
within the next few weeks. It is 
expected that the Senate will pass a 
tax bill and its version will be com- 
promised with the one already 
passed by the House by the middle 
of September. 


» Present signs point to a complete 
confirmation of the forecast pub- 
lished in the HERALD date Janu- 
ary 6, 1951 of industry economic 
experts that there would be a major 
upturn in theatre business by Fall. 
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the giant 


Goliath fell befo 
the boy David, 
so did David the King 
fall befoze Bathsheba, 
the adulteress! 
SOON 
20" Century Fox 


brings you 


Daw 


AND 


ATHSHEBA 


RAYMOND MASSEY KIERON MOORE 
DARRYL ZANUCK - HENRY KING 


Written for the Screen by PHILIP DUNNE 


NER 
ADS FOR DAVID AND BATHSHEBA : 


Brady, Secretary; 
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TELLS THE FASCINATING 
STORY DAVID > 
3 were 10 
9 


MOVING DAY, in 
London for William 
Gell's Monarch 
Film Corporation. It 
moved from Jermyn 
Street, Piccadilly, 
to Wardour Street 
—with the help of 
Mr. Gell's good 
friend, right, Harold 
Lloyd, a visiting 
American. Monarch 
is distributing Mr. 
Lloyd's "Movie 
Crazy,’ with a re- 
reported great 
SUCCESS. 


SIXTY-FIVE YEARS 
separate the pic- 
ture above from 
that at the left. The 
men—and boys— 
are Cecil, left, and 
William DeMille. 
Cecil's 70th birth- 
day is Sunday. His 
current production, 
“The Greatest 
Show on Earth,"’ is 
his 69th. William, 
75, an author, has 
retired. 


‘NEW FACES, from Hal Wallis. The producer is seen flanked 
by his latest acting discoveries: Richard Stapley, from 
England's Old Vic; Franca Faldini, from Italy; Marion Marshall, 
froma Hollywood; and Vincent Edwards, from Brooklyn. 


COMMONWEALTH circuit executives 
followed their annual convention near 
Santa Barbara with a visit to the studios, 
and at the right are guests of producer 
Nat Holt, at Paramount: In lineup at the 
right are, Mr. Holt, Ed Mansfield, Bob 
Marchbank, Dick Orear, Elmer Rhoden, Jr., 
R. M. Shelton, director Byron Haskin, 
Jack Braunagel, actor J. Carrol Naish, 
L. W. Morris, C. L. McVey, M. B. Smith, 
and Francis Moore. 
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ON THE SET of "Macao"’ at the RKO 
Studio, a guest from New Orleans. He is 
Levere C. Montgomery, left, president of 

. Delta Theatres, Inc., and he is seen above 
chatting with the picture's co-stars, Jane 
Russell and Robert Mitchum. 


By the Herald 


- RUSSELL ROUSE, left, and Clar- 
ence Greene, writers and pro- 
ducers for United Artists release, 
as they met with trade writers 
in New York Tuesday morning. 
Writers, they stressed, are 
probably more important to the | 
future of the industry than public : 
relations plans by COMPO and | 
other agencies. The writer is : 
responsible for the basic story, 
but thus far is not allowed to pro- 
ceed further on the picture; 

rot allowed to edit, to confer on 
scoring, to see the picture 
through. Producers, with Harry 
Popkin, of "The Well,’ they will 
make two more, probably in 1951. 


THE CEREMONY at the left is 
preparation for the dunking of John 
Ford (the man being carried). The 
dunking was in nearby Galway Bay, 
Ireland, and described as “‘an old 
Navy custom," celebrating Mr. Ford's 
appointment as a U. S. Admiral. 
Mr. Ford was directing Republic's 
"The Quiet Man" on location in 
Ireland. 


STUDIO VISITORS at RKO, Ted McCormick, 
left, and Stanley E. Parry, Sydney, Australia, ak 2 ~~ TE 
theatre owners, pose for pictures with Groucho A CROWD SCENE at Elko, Nevada, the occasion being the three-day cele- 
Marx, one of the stars in the picture "A Girl in bration and two theatre premiere of Paramount's "Here Comes the Groom." 
Every Port. Thousands of celebrities and just common folk invaded the small town. 
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in "David And 


Bathsheba" by Gregory 
Peck and Susan Hayward. 


The Darryl F. Zanuck 


Technicolor epic is one of 
the most eagerly awaited 


films of all time. 


BEST DIRECTOR 
—right, Academy 
Award winner 
Joseph L. Mank- 
iewicz—gives 
instructions 

to Jeanne Crain 
for a scene for 
"People Will Talk,” 
the first Darryl F. 
Zanuck— 
Mankiewicz film 
since ‘All 

About Eve.” Cary 
Grant also stars. 


IMMORTAL LOVE of 
biblical fame is depicted 


POWERFUL BOXOFFICE! is the 
prediction for "Meet Me After The 
Show,” Technicolor musical in which 
Betty Grable is reportedly at her very 
best. Unusual dance sequences, like 
the one shown at right, bright catchy 
tunes and a hilarious plot are 
combined for top grosses in this 


DESERT CON- 
FERENCE is held at 
the left by director 
Henry Hathaway 
and James Mason 
on location for 
"The Desert Fox,’ 
based on the cur- 
rent best-seller by 
Brig. Desmond 
Young. The behind- 
the-scenes story of 
the fabulous career 
of the late Field 
Marshal Rommel 
will go out to 
theatres this Fall. 


CLIMBING HIGH on the ladder of fame is lovely 
Marilyn Monroe, shown pointing to sign of progress. 
Currently in "As Young As You Feel,’ the beauteous 
actress will soon be seen in a featured role in ‘'Let's 
Make I+ Legal.’’ 


(Advertisement) 
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HAPPY IS THE WORD FOR 
BUSINESS AT BOX OFFICE 


Ticket Registers Clanging 
All Over Country as Pub- 
lic Goes to Movies 


by CHARLES J. LAZARUS 


Fast side, west side and from all around 
the country, this week, the reports continued 
to flow in that business conditions in terms 
of box office seem to have improved very 
decidedly in recent weeks. And not only 
did the theatres show signs of regaining 
their health and strength, but the prospects 
for the immediate future looked equally 
good as a solid summer season headed down 
the last stretch toward Labor Day. 


Tax Reports Bear Out 
Improved Conditions 


While there is no doubt that the air-con- 
ditioning has something to do with bringing 
audiences to the theatres during the summer, 
the fact remains that business this year has 
been better—in some cases, much better— 
than last summer. And evidence of this 
state of affairs is borne out in the amuse- 
ment tax reports from such two widely dis- 
tant areas as Chicago and Louisville, Ky. 
From the former city, the Motion Picture 
HERALD correspondent reported: 


“Reversing the trend of the past 
two years, July collections (on 
Junereceipts) of the 3 per cent city 
amusement tax on theatre admis- 
sions were ahead of collections for 
the same period last year... mark- 
ing the first time since the tax 
went into effect that collections 
from theatres for any one month 
exceeded collections for the cor- 
responding month of the previous 
year.... The July figure... . also 
was far better than those collected 
for the previous month (May).” 


From Louisville, the HERALD correspon- 
dent reported that state tax revenue for 
amusements for June, 1951, was more “than 
for the corresponding month in 1950... . 
The increase in amusement taxes would in- 
dicate a rise in box office receipts, and pos- 
sibly a trend toward better receipts for the 
film industry in the future.” 


Strong Product Credited 
For Better Theatre Grosses 


Though none would conclude that business 
was better than ever, none would deny that 
it is better in most areas than it has been. 
In fact, in some territories it was booming, 
in others it was bouncing, and in still others 
it was merely better than average or at 
least holding its own. And a good deal of 
the credit was being laid at the door of the 
distributors who this summer unleashed a 
flood of strong product to bring the folks 
back to the theatres. 
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NOT ONLY FIRST RUNS 
BUT CIRCUITS DOING WELL 


Contrary to past experience where 
seasonal improvement in business has 
generally been reflected in first-run 
houses, the current box office in- 
creases also appear to have affected 
the neighborhood houses. In New 
York, for example, William J. Heine- 
man, distribution vice-president of 
United Artists, said this week that 
"Cyrano" and "He Ran All the 
Way," had racked up outstanding 
grosses in the RKO and Loew cir- 
cuits throughout the New York area. 
He added that business for 31 Loew 
houses for “He Ran All the Way" 
were "staggering’ ranking with the 
highest grosses of the biggest pic- 
tures of the year. 


The better business went beyond the fact 
that it was the super-colossal spectacles like 
“The Great Caruso” and “Show Boat” that 
were bringing them in, for it appeared that 
other films—good, solid pictures though not 
in the “flash” category—were also doing great 
business. For example, from Cleveland this 
week it was reported that ‘ ‘Sirocco’ opened 
so big at the Hippodrome that the balcony 
was opened; ‘Cyrano de Bergerac’ topped 
the RKO Palace average by 45 per cent; 
and ‘On Moonlight Bay’ had a big opening 
at the Allen.” 

As business continued to improve, so did 
morale within the ranks of exhibitors. In 
a rather amusing if ironic complaint, Harry 
B. French, president of the Minnesota 
Amusement Co., took exception to the re- 
ports that the Twin-City area was not shar- 
ing in the upturn in business. It wasn't 
so long ago that the complaint from exhibi- 
tors, generally, was that the slump in their 
particular area was as bad if not worse than 
the one in somebody else’s district. 

Mr. French said that current and recent 
business in the Minneapolis territory was 
“giving us very definite proof that theatre 
business is on the road to complete recov- 
ery,” and added that such films as “Strang- 
ers On a Train,” “He Ran All the Way” 
and “Fabiola” were doing top business 
everywhere “along with the ‘Carusos’ and 
‘Show Boats.’ ” 

In some situations in Minneapolis, some 
members of the trade even reported that 
business was “sky rocketing,” and out of 
town exhibitors calling at the exchanges, 
according to Elph Rosen, MGM assistant 
branch manager, were unanimous in report- 
ing “substantial” box office increases provid- 
ing “positive proof that theatre business 
in our area has definitely bounced back and 
is now very healthy.” 

At other key spots, conditions were also 


much improved and prospects for the future 
looked rosy, especially in view of the strong 
product to be released in the months to come. 
Following notations were picked from re- 
ports by the HERALD’s correspondents : 

Atlanta—“Trade in most downtown 
theatres and drive-ins is on the upgrade” ; 

Baltimore—‘‘ New arrivals doing well... 
‘That’s My Boy’ way over average. 
(Disney) ‘Alice in Wonderland’ solid. . 
‘Moonlight Bay’ holding well; 

Boston—‘“Uptrend in business noted all 
around” ; 

Columbus—"It was a strong film week 
here”; 

Denver—“ There 
overs”; 

Detroit—* Box office business has been 
picking up generally”; 

Hartford—"One of Hartford’s veteran 
showmen (Maurice Shulman) contends that 
July business at his Webster theatre was the 
best of any month in 1951”; 

Memphis—"“ First runs enjoyed steady 
mid-summer business, better than during the 
same period a year ago”; 

New Orleans—“Crowds forming in line 
long before doors opened.” 

In Baltimore, the happy voice was official, 
coming from Lauritz Garman, president of 
the Motion Picture Theatre Owners ot 
Maryland. He said that the bottom of the 
slump had been reached, the swing was in 
the opposite direction, and added: “Not a 
great deal, mind you, but enough to create 
some optimism.” 

From Chicago, where first-runs are often 
hampered by restrictions of the Jackson 
Park anti-trust decree, comes the news of 
an equally rosy picture. For example, “Alice 
in Wonderland” (Disney) did “well over 
double normal business at the Palace”; 
“Kon-Tiki” indicated a _ record-breaking 
week at the Surf; “Show Boat” and “Ca 
ruso” still hitting big grosses; and a good 
second week for “Francis Goes to the 
Races” and “Cavalry Scout.” In apprecia- 
tion of the fact that ‘Alice’ would be around 
for a long time, Judge Michael Igoe in the 
Chicago District Court approved an eight- 
week run for the picture. 


Report “Show Boat” 
Beating “Caruso” 


“Show Boat” and “The Great Caruso,” 
of course, continued on their merry way of 
racking up top grosses, with the former, 
according to MGM, hitting an average 20 
per cent higher gross than “Caruso” for « 
like number of situations. “At Radio City 
Music Hall in New York, where ‘Show 
Boat’ began its third week last Thursday,” 
MGM said, “it scored two more MGM rec- 
ords: the highest second-week gross and the 
greatest 14-day figure. Both topped all 
MGM attractions, even weeks which had 
holidays in these periods of their engage- 

(Continued on page 16, column 3) 
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“Congratulations on a winner!” 
—Roy Cooper, San Francisco 


“Looms bright on our booking 


sheets!” 
—Stanley H. Durwood, Kansas City 


“Tt can’t miss at the boxoffice!” 
—Charles Gilmour, Denver 


“Best Crosby since ‘Going My 
Way’!” —Arthur Gould, Chicago 


“The old Bing is back again!’ 


—Si Greiver, Chicago 


“Capra again producing like 
Academy Award winner!” 
—George Hoover, Miami 


“One of year’s top boxoffice hits!” 
—William Jenkins, Portland, Ore. 


“Tops! Will do a ton of business!” 
—Tom Jones, Georgia Theatre Co. 


“Ts kind of entertainment which 
has made this a great industry!” 
—Marco, Los Angeles 


“One of biggest moneymakers in 
any year!” 
—Mark McDougald, Portland, Ore. 
“Best Crosby in the last five 
years!”’ —Pat McGee, Denver 


Moneymoon For“The Groom Starts ram 


“Fine entertainment — best 
Crosby picture in five years!” 
—Sam C. Meyers, Chicago 

“Will be one of year’s big grossers!” 
—Frank Newman, Seattle 


“This picture has everything!’’ 
—Howard Pettengill, Jacksonville 


“One of top grossers of year. It has 
everything in entertainment!” 
— Bert Pirosh, Los Angeles 


“Tt’s a great boxoffice attraction!” 
—Maurice Saffle, Seattle 


“This will go out and get money!” 
—Nat Sandler, Fairfield, lowa 


“Every time Bing sang, I could 
hear the boxoffice hum. Sure-fire!”’ 
—Selig J. Seligman, Cincinnati 


“Crosby’s best. One of finest of 


year. Tops in entertainment!” 
—Charles Skouras, Los Angeles 


“T think it is an exceptionally fine 
piece of entertainment!” 
—M. B. Smith, Kansas City 


‘*Finest down-to-earth story 
Bing has had since ‘Going My 
Way’!” 

“Definitely money in the bank!” 

—Fred Williams, Honolulu 


—Bob Spahn, Denver 
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is Hitched to His 
Boxoffice Hit! 


¢ THE PICTURE 
THAT’S GOT BING 
AND EVERYTHING! 


Story! “The one I've been 
looking for all year! A million 
laughs!” —Hedda Hopper 


Stars! “wait ‘til you get a 
load of Jane Wyman singing and 
dancing and Alexis Smith wrest- 
ling. Tone has part which fits like 
a glove!” —Louis Sobol 


Songs! including “in the Cool, 
Cool, Cool of the Evening” by 
Hoagy Carmichael and Johnny 
Mercer, “said to be catchiest, 
cleverest lyrics of 

— Walter Winchell 


Capra! “Has gone back to 
the command of comedy he dis- 
played in ‘It Happened One 
Night’ and ‘You Can't Take It 
With You’ with rafter-raising 
results!” P. Daily 


Surprise! Singing sensa- 
tion, Anna Maria Alberghetti, 
“Most talked-about prodigy in 
years!” — Newsweek 


‘2 
oun ept ember <2" 


Terry HRamsaye Says 


MPORTANT contribution to the allevia- 

tion of some of the television fevers 
has been made by Leonard Goldenson's 
remarks before the stockholders of United 
Paramount Theatres. While observing that 
the theatre organization will continue ex- 
tensive R.C.A. TV installation, he said he 
could see only maybe 12, 15, or 18 events 
a year suitable for the theatre showings. 
He clearly views it as an adjunct to the 
business of exhibition of motion picture 
entertainment. 

Therein is considered measure of the 
limitations of television as a screen medium 
and an important cognizance of the fact 
that only now and then a coincidence of 
timing and events of vast public interest 
can be expected really to command theatre 
audience attention. Television's sole advan- 
tage is in its conquest of time. It has to 
be something big and hot. 

It is relevant to remember that exhibitors 
generally have these many years not been 
willing to break and re-time their show for 
a big newsreel extra. No newsreel ever got 
anywhere being fast and important. In a 
day's time, too fast for films, press and 
radio take off the sharp edge of interest. 


rw se rw 


IT IS pleasant to note that Wayne Coy has 
flatly said that the Federal Communications 
Commission has no authority to interfere 
with the common carrier, meaning the Tel- 
ephone Company's coaxial cable service, in 
delivering television service on events ex- 
clusive to theatres. Years of radio seem 
to have imbued some narrow minds with 
notions about public domain, absurd no- 
tions of course, but not surprising in these 
days of gimme and getting by asking 
Washington. 

The common man commonly think that 
what he gets from there is free. 


ROBERT J. FLAHERTY'’s passing the other 
day, ending an adventurous career as pros- 
pector and cinematographer, brings long 
thought from an old friend. He goes into 
history as a great and pioneer film docu- 
and with a deal of technical 
folderol from the esoteric critics about re- 
mote considerations of his art. They dis- 
covered mysterioso elements in his pictures 
that he was delighted to learn about. 
There are memories—nights before Wil- 
ton Barret's fireplace in Washington Mews, 
splitting a case of old Off-the-Ship with 
Bob, discoursing on the cosmos. Then, be- 
fore that, had been the day when he came 
diffidently to Craftsman Laboratories in 
midtown, to where Martin Johnson and | 
were trying to sort an adventure feature 
out of several miles of Martin's often un- 


mentarian 
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related film recordings. Bob wanted advice. 
He said he wanted to do in the Arctic 
what Martin was doing in the tropics. Irked 
with problems | puzzled one and offended 
the other by saying: Please don't. 

Anyway Flakerty took off for the North 
to pursue the fauna. Fate thwarted him, 
and also made him. He got winter-bound 
with Nanook-and-family and spent many 
icy months picturing their fight for life. 
Instead of pursuing the wild life, hither and 
yon he was fortunately frozen fast to a con- 
tinuity of inherent intensity. The expedition 
was underwritten by Revillon Freres, the 
great fur house, which coincidentally was 
an important advertiser in the smart traffic 
of Fifth Avenue. So it came that Mr. Fla- 
herty became a frequent guest at the 
Coffee House club, frequented also by 
such as Frank Crowninshield of Conde Nast 
slick class magazine affiliations. In no time 
"Nanook of the North" was a classic and 
Bob was an acclaimed genius. The picture 
was distributed by Pathe Exchange, Inc., 
and grossed about $350,000—some small 
profit, much fame. 

It is to be recorded that the many cen- 
sorship snoopers of the day seem never to 
have discovered that the picture portrayed 
Nanook taking to his igloo couch swathed 
in sealskin and surrounded by four wives. 
There was no title or publicity exploiting 
the sequence. Now with mink it's different. 

That genius-acclaim proved heady stuff 
and when Bob took off to the storied isles 
of the Pacific, a beneficiary of Jesse Lasky's 
enthusiasm, the elaborate equipment had 
to include a grand piano. The expedition 
returned with ''Moana’’, a scenic idyl of the 
South Seas. It opened with a shot up a 
tree and rarely showed blue water. It was 
pretty. It grossed about $150,000 in a 
period when Sidney Kent was distributing 
Gloria Swanson pictures for a million 
apiece. 

Mr. Flaherty stayed decidedly arty, often 
displaying a gift and feeling, rarely pene- 
tration. Documentary production took little 
from his approach and has followed a more 
incisive order of concept and technique, 
largely derivative from newsreels. 

But Bob dreamed magnificent dreams 
and enjoyed their pursuit. In that he had 
success. Tradition will make it greater. 


THE most challenging great fact to be 
presented at COMPO's seminar in Holly- 
wood came among the quoted utterances 
of Virginia Kellogg, who, while urging that 
theatre advertising be addressed to wo- 
men, observed: 

"Women are more interested in romance 
than sex.’ 

These are indeed changing times. 


LIFE WRITES OFF 
FILM INDUSTRY 

This week Life Magazine pub- 
lished a five-page feature story to 
illustrate the publication's point that 
“the moving picture business keeps 
going down hill." The initial picture 
caption asserted that “more than 
3,000 movie theatres have closed in 
the past year." Life gave no author- 
ity for that statement or for many 
of the other alleged facts. (Accord- 
ing to informed industry opinion, all 
types of theatre closings, including 
replaced obsolete houses and season- 
al shutdowns, do not amount to one- 
third of the Life figure.) In the final 
summary paragraph of the article, 
Life dismissed the industry as it has 
been known with these words: "The 
kind of movies that in the past have 
hitchhiked their way to a profit be- 
cause of national habits and a slick 
distribution system can do so no 
longer. They and the people who 
made them are finished." 


BUSINESS BETTER 


(Continued from page 13) 

ment at the theatre.” Also racking up sub- 
stantial business was “Oliver Twist,” the 
Walter Reade circuit reporting that the film 
had “nearly doubled the previous high reg- 
ular price admission mark in every one of 
its first three days at the Park Avenue the- 
atre” in New York. 


“Show Boat” itself seemed an 
amazing phenomenon in the light 
of business conditons since the 
end of the war. According to 
MGM some 215 first-run engage- 
ments held over the film for a 
week or more. Of this number 
126 theatres held the film for a 
second week and, in addition, 52 
houses extended the runs for a 
third week, including the Radio 
City Music Hall in New York 
which has begun a fourth week. 
The same held true for 15 other 
cities and the United Artists in 
Detroit and the Warfield in San 
Francisco were this week in the 
fifth week of the “Show Boat” 
run. 


In New York, Sol Schwartz, president of 
RKO Theatres, reported after a return from 
the West Coast that little pictures as well as 
big ones were enjoying good business. He 
added that even in the case of the “hit” films, 
they were doing better now then they would 
have been expected to do last spring. 

There was no doubt that Mr. and Mrs. 
America were definitely becoming more con- 
scious of the type of product coming out of 
Hollywood than it had been in a long time. 
It also seemed, as far as the press and the 
public were concerned, that previous and 
present drives to make potential patrons 
more film conscious was paying off. 
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HE MEN OF COLUMBIA 
LEAVE THEIR SALES 
MEETING IN CHICAGO, 
CONFIDENT THAT, MORE 
THAN EVER - 


.. AND YOU'LL SHARE 
THEIR CONFIDENCE 


IN COLUMBIA'S NEW 
PRODUCT AND NEW 
SPIRIT WHEN YOU 
SEE THE SPECIAL 
ANNOUNCEMENT 
MAILED TO YOU 
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Clearance Pattern Splits 
Product in Half Weeks 
for Key Run Houses 


Two distribution headaches which have 
been plaguing the companies and_ exhibi- 
tors—simultaneous runs and the print short- 
age—moved toward possible alleviation this 
week as Twentieth Century-Fox inaugurated 
in Detroit a plan aimed at limiting the mul- 
tiple playing of the picture at the 
same time. 

Basically, this is the way the new plan 
works: After the downtown first run is 
ended (either at the Fox, United Artists 
or any of the other houses in the same cate- 


same 


gory), there is a 28-day clearance with the 
film available to 11 theatres. Instead of all 
the 11 playing the picture at the same time, 
the week is split with five or six of the 
houses playing the picture during one part 
of the week, and the remainder playing it in 
the other part. 


Available to Subsequents 
After Seven-Day Break 


\fter this run there is a seven-day break 
following which the picture is available to 
many more theatres, “probably 30 or 40”, 
according to William C. Gehring, assistant 
general manager. The same princi- 
ple is applied in this latter group of houses 
with one group getting the picture the first 
halt of the week with the picture switched 
to the other theatres during he second part 
of the week 

Since the plan has just gone into effect, 
there is no way of telling how it will work, 
but, Mr. Gehring said this week, the exhibi- 
tors seem satisfied to try the experiment. As 
to the problem whether there will be con- 
flicts which theatres should get the film the 
first part of the week and which the second, 
it seems unlikely that the situation will come 
theatres are well distributed 
a geographical viewpoint making it 
unnecessary to have a zone of geographical 
demarcation, 

rhe effect, Mr. Gehring said, would be, 
that instead of 11 houses, for example, play- 
ing a picture day and date, the number 
playing it will be halved. In addition, only 
half the number of prints would be required. 
The Detroit exhibitors will now have to 
work with other distributors to find a way of 
packaging their programs in order to iacili- 
tate the shifting of all bills. 


sales 


up since the 


Irom 


Action Follows Long 
Exhibitor Complaints 


The action by 20th-Fox follows a long 
series of complaints by exhibitors about 
simultaneous runs, some of the most voci- 
ferous coming at the recent meeting between 
Philadelphia exhibitors and Al Lichtman 


PROMOTION PLAN TOPIC 
OF PHILADELPHIA MEET 

Philadelphia exhibitors, despite their 
preoccupation with the simultaneous 
run problem and other distribution 
headaches, have not forgotten that it 
still takes working together to sell 
pictures. Next Wednesday, August 
15, the Greater Council of Motion 
Picture Theatres of Philadelphia, rep- 
resenting independents and circuits, 
will meet at the Broadwood hotel to 
discuss a promotional plan "for the 
survival of the industry.’ Albert M. 
Cohen, who presided at a similar 
meeting held last month, will again 
be the chairman. 


sales director of the company. At that ses- 
sion blunt questions received blunt answers 
and the situation, to all intents and purposes, 
was left hanging in the air. It remains to 
be seen now whether any attempt will be 
made to ease conditions in the Quaker City— 
where exhibitors have described the situation 
as worse than ever—along the same lines 
as those used in Detroit. 

In Detroit, meanwhiles another snag in 
the distribution pattern Tas made itself felt 
by the challenge of a small house for equal 
run status with that of the regular second- 
run houses. There, Sol Krim managing the 
Krim theatre in suburban Highland Park, 
has asked the major distributors for second- 
run privileges. Whether this will start a 
flock of similar requests—which would no 
doubt affect the new 20th-Fox plan, to some 
extent, if granted—remains to be seen. 

The Krim has 1,000 seats and is located 
a block from the 2,734-seat RKO Uptown 
which has had second-run for more than 
20 years. Encouraging Mr. Krim in his 
request is the fact that one major distribu- 
tor—MGM—has already granted him second- 
run privileges, with permission to bid 
against the Uptown. 


Better Business Pushes 
Demands for Runs 


In various spots in the country, there has 
been felt a new trend on the part of exhibi- 
tors to improve their run status as much 
as possible while seeking to avoid the mul- 
tiple run situation. This” is probably due 
to the strong product and subsequent im- 
proved box office conditions, with equally 
strong product due in the months to come. 
Since business in recent weeks has indicated 
that solid entertainment could still attract 
solid audiences, it stands to reason that the 
theatre men want to get the pictures at the 
earliest possible date to take alvantage of 
the exploitation, word-of-mouth, etc. 


FOX DETROIT PLAN MAY 
SOLVE RUN HEADACHES 


Pointing up the moves to revise the dis- 
tribution patterns in various key spots, is 
the situation in Cincinnati with a suit was 
filed last week against the eight major dis- 
tributors and the RKO Keith-Orpheum The- 
atres, Inc., to end the so-called “Cincinnati 


release system”. The suit was started in 
the Chicago District Court by the Valley 
Shop-in, Inc., operating the Valley theatre 
in Cincinnati; Richard P. Ernst Realty Co., 
operating the Madison at Covington, Ky., 
and Ackerman Enterprises operating the 
Covedale in Cincinnati. 

The plan described as the Cincinnati re- 
lease system consists of a downtown first 
run followed by a waiting period of five 
weeks (reduced from nine weeks) before 
the three “suburban” (subsequent) runs 
can get the picture. The three theatres play 
two weeks apart. The suit’s specific claim is 
the right to enter into a multiple first-run 
booking which 20th-Fox is 
allegedly seeking to end. 


New Jersey Allied Head 
Hits Long Runs 


arrangement 


A new complaint, at least one that hasn’t 
been heard since the rosier days of the mo- 
tion picture business, was that long runs 
were killing the goose that laid the golden 
egg for the theatre that get the film subse- 
quently. This long run objection—which, 
incidentally, also points up the healthier state 
of the box office—came from Wilbur Snaper, 
president of the New Jersey Allied. 

Mr. Snaper, in addressing members of 
the organization last week at the one-day 
meeting in Asbury Park, N. J., said that 
the unusually long first runs were causing 
unbalanced clearances for some of the cur- 
rent product. He added that in some cases, 
the extended playing time of the well-gross- 
ing pictures forced theatres to play the films 
weeks later then they usually de. Mr. 
Snaper described this as a “peculiar” situa- 
tion and he said distributors had promised 
to look into the matter in an attempt to 
alleviate conditions. 

Mr. Snaper also took the opportunity to 
warn the companies not to engage in “fancy 
as far as upcoming product was 
concerned. He said that the outlook for 
films on the releasing schedules was a good 
one, but distributors should take great care 
in permitting exhibitors to play the pictures 
with a profit both to the distributors and 
themselves. 


policies” 


Mass. Drive-In Opens 

Joseph E. Levine was to have opened his 
new 800-car Round Hill drive-in near 
Springfield, Mass, this week. The new Bing 
theatre, Springfield, also has opened. Larry 
Love, formerly with Western Mass. 
Theatres, Inc. is manager. 
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2000 DISC JOCKEYS § 
Celebrating NATIONAL 
DISC JOCKEY WEEK 


4 starting AUG. 20th 


with 
JEROME 
COWAN 


Produced by MAURICE DUKE 
Directed by Will Jason 
Story and Screenplay by Clark E. Reynolds 
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UBILEE 
INTO HIGH GEAR 


SHIFTS 


LEADERS in the Texas movie Pp 
boosting drive: General William 


gn, pr 
McGraw, 


and prototype of the national boxoffice 


Dr. William Alexander, Colonel H. A. Cole, 


originator of the idea; and Robert J. O'Donnell, who will head the national campaign. 


“Movietime, U.S.A.” this week started to 
take the form of a going project rather than 
a mere plan as exhibitors and distributors, 
and their organizations large and small, as 
well as most anyone who had any interest in 
the film industry, moved at top speed toward 
putting the gigantic Jubilee box office and 
public relations campaign into effect. The 
drive is sponsored by the Council of Motion 
Picture Organizations and is scheduled to 
run during October and November. 

Robert O'Donnell, national director of the 
campaign, was in New York this week to 
really get the ball rolling, which he did at 
a trade “press conference on Wednesday 
where he outlined some of the details that 
will involve planning and implementation of 
these plans by some of the top executive 
personnel and brains of the industry. 


Local Drivers Are Set 


Meanwhile, in various parts of the coun- 
try, individual groups aligned themselves 
with the project while setting campaigns at 
the local level which will subsequently tie 
in with the overall project. In the Boston 
exchange area, for example, the drive will 
be known as “Movietime, New England, 
U.S.A.” Similarly other local drives may 
be known as “Movietime in Texas”, ete. 

Last week, Arthur L. Mayer, COMPO’s 
executive vice-president addressed exhibitors 
in Salt Lake City where 100 per cent sup- 
port was forthcoming for the Jubilee cam- 
paign. “With help from the entire motion 
picture industry”, said Mr. Mayer, “we'll 
make the proposed ‘Movietime, U.S.A.’ be- 
come ‘Boomtown, U.S.A.’ for movies, and 
bring prosperity back to our business”. 

Mr. Maver then told of plans to send out 
top film personalities and starlets for good- 
will purposes, a possible message from Presi- 
dent Truman for the opening of the cam- 
paign, the “Movie Hall of Fame” contest, 
the coast-to-coast broadcast launching the 


20 


drive, etc. He also made a plea for support 
of COMPO generally, claiming that if the 
small amount of money being sought could 
not be raised—‘“God help the industry”. 


Named as a committee to direct the 
COMPO drive in the Intermountain district, 
with Ralph L. Trathen as general chairman, 
were Ray M. Hendry, Sam L. Gillette, Giff 
Davison, Don V. Tibbs and Howard Pear- 
son. 


List Local Developments 


Following were “Movietime, U.S.A.” de- 
velopments in other parts of the country: 


BOSTON: Samuel Pinanski, Nathan Ya- 
mins, Martin J. Mullin and Edward X. 
Callahan accepted the co-chairmanships ot 
the drive in the Boston exchange area. 
Harry Browning will be publicity chairman. 
The district takes in Maine, New Hamp- 
shire, Vermont, Massachusetts and Rhode 
Island. 


DALLAS: Some 2,000 persons affiliated 
with the industry, attended a kickoff meeting 
for ‘““Movietime in Texas” which starts Sep- 
tember 20, Exchanges were closed for a few 
hours and personnel from other parts of 
Texas and Oklahoma attended to hear Mr. 
O'Donnell, Col. H. A. Cole who is spark- 
ing the Texas drive with Mr. O’Donnell, 
William McCraw and Paul Short. 


HOLLYWOOD: Executives meeting with 
coast chairman Samuel J. Briskin have de- 
cided to increase the number of film per- 
sonalities to tour the country from 100 to 
200. Lou Smith was named to handle the 
Hollywood end of the Jubilee promotion. 

DETROIT: Exhibitors met there last 
Friday to organize state-wide support of 
the Jubilee. 

PORTLAND: Oregon exhibitors met 
last week in special session, according to 
William Graeper, of the Pacific Coast Con- 


ference of Independent Theatre Owners, 
pledging backing of the drive after hearing 
an address by Mr. Mayer. 

Meanwhile, Gael Sullivan, executive di- 
rector of TOA, said in New York following 


his return from the COMPO seminar in 
Hollywood, that TOA was all set to give 
every support to the Jubilee, with a meeting 
scheduled for this week. In another develop- 
ment, Max E. Youngstein was appointed 
special assistant to Charles E. McCarthy, 
coordinator of advertising, publicity and ex- 
ploitation. 


Name Committee Heads 


Other assignments were as follows: na- 
tional advertising, Howard Dietz; general 
publicity, Art Schmidt; star tours, Mort 
Blumenstock; campaign book and accesso- 
ries, Barret McCormick; opening dinner, 
Charles Einfeld; national broadcast, Jerry 
Pickman; and general ‘exploitation, Charles 
Simonelli. 

Mr. Schmidt has made the following as- 
signments of specific publicity duties: 

National news weekly magazines and 
newspaper supplements, John Joseph; gen- 
eral magazines, Philip Gerard; fan maga- 
zines, Don Prince; radio and television pub- 
licity, Mort Nathanson; news _ syndicates, 
Larry Golob; columns, Al Tamarin; trade 
press, Hortense Schorr; out of town pub- 
licity service, Sterling Silliphant; financial 
press, J. Raymond Bell; house organs and 
business trade publications, Al Corwin. 
Serving on the general publicity committee 
with Mr. Schmidt are Mrs. Madeleine White 
and Steve Edwards. 

Also wiring their support this week were 
Trueman T. Rembusch, president of Na- 
tional Alied; B. F. Shearer of the Shearer 
Theatres in Seattle; and Dale H. Danielson, 
president of the Kansas-Missouri Theatre 
Association. Mr. Rembusch said the industry 
personnel would meet August 21 to set fur- 
ther plans for the campaign. 


O’Donnell Announces Plans 


Mr. O'Donnell at his press interview on 
Wednesday, announced that the opening din- 
ner had been called off with the date of the 
coast-to-coast broadcast now pushed forward 
to September 24. This will be followed Oc- 
tober 1 with the first act of the teams of 
film personalities that will tour the nation: 
meeting in all 48 states with all the gov- 
ernors of the nation. In other words, a team 
to meet each governor. 

The next step will be for the stars to 
meet the publishers of the newspapers of the 
area and on October 8 they will fan out to 
as many spots as possible, probably 300 
centres large and small. Mr. O’Donnell will 
then make flying visits, during the first week 
of the drive, to Minneapolis, Detroit, Bos- 
ton, Indianapolis, Dallas, Memphis, Atlanta, 
New Orleans, Jacksonville, and as many 
other places as time permits, to address 
goodwill meetings to film employees and 
their relatives similar to the one held in 
Texas recently. 

Finally, the advertising campaign will 
really get underway with ads scheduled for 
some 750 newspapers that hit more than 
1400 cities and towns. 
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PRODUCT: 


Chicago Sales Meet Hears 
Details on Top Films; 
Hayworth Picture Set 


Columbia this week announced it produc- 
tion schedule for 1951-52 indicating that 
while in quantity the features would be about 
the same as in 1950- 
51, in quality a step 
forward was being 
made by the greater 
number of “AA” 
films for next year. 

This announce- 
ment was made as 
company sales and 
exploitation execu- 
tives from the home 
office in New York 
and the studio, and 
personnel from the 
grass roots centres 
large and small, met 
in Chicago’s Drake hotel for a five-day sales 
meeting. Scheduled as the main speaker was 
A. Montague, general sales-manager, who 
was to discuss the upcoming product pro- 
gram which will include 61 features, three 
serials, 26 two-reelers and 76 one-reelers. 

Among the films highlighted in the pro- 
duction schedule are “Boots Malone”, a 
Sidney Buchman production; Stanley Kra- 
mer’s “Death of a Salesman” and “My Six 
Convicts”; “From Here to Eternity” based 
on James Jones’ best-selling novel; Rita 
Hayworth’s first film in three years; the 
tentatively-titled “The Marrying Kind” with 
Judy Holliday; “Saturday’s Hero,” a Buch- 
man production; “Ten Tall Men”, a Norma 
production (Burt Lancaster-Harold Hecht) ; 
Louis deRochemont’s “Walk East on Bea- 
con”; and Kramer’s “The Happy Time”, 
based on the stage hit. 


Cohn, Kramer, Katz 
Cite Bright Future 


Predicting that down-in-the-mouth talk in 
our industry is due for a change Harry Cohn, 
president of Columbia Pictures, with Stanley 
Kramer and Sam Katz of the Stanley Kra- 
mer Company, Wednesday brought first 
hand word from the studio to the sales meet- 
ing. “There are a lot of great pictures in 
Hollywood today,” said Mr. Cohn, “and in- 
creasing activity at many of the studios. 
I am happy to say that at our studio things 
look very good. Our current schedule calls 
for an all-out production effort and will re- 
quire all 20 of the studios’ sound stages.” 

Mr. Kramer outlined his plans for the 
first six Kramer productions for Columbia 
release. Mr. Katz pointed out that the 
60,000,000 people who attended theatres 
each week during the worst period in our 
business, are concrete evidence that we have 
a commodity the public wants. 


A. Montague 


COLUMBIA STEPS UP “A” 
CHEDULES 61 


COLUMBIA GETS TWO 
SHOWCASE HOUSES 


Columbia this week announced it 
had made a deal with the de luxe 
Astor and Victoria theatres on Broad- 
way in New York to serve as show- 
case outlets for the company's top 
product. Columbia may use all the 

jaying time both houses. Since 

‘it is contemplated that both houses 
will be booked only with long-run pic- 
tures, a portion of Columbia's pro- 
gram will continue to be exhibited at 
other leading Broadway houses," a 
statement said. The City Entertain- 
ment Corp. operates the Astor and 
Victoria, the initial films to play un- 
der the new deal being "The W Whistle 
at Eaton Falls" at the Astor, and 
— s Hero" at the Victoria. 


Following is the list of scheduled produc- 
tions: 

Boors MALONE, a race track story starring 
William Holden. William Dieterle directs. 

DeatH Or A SALESMAN, Frederic March 
will star with supporting players from the 
original Broadway cast. 

THe Famity Secret, a drama with John 
Derek, Lee J. Cobb, and Jody Lawrance. A 
Santana production. 

Tue 5000 Fincers Or Dr. T, an imaginative 
comedy about a nine-year-old boy at the 
moment of extreme rebellion. A Stanley Kram- 
er production. 

Four Poster, Kramer's production with 
Rex Harrison and Lilli Palmer. Irving Reis 
will direct. 

From Here To Eternity. 

THe Happy Time, starring Charles Boyer. 

Tue Hartem GLOBETROTTERS, starring the 
famous basketball team. 

The new Rita Hayworth production. 

A new comedy (tentatively titled THe Mar- 
RYING KiNnp) starring Judy Holliday and espe- 
cially written for the star by Garson Kanin who 
wrote Born YESTERDAY, and Ruth Gordon. It 
will be directed by George Cukor, director of 
Born YesterpAy. Bert Granet will produce. 

Tue Macic Face, the story, as told to Wil- 
liam L. Shirer, of an impersonation so amazing 
that Columbia will pay $10,000 to the first per- 
son who can disprove it! Luther Adler and 
Patricia Knight star. 

Tue Man In Tue Sappte, Technicolor out- 
door drama starring Randolph Scott with Joan 
Leslie, Ellen Drew and Alexander Knox. A 
Scott-Brown production produced by Harry Joe 
Brown and directed by Andre de Toth. 

Mask Or Tue AVENGER, a swashbuckling 
Technicolor adventure drama starring John 
Derek with Anthony Quinn. Producer is Hunt 
Stromberg. 

THe Mos, drama of the New York water- 
front starring Broderick Crawford. 

Tue Morue_r, story of a woman who dedicat- 
ed her life to rehabilitating a child. Loretta 
Young will star. Buddy Adler is producer. 

My Srx Convicrs, Kramer’s production of 
the Book-of-the-Month Club choice with John 
Beal, Millard Mitchell and Gilbert Roland. 

Saturpay’s Hero, a drama of professionalism 
in college football, with John Derek and Donna 


Reed. Buddy Adler is producer of the Sidney 
3uchman_ production. 

ScANDAL SHEET, a drama of newspaper life 
starring John Derek, Donna Reed and Brod- 
erick Crawford. Edward Small is producer. 

Srrocco, Humphrey Bogart starrer set against 
a background of the French-Syrian strife in 
Damascus in 1925. The Santana production co- 
stars Marta Toren and Lee J. Cobb. 

THE — a Stanley Kramer production 
directed by Edward Dmytryk. 

Sunny Swe Or Tue Street, a Supercine- 
Color musical comedy featuring Frankie Laine, 
Billy Daniels, Terry Moore, Jerome Courtland, 
Toni Arden, Audrey Long and Dick Wesson. 


Technicolor Planned 
For Norma Production 

Ten TALL MEN, a drama of the French For- 
eign Legion starring Burt Lancaster in Techni- 
color. A Norma production. 

Tria By Terror, a drama from behind the 
Iron Curtain, based on Paul Gallico’s Saturday 
Evening Post. serial. 

Wack East ON BEACON, a deRoche- 
mont production based on J. Edgar Hoover's 
revelations of Communist espionage in the 
United States. Al Werker, director of Lost 
Bounparigs, will direct. 

Tue Wuistie Ar Eaton FALtts, drama of a 
town whose existence is threatened when its 
only industry closes. A deRochemont produc- 
tion. 

Hurricane Istanp, adventure drama in the 
Caribbean, starring Jon Hall in Supercine- 
Color, 

THe Macic Carpet, Supercinecolor fantasy 
of the 1001 Nights, starring Lucille Ball and 
John Agar. 

Tue Bareroor MAILMAN, dealing with the 
primitive method of delivering the mail in Flor- 
ida at the beginning of the Century. With Rob- 
ert Cummings and Terry Moore. 

InDIAN Uprisinc, an Edward Small produc- 
tion in Supercinecolor, starring George Mont- 
gomery in a drama of the days of Geronimo. 

MontaANA Territory, a Technicolor film of 
the birth of a state. 


Mickey Rooney to Star 
In Musical Picture 


Sounp musical in Supercinecolor star- 

ring Mickey Rooney. 

new Caprain spectacle in Techni- 
color, starring Louis Hayward, as Rafael Saba- 
tini’s hero, and Patricia Medina. Harry Joe 
Brown will produce. 

Catirornia Conguest, a Technicolor adven- 
ture drama, starring Cornel Wilde and Teresa 
Wright. 

Cripple CREEK, 
drama starring George Montgomery. 
ward Small production. 

Tue Bricanp, a Technicolor Edward Small 
production starring Anthony Dexter in a 
swashbuckling dual-role. 

Tuer Or Damascus, a Technicolor fantasy 
with Paul Henreid. 

Brave Warrior, a Technicolor adventure 
drama of Tecumseh, the Shawnee chief, with 
Jon Hall and Frances Langford star 

Pickup, an unusual drama of marriage and 


a Supercinecolor adventure 


An Ed- 


murder. Hugo Haas was producer-director. 
Tue Lapy Anp THe Banorr, starring Louis 
Hayward. 


Tue Son Or Dr. JEKYLL, a suspense drama 
of the son of the famous menace, with Louis 
Hayward. 

Crrminat Lawyer, Pat O'Brien and Jane 
Wyatt starred in the ‘dramatic story of a great 
lawyer’s life. 

(Continued on page 22, col. 1) 
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COLUMBIA 


(Continued from page 21) 

SmaALL WoNpeR (tentative title), a comedy- 
lrama of the tribulations of a young couple 
with their first child. Robert Cummings and 
sarbara Hale star. A Norma production. 

Pure Gotpex Hawk, Technicolor adaptation 
ot Frank Yerby’s best-selling novel 

PureLe Heart Diary, based on the columns 
by Frances Langford who will star. 

Harem Giri, a Joan Davis comedy. 

In addition there will be six Gene Autry pro- 
ductions: Apache Country, CANADIAN 
Rockres, Nigut Stace To GALvesTon, BARBED 
Wire, Wacon Team, and Tue O_p West, all 
to be produced by Armand Schaefer. 

The JUNGLE Jim series will again be on the 
schedule, with Johnny Weissmuller once more 
in the title role. JUNGLE Jim IN THE ForBIDDEN 
and JUNGLE MANHUNT, will be pro- 
duced by Sam Katzman. 

Rounding out the program will be eight 
Westerns starring Charles Starrett and Smiley 
Burnette and featuring Jack Mahoney. They 
are: THe Kip From Broken Gun, THE HAwk 
Or Witp River, Smoky Canyon, Pecos RIVER, 


LaraMigt Mountains, Junction City, THE 
Rovucu, Tovca West, and Tue Kip From 
\MARILLO. 


Three Serials Set 
For Production Program 


The three serials are CAPTAIN VIDEO, a sci- 
ence fiction series of interplanetary warfare, 
including what is believed to be the first color 
footage ever inserted in a serial; BLack Hawk, 
featuring the adventures of the crime buster 
made famous by over 500 comic book stories ; 
ind Kinc Or Tue Conco, a jungle film 

The complete two-reel program will consist 
t eight Three Stooges; six All-Star Comedies 
featuring Vera 


and six Assorted Comedies 
Vague, Joe Besesr, Hugh Herbert, Max Baer, 
Maxie Rosenbloom, Wally Vernon, and Eddie 
Quillan. The two-reel listings .will be rounded 
ut with six Comedy Favorites selections of the 
most popular Columbia comedies of past years. 
The program of 76 single reels will cover 
medy, cartoon, sports, Hollywood and Broad- 
iy personalities and music. Color will play 
in important part, 22 of the releases scheduled 
to be made in color. Ten cartoons in color by 
iicolor will be forthcoming from United 
Productions of America. There will be five 
starring the near-sighted Mr. Magoo and five 
in the Jolly Frolics series which provided the 
195) Academy Award winner, GERALD McBo- 
NG Bornc. In addition, there will be 12 Color 
Favorites cartoons, selections of top Columbia 
jor cartoons from past years. There will also 
he six Candid Microphones ; 12 World of Sports 
with Bill Stern serving as commenator; 12 
Sereen Snapshots, leading off with a reel fea- 
turing the top comedy team of Martin and 
eight Cavalcade of Broadway; eight 
Film Novelties; and eight Variety Favorites, a 
specially selected series of some of Columbia's 
top entertainment shorts, featuring top musi- 
ians and variety acts of all kinds. In addition 
six one-reel Musical Masterpieces, featuring 
great moments in world-famous music, will re- 
main available throughout the year. 


Cathedral Release 


Backlog to Television 

HOLLYWOOD: In a reversal of policy, 
Cathedral Films will make available to tele- 
ision its entire backlog of pictures with a 
value estimated at $1,200,000, it was an- 
nounced last week. The firm, oldest and 
largest producers of religious films in the 
vorld, has 40 productions ready for video 
sale, including the entire “Life of Paul” 
series consisting of 12 half-hour episodes. 
Cathedral Releasing Corporation will handle 
distribution of the existing backlog of films. 


Lewis; 
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Pine-Thomas Building 
Contract Star List 


The William Pine-William Thomas pro- 
duction unit is building an active contract 
list for the first time, it was revealed this 
week. The producers have five multi-picture 
deals already signed and on the basis of 
these commitments have contracted John 
Payne for six pictures, Arlene Dahl for three 
in two years, with options calling for the 
same deal, and Ronald Reagan for two. Di- 
rector Edward Ludwig also has been signed 
for a multi-picture assignment. Lewis R. 
Foster, who has written and directed eight 
pictures for Pine and Thomas, has signed 
a contract calling for his writing and direct- 
ing services on four pictures in the next 
two years. The producers plan to sign at 
least one more male star and an established 
top actress and also are looking for two 
newcomers to place under term contract. 


RKO Theatre 
Net $109.697 


RKO Theatres Corporation and subsidiary 
companies last week reported a consolidated 
net profit of $109,697 after taxes and all 
other charges for the second quarter of 
1951 ended June 30, 1951. 

Consolidated net profit for the first six 
months of 1951 was $551,639 after taxes 
and all other charges, including a profit of 
$378,886 on the sale of capital assets, before 
taxes. 

Profit before charges and taxes for the 
half year amounted to $1,879,982 and for 
the second quarter alone to $351,370. Provi- 
sions were made for estimated income taxes 
running to $17,500 for the second quarter 
and $540,000 for the six months period. On 
June 30, 1951, 3,914,913 shares of common 
stock were outstanding. 


Unions Caution Actors 
On Bogus Benefits 


Five major unions of entertainers, Actors 
Equity, Screen Actors Guild, American Fed- 
eration of Radio Artists, Chorus Equity and 
the American Guild of Musical Artists, is- 
sued a joint warning in Hollywood last week 
to all Coast members to beware of fake bene- 
fits promoted by racketeers. The entertainers 
were reminded that union rules prohibit 
their appearance in any benefit that has not 
received the approval of Theatre Authority, 
Inc., a non-profit organization established 
by the unions to investigate all proposed 
benefits and restrict the number to the most 
deserving causes. The Theatre Authority 
collects 15 per cent of the gate from all 
benefits at which members appear. 


UA Acquires Another 

“Hotel Sahara,” starring Yvonne de 
Carlo, with Peter Ustinov and David Tom- 
linson, has been acquired by United Artists 
for distribution this fall. the company an- 
nounced in New York last week. 


Aid Outside 


Producers 


HOLLYWOOD: Returning from Europe 
last week, Robert L. Lippert disclosed that 
he stood ready to enter into package deals 
with independents and that he also would 
aid such producers to obtain bank financing. 

Mr. Lippert, who has announced that he 
is through with television unless conditions 
for the sale of film in that field improves 
drastically, said he would invite writer-direc- 
tor, director-player and other combinations 
to distribute through Lippert Productions 
at a 30 per cent distribution fee, with the 
pictures to be produced either by him or by 
them, 

Deals now being offered to the package- 
makers by the major companies have become 
so drastic that many properties which could 
brighten the box office picture are lying 
dormant. He said he was now in a position 
to handle such properties on a wide variety 
of more favorable deals. 

While in Europe, Mr. Lippert arranged 
for the American distribution of 12 foreign- 
made pictures during the next 18 months. 
They include nine to be made by James Car- 
reras, two to be filmed in Italy and one in 
France. In each case, Mr. Lippert will fur- 
nish some American players to the local pro- 
ducer. 

As to the reason for his complete with- 
drawal from the television market, Mr. Lip- 
pert said it followed his experience with the 
film “Pier 23” and other dual-purpose fea- 
tures which he made for initial exhibition in 
the theatres and later showing on TV. He 
found considerable exhibitor resistance on 
one hand and dwindling video revenue on 
the other. 


Screen Associates Sues 
Martin Lewis on Contract 


HOLLYWOOD: Comedians Dean Martin 
and Jerry Lewis and Wallis-Hazen, Inc. 
were named as defendants last week in a 
$10,000,000 damage suit brought in Super- 
ior Court by Screen Associates. the group 
which backed “At War With the Army.” 
The action was brought on the grounds that 
the defendants conspired to breach their 
contract which called for the team to make 
one picture annually for seven years. The 
suit asked that the comedians be restrained 
from appearing in any form of entertainment 
pending satisfaction of the claims. 


Gomersall Gets Three 

E. T. “Peck” Gomersall, former Univer- 
sal sales executive, has acquired the Lee and 
Dixon theatres in Dixon, IIl., and Midway- 
Prairieville Drive-In on the outskirts of 
Dixon from L. G. Rorer. Mr. Gomersall 
already operates the Luna theatre in Kanka- 
kee, and the Grove theatre in Elgin, IIL, 
which he acquired last year from Great 
States. 
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REMITTANCES INCREASE 


IN NEW BRITISH DEAL 


$24,000,000 per Year Sure; 
Pact Is Seen Satisfactory 
But Approval Delayed 


Meeting in New York Tuesday, the board 
of the Motion Picture Export Association 
delayed ratification of the proposed new 
Anglo-American film remittance agreement 
and sent the draft of the pact back to the 
individual companies for further study. It 
was announced that the majority of the di- 
rectors regarded the terms of the proposed 
pact as satisfactory. 


Joyce O'Hara James A. Mulvey 


The agreement was concluded in London 
last week and gave the American companies 
a clear gain over last year’s deal by virtu- 
ally guaranteeing an annual remittance of 
$24,000,000, 

Joyce O'Hara, MPEA vice-president was 
optimistic of film business prospects. He 
told the board an exceptionally fine array of 
feature product from both American and 
3ritish studios scheduled for release during 
the next month augured a strong box office 
and brightened the outlook in Britain. 


Discussions Described 
As Friendly, Cordial 


He stressed that the London talks were 
carried on in a friendly and cordial at- 
mosphere. 

The new pact, which followed prolonged 
and exceedingly tough negotiations, runs for 
two years subject to an option by either side 
to reopen discussions at the end of each 
one year period. Retaining the basic $17,- 
000,000 a vear remittance which the Amer- 
ican negotiators had sought to raise, these 
are the major new features of the deal: 

The British Government guarantees con- 
vertibility of a minimum of $4,000,000 an- 
nually as the American companies’ share in 
the Eady Tax Plan; 

The proportion of convertibility on British 
product investment or on British quota films 
is raised from 23 per cent to 33-1/3 per 
cent for a gain of about $1,000,000 annually, 
provided the volume of American production 
in Britain remains steady. 

The Eady Tax Plan, which went into 
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effect in Britain last week, authorizes cer- 
tain admission price increases at British 
theatres. Based on normal attendance, it is 
estimated that the plan will provide an addi- 
tional $39,200,000 in receipts and taxes of 
which the British government will receive 
one half. The American companies’ share of 
the producer-distributors fund would nor- 
mally amount to $3,360,000. 


Provision Is Made 
For Excess Earning 


Under the new agreement the Americans 
are not only guaranteed convertibility of 
$4,000,000 of their Eady funds, but are also 
assured that they can remit anything in ex- 
cess, should an increase in attendance send 
their share beyond the $4,000,000 mark. 

The proposed new agreement provides for 
no significant changes in the present sched- 
ule of permitted uses for American com- 
panies’ blocked sterling and the issue, as 
such, never came up. The American negotia- 
tors were represented as taking the position 
that they can continue to go to the control 
committee for authorizations on new pro- 
posals for permitted uses, as they have done 
up to now. 

Furthermore, it was agreed that the pres- 
ent permitted uses have been found adequate 
during the past year, with all the companies 
being able to work out their blocked funds 
in one way or another. 

Under the proposed agreement, the Amer- 
ican companies accept no obligation to pro- 
duce in England. The increase to a con- 
vertibility of one-third of their entire invest- 
ment in British production and quota films 
is meant simply as an added incentive. 


Negotiations Marked 
By Many Delays 


Negotiations on the new pact, extended 
over a three-week period, were marked by 
numerous delays. The American delegates 
included Mr. O’Hara and John McCarthy, 
vice-presidents of the Motion Picture Asso- 
ciation of America; James A. Mulvey, rep- 
resenting the Society of Independent Motion 
Picture Producers, and Fayette W. Allport, 
the MPAA’s London manager. 

The British team was lead by John Ed- 
wards, the Treasury’s Economic Secretary. 
He was supported by Rupert Somervell. In 
the midst of the London talks, Chancellor 
of the Exchequer Hugh Gaitskell told the 
House of Commons that Britain’s gold and 
dollar reserves were low and that the imme- 
diate prospects for their replenishment were 
poor. 

The negotiators played their cards close 
to the table. No disclosure was made at any 
point of the proposals and counter-proposals. 
Mr. O’Hara reportedly made no report to 
New York throughout the difficult negotia- 
tions. After agreement had been reached, the 
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Former CEA 
Head Wins 
Quota Fight 


LONDON: B. T. Davis, past president of 
the Cinematograph Exhibitors Association 
and controller of a small circuit in the Birm- 
ingham area, has struck what film men 
regard as a considerable blow in their be- 
half. Mr. Davis’ company was convicted 
last April as a quota offender in connection 
with one of his smaller houses in an indus- 
trial section and fined £50. 

Exhibitors normally sit down under the 
penalty and pay up, but stubborn, stiff- 
necked Mr. Davis would have none of that. 
He appealed against the conviction to the 
higher court. In answer to his plea that he 
could not find suitable films to meet the 
quota, the Board of Trade’s lawyer pro 
duced statistics of films which he claimed 
were in fact bookable. 

But the judge, the Recorder of Birming- 
ham, would not accept that. He quashed the 
conviction saying he was satisfied that Mr 
Davis’ failure to take the proper proportion 
of British films was due to circumstances 
beyond his control. 

Giving judgment, the Recorder said he 
had to take into account the situation of the 
theatre, the character of its patrons, the size 
of the theatre and its competing houses. 
The learned judge added the robust com- 
ment that the audience did not want any- 
thing educational, artistic, clever, learned or 
“high falutin.” That circumstance, he said, 
kept down the number of available films. 

The theatre in question is only a 700- 
seater, with prices ranging from 7d to one 
shilling. But the trade generally feels that 
Mr. Davis has established a great principle. 


V 


The Government last week announced on 
the last day of the Parliamentary session 
that a further £2,000,000 will be allotted the 
National Film Finance Corporation. Had 
the House of Commons not been in the 
mood of a boys’ school breaking up, the un- 
anticipated grant of further public largesse 
to producers might well have evoked a con- 
siderable rumpus. No information is avail- 
able as to the amount still remaining in the 
kitty of the £6,000,000 already voted by 
Parliament. At the beginning of the year 
it was stated that around £700,000 of the 
Corporation’s then remaining £1,200,000 
would be used in the Three Group produc- 
tion scheme, The Corporation’s annual re- 
port for the year ended March 31, showed 
a balance of £966,000. But that is known to 
have dwindled considerably since. 
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Box Office 


Champions 


For July. 19351 


The Box Office Champions are selected on the basis of the gross revenue at key city 


theatres throughout the country. 


ACE IN THE HOLE 
(Paramount) 

Producer-director, Billy Wilder. Written 
by Billy Wilder, Lesser Samuels and Walter 
Newmen. Cast: Kirk Douglas, Jan Sterling, 
Robert Arthur, Porter Hall, Richard Bene- 
dict, John Berkes. 


FRANCIS GOES TO THE RACES 
(Universal-International ) 

Produced by Leonard Goldstein. Direct- 
ed by Arthur Lubin. Written by Oscar 
Brodny and David Stern from a story by 
Robert Arthur. Cast: Donald O'Connor, 
Piper Laurie, Cecil Kellaway, Jesse White, 
Barry Kelley, Hayden Rorke, Vaughn Tay- 


lor. 


THE FROGMEN 
(Twentieth Century-Fox) 

Produced by Samuel G. Engel. Directed 
by Lloyd Bacon. Written by John Tucker 
Battle from Oscar Millard's story. Cast: 
Richard Widmark, Dana Andrews, Gary 
Merrill, Jeffrey Hunter, Warren Stevens, 
Robert Wagner, Harvey Lembeck, Robert 
Rockwell. 


SHOW BOAT 
(Metro-Goldwyn-Mayer ) 
Produced by Arthur Freed. Directed by 


George Sidney. Associate producer, Ben- 
Feiner, Jr. Written by rf a Lee Mahin 
from Edna Ferber's novel. In Technicolor. 
Cast: Kathryn Grayson, Ava Gardner, 
Howard Keel, Joe E. Brown, Marge Cham- 
pion, Gower Champion, Robert Sterling, 
Agnes Moorehead, Adele Jergens, Lief 
— William Warfield, Frances Wil- 
jams. 


STRANGERS ON A TRAIN 
(Warner Bros.) 

Directed by Alfred Hitchcock. Written 
by Raymond Chandler and Czenzi Or- 
monde. Adaptation by Whitfield Cook 
from a novel by Patricia Highsmith. Cast: 
Farley Granger, Ruth Roman, Robert 
Walker, Leo G. Carroll, Patricia Hitch- 
= Laura Elliott, Marion Lorne, Jonathan 
Hale. 


TAKE CARE OF MY LITTLE GIRL 
(Twentieth Century-Fox) 

Produced by Julian Blaustein. Directed 
by Jean Negulesco. Written by Julius J. 
and Philip G. Epstein from a novel by 
Peggy Goodin. In Technicolor. Cast: 
Jeanne Crain, Dale Robertson, Mitzi Gay- 
nor, Jean Peters, Jeffrey Hunter, Betty 
Lynn, Helen Westcott, Lenka Peterson, 
Carol Brannon, Natalie Schafer. 


Princess Elizabeth to Be 


At Wilcox Film Premiere 

Princess Elizabeth and the Duke of Edin- 
burgh will attend the Plaza theatre premiere 
of Herbert Wilcox’s “The Lady With a 
Lamp” in London, September 22, an official 
court circular announced in London. this 
week. Princess Elizabeth has never before 
consented to attend a motion picture opening, 
although her parents, the King and Queen, 
attended the premiere of “Odette” last vear. 
The biography of Florence Nightingale, 
“The Lady With a Lamp,” which stars Anna 
Neagle and Michael Wilding, will receive 
simultaneous premieres in 14 British Com- 
monwealth nations, including Canada, Aus- 
tralia, New Zealand and South Africa. Pro- 
ceeds from the world-wide performances will 
go to the Royal College of Nursing. 


$3,200,000 From Italy 
Under New Agreement 


The Italian government has authorized 
remittance to the U.S. of $3,200,000 as the 
first installment under the new Italian-Am- 
erican agreement, Rome dispatches report. 
Under the pact, 37% per cent of all blocked 
American funds in Italy will be released. 
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The two-year deal also calls for about 25 
per cent of American distributors’ earnings 
to be loaned to the Italians for various film 
industry purposes, one of which is the estab- 
lishment of an Italian film Agency in New 


York. 


Seek Remittance Pact 


With Israel Government 
WASHINGTON: U.S. film distributors are 
pressing the Israel government to permit 
them to remit at least some of their current 
earnings, according to Commerce Depart- 
ment film chief Nathan D. Golden. 

Under previous agreements, U.S. firms 
are limited to $80,000 annually to cover 
“out-of-pocket” expenses, but are not per- 
mitted to transfer any part of their royalties. 
The last agreement expired June 30, 1951, 
Mr. Golden said, and negotiations have been 
carried on for a 1951-52 agreement, with 
U.S. companies trying to get better terms. 
The Commerce official estimated that U.S. 
pictures gross about $1,960,000 annually in 
Israel. 

Mr. Golden also reported that the Iraqi 
government is likely to make the same dollar 
allocations for U.S. films in 1951 as in 1950 
—about $200,000. 


BRITISH PACT 


(Continued from preceding page) 


American team issued a statement outlining 
the new deal and saying that the delegates 
would return to New York and recommend 
acceptance of the proposals. 

During the current year, the American 
bonus for production investment and quota 
films is estimated te run to about $2,000,000. 
Provided there is no spurt in American pro- 
duction activity in Britain, that figure is 
likely to rise to $3,000,000. British circles 
hope that the 33-1/3 per cent remittance 
will attract more American producers to 
British studios 

In the shifting sands of the talks there 
was more than one occasion when it seemed 
likely that the parley would break down. 
Governmental negotiators paid Mr. O’Hara 
the finest salute when they declared that 
the talks were saved mainly through Mr. 
O’Hara’s wisdom and patient perseverance. 
They said, too, that as much was achieved 
in extra-mural talks like those Mr. Edwards 
gave in the House of Commons as in the 
more formal discussions. 


British Circuit Managers 


Drilled on Relations 

LONDON: In an effort to make theatre 
managers and their aides public relations 
conscious, D. J. Goodlatte, managing direc- 
tor of Association British Cinemas, last 
week mailed out to all of his company’s 450 
theatres copies of a booklet, “You and Pub- 
lic Relations.” In his introduction to the 
37-page illustrated brochure, Mr. Goodlatte 
defined public relations as “getting along 
with people” and went on to say that “to us 
in the film industry, getting along with 
people is one of the most essential parts 
of our job.” Chapters include such topics 
as “Public Relations and the Product,” “You 
and Your Theatre,” “You and Your Staff,” 
“You and the Newspaper,” “You and Com- 
plaints.” Mr. Goodlatte explained the mate- 
rial was compiled as a work of reference 
which defines specific activities. 


Prince Edward Island 
Levies New Taxes 


The Prince Edward Island provincial 
Government last week announced new ad- 
missions taxes. A two-cent tax has been 
levied on admissions of 12 to 85 cents. The 
levy on net admissions from 86 cents to $1 
is 20 cents. Admissions over $1 are taxed 
25 cents. Children’s admissions on Sat- 
urday before 5 P.M. are tax-exempt if the 
ticket price does not exceed 16 cents. The 
tax on passes is the same as that on the 
most expensive ticket. Under the new law, 
theatre owners are liable for the admission 
of any person without a tax. 


Charities Group Sets Goal 

Dore Schary, chairman of the film colony’s 
Permanent Charities Committee, this week 
announced a goal of $1,350,000 for the 
group’s 1952 campaign. The past six an- 
nual campaigns have grossed $750,000. 
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WARNERS MARK 
25th ANNIVERSARY 


OF SOUND FILM 


HIS WEEK, and Monday especially, 

marks the 25th anniversary of the 

significant milestone of motion picture 
history—the introduction, by the Warner 
Brothers, of the talking picture. 

That company is observing the im- 
portance of the week, both by some 
reminiscences of the showmanship genius 
involved in the first public use of success- 
ful talking pictures, and by some prideful 
pointing up of current and coming product 
continuing its tradition. 

It was on the evening of August 6, 1926, 
that Harry M., Jack L., Major Albert, and 
the late Samuel Warner presented the first 
program of sound films at the Warner 
Theatre, New York. 

It was an occasion of which the brothers 
realized the importance. Witness the pro- 
gram: 

Will Hays, then president of the Motion 
Picture Producers and Distributors of 
America, spoke from the screen. 

Then came the Philharmonic Orchestra 
of New York. Then such performers as 
Mischa Elman, Marion Talley, Efrem Zim- 
balist, Harold Bauer, Roy Smeck, Giovanni 
Martinelli, Anna Case, the Cansinos, and 
the Metropolitan Opera Chorus. 

Then the feature picture, ‘Don Juan," 
starring John Barrymore and Mary Astor. 
Music came from the screen—again the 
Philharmonic. 

There followed very shortly another 
achievement, which literally echoed around 
the world, the first talking feature—''The 
Jazz Singer," starring Al Jolson; and then 
a round of memorable early talking pic- 
tures. This roster is a part of the experience 
of almost every adult: 

Disraeli,’ 1929, starring George Arliss. 

“Little Caesar,’ 1930, starring Edward 
G. Robinson. 

Public Enemy," 1931, James Cagney. 

“A Midsummer Night's Dream," 1935, 
James Cagney, Hugh Herbert. 

And "Green Pastures,’ and “Anthony 
Adverse,’ and Life of Emile Zola’ 
and Adventures of Robin Hood" and 
"The Maltese Falcon’ and “Sergeant 
York.” 

The Warner Brothers themselves started 
in the business 45 years ago. Harry is 
president, and chairman of the board; Jack 
L. is vice-president and executive producer; 
and Major Albert is vice-president and 
treasurer. 

The company has begun its anniversary 
year with four pictures, of which it is very 
proud and which it has screened in major 
cities at invitational luncheons. These are: 
"Strangers on a Train," "Jim Thorpe—All 
American," Streetcar Named Desire," 
and "Captain Horatio Hornblower." 
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THE WARNER 
BROTHERS, right, 
Jack L., Harry M., 
and Major Albert. 


“DON JUAN," below 
—John Barrymore 
and Mary Astor in 
the picture which 
opened at the War- 
ner Theatre, New 
York, with a musical 
score and talking 
Vitaphone shorts. 


“LITTLE CAESAR," 
bottom — Edward G. 
Robinson in a memor- 
able scene from one 
of the memorable talk- 
ing pictures (1930). 
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GeRALD M. Mayer has resigned as conti- 
nental the Motion Picture 
Association of America to accept a Gov- 
ernment post, Joan G. McCartuy, vice- 
president in charge of international 
affairs, announced in a telegram from Lon- 
don last Evcene Van Dee will 
assume Mr. Mayer's duties temporarily. 


manager of 


week. 


\MERICcO ABOAF, vice-president and general 
manager of Universal-International 
Films, returned to New York this week 
after attending U-I’s European sales con- 
ference in Paris last week. 


sales 


Louis Loper, formerly assistant to the vice- 
president of Warner Brothers Interna- 
tional in charge of Furope, the Middle 
East and Africa, was named continental 
manager of United Artists last week. 


LEONARD GOLDENSON, president of United 
Cerebral Palsy and president of United 
Paramount Theatres, was interviewed on 
“Headline Edition” the American 
Broadcasting Company radio network this 
week. Mr. Goldenson called attention to 
the third anniversary of the fight against 
cerebral palsy, which falls on August 12. 


over 


S. H. Fapran, who is president of Fabian 
Theatres, New York, will be the principal 
speaker at the amusements division dinner 
of the combined Jewish Appeal in Chicago 
at the Standard Club there August 14. 


Joun F. 


active 


Royal 


duty as 


retired last week from 

vice-president of the 
National Broadcasting Company. He will 
continue his association with the network 
as a consultant. 


ROSENWALD, MGM branch manager in 
Boston, has been named chairman of the 
motion picture division committee for the 
forthcoming Greater Boston Community 
Fund drive. Vice-chairmen for the cam 
paign are James M. Conno ity, 20th-Fox 


Take Depositions in Two 
Goldwyn Anti-Trust Suits 


Depositions in two anti-trust suits, one 
in New York, the other in Los Angeles, 
brought by Samuel Goldwyn and the Society 
of Independent Motion Pictures Producers, 
were taken this week. On the East Coast, 
James A. Mulvey, president of Samuel Gold- 
wyn Productions, was quizzed by attorneys 
in connection with an $8,750,000 action 
brought by SIMPP against United Detroit 
Theatres and Cooperative Theatres of Mi- 
chigan, a buying and booking organization. 

In Los Angeles, Spyros P. Skouras, presi- 
dent of Twentieth Century-Fox, by Joseph 
Alioto, Mr. Goldwyn’s attorney, in the pro- 
ducer’s $6,750,000 treble damage suit against 
the 20th Century-Fox theatre subsidiary, 
Theatres Corp. The testimony 


National 
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cople in ews 


branch manager, and Hatton Taytor, 
RKO pictures branch manager. 


MAtrHEW Rapr, assistant to producer 
NicHoLtas NAYFACK at MGM, has been 
appointed an associate producer at the 
studio. 


Harpy Doo.itrLe, Joseph BarNnetr and 
Witt1am Groopy have joined the sales 
department of Vidicam Pictures, New 
York. Mr. Doolittle has been named sales 
promotion director. 


GEORGE A, SMITH, western division mana- 
Paramount, and DuKE CLARK, 
Paramount's south central division mana- 


ger for 


ger. are celebrating their thirtieth anni- 
versary with Paramount Pictures this 
week, 


Jutes LivincGston, formerly a salesman in 
Republic’s Cleveland office, assumed his 
new post as Republic branch manager in 
New Haven this week. 


Henry Watters, for years the attorney 
for the RKO Theatres and one-time 
majority leader in the New York State 
Senate, was reelected president of the 
board of trustees of Syracuse University’s 
Forestry College last week. 


Lester B. Hamitton, of United Artists 
Theatres, Detroit, kas been reelected presi- 
dent of the Stagehands Local No. 38 of 
IATSE. CrLarence Apcar, of the Holly- 
wood theatre, was elected a vice-president 
and Sipney L. Day, Sr., United Artists 
Theatres, was chosen secretary-treasurer. 


Ricnarp Hopeson, president of Chromatic 
Television Laboratories, Inc., and director 
of television development for Paramount 
Pictures, has been named consultant to 
Gen. Hoyt S. VANDbDENBERG, Chief of 
Staff of the U. S. Air Force. 


H. R. Bissy, Garland, Tex., theatre owner, 
has been elected president of the Garland 
Chamber of Commerce. 

traced Mr. Skouras’ career from his acqui- 

sition of the Olympia theatre, St. Louis, to 

the present 
Both suits charge conspiracy to prevent 

Mr. Goldwyn and other independent pro- 

ducers from getting what they consider fair 

terms fir their films. 


Allied Artists and UA 


Cooperate on Reissues 
HOLLYWOOD: Morey R. Goldstein, 
vice-president of Allied Artists, has instrue- 
ted all members of his sales personnel to 
cooperate fully with United Artists branches 
in the corresponding territories in connection 
with reissue of the “Babe Ruth Story” and 
“Jackie Robinson Story” combination, The 
companies will split the film rental, with each 
distributor making his own contracts. 


Films Rate 
*"Essential” 


Says Compo 


Pointing proudly to the film industry’s 
performance in world War II and its “‘un- 
questioning, unreasoning, intemperate pa- 
triotism” during that crisis in American 
history, the Council of Motion Picture Or- 
ganizations filed an eight-page brief with 
the Secretary of Commerce in Washington 
last weekend, appealing the Commerce De- 
partment’s action excluding the motion pic- 
ture industry from the new list of “essential 
activities.” 


“Ready for Instant Use” 


“The machinery of the motion picture in- 
dustry is available and ready for instant and 
continuing use for the country’s good,” the 
document, which was prepared by Robert 
W. Coyne, COMPO special counsel, states 
under a section headed “Present Prepara- 
tions.” A detailed recital of the industry’s 
contributions to the war against Germany 
and Japan concludes with a quotation from 
a statement by President Truman in October, 
1945: “We are aware that without the as- 
sistance of the screen we never could have 
presented our problems to the people as fully 
as was necessary in order to assure a united 
national effort...” 

While acknowledging that the industry 
produced no war material in the accepted 
meaning, the brief, which Mr. Coyne sub- 
mitted after the approval of attorneys for 
many of COMPO’s member organizations, 
points out that “the motion picture is the 
most potent medium for informing and per- 
suading and informing ever devised . . . its 
facilities and manpower become tools of de- 
war and should be so 


fense and tools of 


regarded.” 
Cites Films’ Morale Value 


COMPO illustrated its argument that the 
film industry belongs on the “essential activi- 
ties” list at this time by citing the morale 
value of films to soldiers and defense work- 
ers alike; the $36,874,456 collected by thea- 
tres for war and kindred purposes in re- 
cent years, and other illustrations of the 
industry’s public service activities. 

The industry's contributions to victory in 
World War II are presented statistically, 
as follows: 43,189 feature film prints don- 
ated ; 33,217 short film prints donated; 3,500 
estimated daily showings; 1,500,000. esti- 
mated daily attendance; 1,041 features ship- 
ped overseas; estimated value of film gifts, 
based on stock costs and minimum rental 
value, $38,500,000; estimated total attend- 
ance, 750,000,000. 


Sells Salt Lake House 

W. E. Shippley of Los Angeles has sold 
his Gem theatre, subsequent run in down- 
town Salt Lake City, to Consolidated Thea- 
tres of Utah in a $100,000 transaction. Bob 
Braby will continue as manager. 
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Trade Girds 
To Fight 
Tax Change 


WASHINGTON: With completion of 
hearings and start of executive session work 
by the Senate Finance Committee on a 1951 
tax bill, industry leaders this week stepped 
up the fight against the House provision 
which would exempt operas, the symphonies, 
community theatres and other non-profit 
groups from the Federal admissions tax. 

Abram F, Myers, Allied general counsel ; 
Gael Sullivan, executive director of the 
Theatre Owners of America; A. Julian 
Brylawski, TOA legislative director, and 
Morton Thalhimer, the Virginia Motion Pic- 
ture Theatre Association, were in the van- 
guard of the nation-wide letter writing and 
telegraphing campaign to “turn the heat” on 
the Senate Committee to knock out the tax 
exemption provision. 


Asked to Contact Legislators 


All members of TOA and Allied States 
were urged to contact their Senators and 
express the industry’s opposition to the ex- 
emptions which, Mr. Meyers told the Sen- 
ate Committee, would give non-profit groups 
unfair competitive advantage over the estab- 
lished motion picture theatre. 

Mr. Myers, representing the Council of 
Motion Picture Organizations, and Mr. 
Thalhimer, a representative of the Virginia 
association, testified at last week's hearings, 
but only a few Senators were present at the 
session. Mr. Sullivan pointed out the argu- 
ments against the provision must be brought 
home to every member of the Committee and 
that it is up to the exhibitors to contact their 
Senators personally to drive home the points 
made at the poorly attended tax hearings. 

In a bulletin to Allied leaders urging im- 
mediate action, Mr. Myers said he felt that 
if the provision were not dropped by the 
Senate Finance Committee, it could not be 
knocked out on the Senate floor. 


Hits Community Exemption 


Mr. Myers called the exemption granted 
cooperative or community center moving 
picture theatres “the unkindest cut of all.” 
He pointed out in his testimony that the 
bill did not require that the theatre be run 
by any religious, educational or charitable 
group but merely that the net earnings not 
inure to the benefit of any stockholder or 
individual. 


Buy TV Transmitter 
South of Border 


Purchase of a 500-watt television trans- 
mitter by a group of business men for service 
to residents on both sides of the Mexican 
border in the Rio Grande Valley was an- 
nounced this week by the RCA International 
Division. The new station will be erected 
at Matamoros, Mexico, across the border 
from Brownsville, Texas, and is scheduled 


MOTION PICTURE HERALD, AUGUST 11, 195! 


COLLEGE FOOTBALL GAMES 
SET FOR THEATRE TV CHAIN 


Plans for the exclusive presentation of a 
full autumn schedule of major college foot- 
ball games through theatre television were 
announced this week by Nathan L. Halpern, 
president of Theatre Network Television. 

The games will feature the major eastern 
college teams. Already signed by Theatre 
Network Television for the 1951 season 
are the U.S. Naval Academy, Princeton 
University, Pittsburgh University, Yale 
University, Fordham University, Columbia 
University and Dartmouth College. Other 
colleges participating in the theatre tele- 
vision program will be announced shortly. 

On Wednesday, Mr. Halpern said the 
theatres had acquired exclusive television 
rights to the Joe Louis-Jimmy Bivins heavy- 
weight bout in Baltimore August 15. It will 
be available to theatres in New York and 
Boston. 

The theatres will “cover” the football 
schedule which begins September 22 and 
runs to December 1, 1951. The program ar- 
ranged by TNT will be the largest ever 
undertaken by theatre television and will 
represent the first complete season of foot- 
ball games on television. 

The games will be selected weekly during 
the season in order to assure at least one 
top football game for the theatre television 
network each Saturday. According to Mr. 
Halpern, the selection of the top game and 
possibly additiorial regional contests each 
week will be made to enable the best possible 
test of theatre television as a possible solu- 
tion to the problem confronting colleges. 

The colleges last season decided on a 
moratorium on unrestricted live home tele- 


vision for the 1951 season and to conduct 
limited experiments in home television, 
theatre television and other forms of tele- 
vision this year. 

In Albany last week, Saul J. Ullman, gen- 
eral upstate manager of Fabian Theatres, 
expressed the opinion that theatre telecasts 
should be limited to 12 or 15 events a year. 
He said there should be six telecasts of 
boxing bouts, with the remainder filled out 
by Broadway productions, fashion shows, 
musicals and other events, including sports. 

In Hollywood, John M. Simms, engineer 
for the General Precision Laboratories, told 
exhibitors at a luncheon given them by Na- 
tional Theatres Supply vice-president Oscar 
Oldknow that theatres aggregating a half 
million seats would be equipped with theatre 
television by the end of next year. General 
Precision manufactures the Simplex Large 
Screen Direct Television equipment for 
theatres and National Theatre Supply is the 
distributor for the units. The latter com- 
pany .has been holding television clinics in 
Dallas, Texas, Memphis and Tennessee to 
acquaint exhibitors with problems posed by 
theatre TV. 

An attempt to get the American Telephone 
and Telegraph Co. to cut down on the 
amount of coaxial cable allotted to theatre 
television was made last week by the Fair 
Television Practices Committee in Wash- 
ington. In a letter to C. F. Craig, president 
of the A.T. & T., Jerome W. Marks, head 
of the committee, warned that millions of 
Americans will “view with grave concern 
proposals to employ the time of coaxial 
cables for box office television.” 


to begin broadcasting in September with the 
call letters XELD-TV. Most of the pro- 
grams will be in English. Were it located on 
the U.S. side of the border, the station could 
not go on the air since construction of new 
TV transmitters is currently “frozen” by 
the Federal Communications Commission. 


DuMont Building TV 
Center in New York 


Plans for a huge Television Center on 
which construction has already started were 
announced for New York this week by the 
DuMont Television network. The center 
will provide 2,000,000 cubic feet of space 
and will include five studios for live tele- 
casts, one of them the largest TV studio in 
the east. 

According to Chris J. Witting, the net- 
work’s director and general manager, Du- 
Mont has acquired the old Central Opera 
House building on East 67th Street for 
conversion into the Center which will house 
not only all studios, but also the technical 
facilities for the engineering and program- 
ming staffs. 


New York TV Stations 
Boost Broadcast Power 


Several New York television stations have 
increased their transmitting power or have 
filed applications with the Federal Commu- 
nications Commission to do so. 

First New York transmitter to boost its 
power under the new FCC regulations was 
WPIX which raised its video signal from 
18.5 kilowatts to 26.3 kilowatts and the aural 
signal from 9.25 kilowatts to 13.4 kilowatts. 
WOR-TYV also increased its power. 

Last Thursday, WJZ-TV, New York out- 
let for the American Broadcasting Company, 
boosted its signal five and a half times. And 
WCBS-TYV, the CBS-owned New York sta- 
tion, filed an application with the FCC for 
permission to increase its effective radiated 
power from 13,700 watts to 20,100 watts. 


Sterling Gets TV Films Rights 
Sterling Television, New York, has an- 
nounced that it has acquired television dis- 
tribution rights for 89 British-produced 
feature films which were obtained from Mo- 
tion Picture Management in Hollywood. 
The product is said to be of recent “vintage.” 
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STIFFER CURB 
HIT BUILDING 


Theatre Construction and 
Alteration Controls are 
Tightened, Not Eased 


IW ASHINGTON: Recent film industry ef- 
forts to persuade the National Production 
Authority to relax its controls on theatre 
construction met with failure late last week 
when the agency clamped new, even tighter 
restrictions on theatre construction, altera- 
tion and modernization. However, Nathan 
D. Golden, NPA film chief, who fought an 
unsuccessful battle against the new controls 
within the agency, said this week he was 
still hopeful NPA might relax the stricter 
curbs after a short trial period. 


New Orders Now in Effect 


NPA’s new orders, already in effect, tie 
the whole construction control program into 
the Controlled Materials Plan. One of the 
six orders controlling construction work also 
revokes the basic M-4 control order and 
substitutes M-4A, a new construction order. 

Briefly, here is how the new orders affect 
the construction and alterations of theatres: 

No new theatre, whether conventional or 
a drive-in, can be built without special 
“hardship” permission, unless it could be 
completed without any aluminum alloy steel, 
stainless steel or aluminum or with less than 
two tons of carbon steel or 200 pounds of 
copper. If a theatre could be built under 
these conditions (which the NPA admitted 
was hardly likely), the exhibitor would not 
need special permission. Otherwise, the ex- 
hibitor would have to make a hardship ap- 


peal. Any appeal granted would also carry 
with it definite Government allocations of 
the steel, copper and aluminum needed to 


complete the building. 


Remodelling Controls Tighter 


Alteration, improvement 
tion are subject to the same controls as new 
construction, that is, it can be carried out 
only if it can be completed without any alu- 
minum alloy steel, stainless steel or alumi- 
num, or with less than two tons of carbon 
steel or 200 pounds of copper. The new 
orders have dropped exemptions in terms of 
dollars—$5,000 a year for major construc- 
tion or $2,000 a year for personal property 
installation. 

Steel, copper or aluminum in fixtures such 
as theatre seats, air conditioners, display 
cases or any other products on the class B 
list under CMP do not count against the 
totals. Copper wire, however, does count. 

Under the new orders, the exhibitor may 
carry on all ordinary repair and maintenance 
and is entitled to claim steel, copper and 
aluminum upon presenting a written state- 
ment that he needs these materials for the 
repair work. 

The restrictions on alloy steel, stainless 
steel and aluminum also apply to theatres 


and moderniza- 
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currently under construction. If the theatre 
cannot be completed without these materials, 
the contractor and exhibitor may appeal to 
NPA for authorization to finish the project 
and for allocations of needed materials. 


Copper, Aluminum Barred 


The new orders also continue the bar on 
the use of copper and aluminum for decora- 
tive purposes; the use of aluminum for any- 
thing but industrial construction, and the 
use of copper for a long list of functional 
uses, such as for tubing, roofing etc. 

Industry officials plainly feel that the new 
restrictions bear down harder on theatre and 
other entertainment building than other types 
of construction. The copper ban is partic- 
ularly severe, they say, because of the large 
amount of copper wiring needed in almost 
any theatre work. 

Appeals for exception and adjustment will 
still be based on much the same hardship 
or “against the public interest or defense 
effort” standards as under the original M-4 
order. NPA’s construction controls division 
in Washington continues to handle aplica- 
tions and communications on theatre con- 
struction, and exhibitors in their communica- 
tions should refer to NPA Order M-4A. 
Exhibitors applying for an adjustment or 
exception must fill out two basic forms— 
NPAF 24A and CMP-4C, 

Construction of other types of buildings, 
such as new exchanges, are subject to dif- 
ferent restrictions, but the effect generally 
is the same—tougher controls on larger 
projects and relaxed controls for very small 
projects. Studio set constructions is not ex- 

pected to be affected since materials for that 
work have already been allocated. 


Universal Sets Two-Day 
New York Sales Meet 


Universal Pictures Company will hold 
two-day sales conference in New York 
August 13-14 to map distribution plans for 
the balance of the year, the company an- 
nounced in New York this week. C. J. Feld- 
man, domestic sales manager, will preside 
at the which will also cover an 
analysis of current marketing conditions in 
all territories. The following home office ex- 


sessions 


ecutives will attend: F. J. A. McCarthy, 
southern and Canadian sales manager; Fos- 
ter M. Blake, western sales manager; P. T. 


Dana, eastern sales manager ; Irving Sochin, 
assistant to Mr. Feldman; James J. Jordon, 
circuit sales manager; Harry Fellerman, 
special films division sales head; Maurice 
A. Bergman, director of public relations, 
and F. T. Murray, head of branches. 

Attending from the field will be: P. F. 
Rosian, Cleveland; Manie M. Gottlieb, Chi- 
cago; John J. Scully, Boston; Barney Rose, 
San Francisco; James V. Frew, Atlanta: 
Henry H. Martin, Dallas, and David A. 
Levy, New York. 


IN NEWSREELS 


MOVIETONE NEWS, No. 63—Allics step up_war in 
orea. UN turns down Red demands. Truman 
signs controls bill. New Navy Chief of Operations. 
Nature’s own steam tower. London “pearlies” go 
to town. Paris displays dizzy hair-dos. son 
back from Europe. Channel swim season opens. 
Polo match. Porpoise pulls water taxi. 


MOVIETONE NEWS, No. 64—West Point story. 
News flashes: Waxey Gordon seized. Dare-devil 
killed riding Niagara Falls. Papal train moves after 

years. CVP pumping plant opened. Sports: 
Fatal spill ends speedboat race. Golf crown won 
by Babe Zaharias. Gertrude Ederle honored on 
Channel swim anniversary. 


NEWS OF THE DAY, No. 297—South Koreans de- 
mand a free, united nation. Fighting goes on as 
truce stalls. Wedemeyer quits Army. New Navy 
Secretary. Highest honor for Marine. Election in 
Israel. Ex-champion Robinson gets big welcome.. 
Snow bird race. New fish story. 


NEWS OF THE DAY, No. 298—Scandal at West 


Point. Dare-devil meets death riding Niagara Falls. 
Waxey Gordon in dope net. Gertrude Ederle hon- 
ored. Lull in truce talks; war goes on. Babe 
Zaharias wins Tam o’Shanter. Tragedy marks Gold 
Cup race. 

PARAMOUNT NEWS, No. 100—Italy: big geyser 


bursts out of control. Crosby’s town welcomes his 
new film. President Truman meets the girls. Ex- 
champion Robinson comes home in triumph. South 
Koreans oppose a split of their nation. Florida: 
water sports novelty. 


PARAMOUNT NEWS, No. 101—Youth: the free and 
enslaved. Dare-devil’s ill-fated ride over the Falls. 
The scandal at West Point. Sports: Gold Cup race. 
All-American golf finals. 


No. 31B—Korea: UN harries 
Red build-up. Berlin: preview of Red youth meeting. 
Britain’s giant civilian airliner and Czechoslovakia’s 
first helicopter. President signs Defense Production 
Act. Franco’s new cabinet. Israel elections. King 
Farouk’s private train. Adopted Korean orphan 
Horse show. 


TELENEWS DIGEST, No. 32A—Candid shots of 
Kaesong. Second Division lands in Germany. British 
leave for Iranian talks. Waxey Gordon arrested as 
dope king. Exclusive interview with Bernard Baruch. 
Holland: Ike views air power. 


TELENEWS DIGEST, 


UNIVERSAL NEWS, No. 479—-News flashes from 
Korea. Bulldozer drop. Former middleweight 
champion Robinson returns. Truman signs bill and 
awards medal. Model planes. Pat and the porpoise. 
Frontier days in Oregon. 


UNIVERSAL NEWS, No. 480—West 
New jets for Eisenhower. Korean 
creates furor. Gold rush in Georgia. 
Cup tragedy. Middlecoff cops golf crown. 
devil rides to death over Niagara Falls. 


Point scandal. 
souvenir rug 
Sports: Gold 
Dare- 


WARNER PATHE NEWS, No. 102—Korean — 
stalled; war goes on. Europe’s army: U. S. and 
France in mass paradrop. President signs enciésals 
bill. General Wedemeyer retires. Kimball is new 
Navy Secretary. Matthews to Eire. Britain shows 
off huge “Brab.” e Kaiser’s son dies. Purposeful 
porpoise-pull. Hollywood: patriotism demonstration, 
Track stars. 


WARNER PATHE NEWS, No. 103—-Scandal rocks 
West Point. Second Division reaches Germany. 
Marines battle on in Korea. Case of the Korean 
rug. Waxey Gordon arrested as dope Caesar. Red 
Hill dies in drop over Niagara Falls. Red youth 
in frenzied Berlin rally. Ithaca: youth of 63 nations 
in junior UN. Speedboat classic. 


Buffalo Paramount Buys 
Niagara Theatre Building 


The Buffalo Paramount Corporation has 
purchased the Niagara theatre building in 
Buffalo for a sum close to $125,000. The 
sale was made by Shea’s Kensington Realty 
Corporation, which erected the structure 
about ten years ago and has been leasing the 
building to the Buffalo Paramount Corpora- 
tion since March 1, 1949. The building 
houses the Niagara Theatre and _ several 
stores. The purchaser is a subsidiary of 
United Paramount Theatres. The corpora- 
tion also owns the Buffalo Paramount and 
Center theatre buildings. These properties 
and leases were obtained when Buffalo 
Theatres, Inc., was dissolved in 1949, 
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“Show Boat” is rolling up grosses in the 
Albany exchange district which surpass 
those for “The Great Caruso.” The week at 
Fabian’s 3,650-seat Palace, Albany, was one 
of the biggest for some months, Reade’s 
Kingston, Kingston, played continuous per- 
formances during the seven days the MGM 
musical occupied the screen. . . . A summer 
sleeper for a number of situations is Hall- 
mark’s “The Prince of Peace.” Excerpts 
from the picture are previewed in a 16mm 
version at church halls. .. . The Strand drew 
standees for the finals in tthe ‘ ‘On Moonlight 
Bay” quartet contest the night the film 
opened. Assistant manager Richard Crans- 
ton was in charge. . .. Dan Houlihan, 20th 
Century-Fox manager for 3% years, re- 
signed. Nat Rosen, Fox Philadelphia sales 
manager, was appointed his successor. 
Chris Pope, Schine Circuit booker for .the 
Albany district, was on Film Row. 
Donald Schine, of Darnell Theatre Corp., 
stopped here en route to Buffalo. . . . The 
Caroga Lake drive-in theatre is now in op- 
eration, 


ATLANTA 


Trade in most downtown theatres and 
drive-ins is on the upgrade, with three weeks 
showing at Loew’s Grand of “Show Boat,” 
Also playing: Art, “Dancing Years”; Fox, 
“Mr. Belvedere Rings the Bell”; Loew’s 
Grand, “The Law and the Lady”; Para- 
mount, “The Scarf”; Rialto, “I Was an 
American Spy”; Roxy, “Cartoon Carnival.” 

. On the row were: O. C. Lam and Wal- 
ter Griswell, Lam Amusement Co., Rome, 
Ga.; Ed Duncan, Duncan theatre circuit; 
Cc. A. Drake, Drake, Pearson, Ga.; L. 
Sheffield, Albany, Ga.; Cal and Al Allen, 
Dandy-Dee drive-in, Columbia, Tenn. ; Jay 
Soloman, Chattanooga, Tenn.; Mr. and Mrs. 
John Carter, Brookhaven, Brookhaven, Ga. ; 
Wendell Welch, Strand, Dallas, Ga.; S. C. 
King, Houston, Dalton, Ala.; and John 
Miller, Dixie, Cordova, Ala. . . . Wilby-Kin- 
cey Theatres, will take over about September 
1, the Lucas ‘and Jenkins’ at Savannah, Ga., 
and Athens, Ga. Ed Stewart, for the 
past 35 years theatre owner in Concord, 
N. C., passed away at his home there. 


BALTIMORE 


New arrivals in downtown Baltimore are 
doing well. “That’s My Boy” at Keith’s is 
away over average and bringing smiles to 
the faces of Lawrence and Fred Schan- 
berger. “Alice in Wonderland” (Disney 
version) doing solid boxoffice. “Strictly 
Dishonorable” at Loew’s is fair while “Show 
Boat” in its fourth week at moveover house 
Loew’s Valencia. “Moonlight Bay” in its 
second week at the Stanley holding well 
and “Katie Did It” is at the Mayfair... . 
World theatre, closed recently, is for rent 
as a commercial situation. ... I. M. Rappa- 
port’s Hippodrome is scheduled to open on 
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or about Labor Day. Stanley Stern, 
Town theatre assistant, has resigned. . . 
Lauritz Garman, Garman circuit head, enter- 
tained a group of exhibitors at Baltimore 
Raceway for Baltimore Night. 


BOSTON 


A slight uptrend in business was noted all 
around with “On Moonlight Bay” at Para- 
mount and Fenway the standout in the 
downtown theatres. “Show Boat” continued 
well in its third stanza and will hold 
fourth at the twin houses, State and Or- 
pheum. This city had a battle of “Alice in 
Wonderland” when the Lou Bunin version 
opened one day ahead of the Disney version. 
Bunin’s opened at the 900-seater Translux 
with children’s prices 25 cents all times and 
grossed $800 the first day. On the following 
day the Disney version opened at the 2,900- 
seater Keith Memorial with children’s prices 
40 cents till one and 50 cents thereafter and 
grossed $4,000. The Trans-Lux took 1,000 
lines of newspaper advertising in its pre- 
campaign while the Memorial took 600 lines. 

Sanford W einer, national distributor 
of “The E mperor’s Nightingale” was in 
town arranging trade screenings and con- 
ferring with Mac Farber and Eddie Ruff 
of Regal Pictures on the New England play- 
dates... . “Tales of Hoffman” closed after 
16 weeks at the Majestic which is now dark. 

. The Grand theatre, Taunton, Mass., re- 
opens August 12 under the new management 
of Joseph Rosa, former manager when Ted 
Rosenblatt operated. Affiliated Theatres 
continues to buy and book. . . . Marion Jor- 
dan, former foreign film distributor who had 
a year’s lease on the Castle theatre, Mt. 
Pleasant, R. I., has not renewed. Al Gould 
is the new lessee. . . . Al Rudenstein has 
closed the Capitol, ‘Bridgewater, for three 
weeks for a thorough cleaning and refresh- 
ening. 


BUFFALO 


There was a big turnout at the annual 
golf tournament and dinner held by the 
members of Tent No. 7, Variety Club of 
Buffalo. . . . Mel Strauss has been in town 
working with Paramount theatre executives 
on the eastern premiere of “Lost Continent,” 
soon at this house. . . . Wendell R. Corey, 
screen star, with his wife and children, was 
in town for a visit with his wife’s parents, 
Mr. and Mrs. Wallace K. Wiley of Clarence, 
N. Y. Mary Nash, News’ drama critic’ 
was in Elko, Nev., for the premiere of “Here 
Comes the Groom.” . The Niagara Falls 
city council has adopted a resolution request- 
ing the state legislature to legalize bingo 
games for non-profit organizations. . . . Earl 
Hubbard made a good tie-up with Sattler’s 
big east side department store for ‘Alice in 
Wonderland.” . . . Bill Bork, for many years 


associated with the local U-I exchange as a 
booker, soon will leave for Florida where 
he will seek recovery from a long illness. . . . 
William Hagstotz, husband of Fox ex- 


change’s Martha Hagstotz, is dead following 
a long illness. 


CHICAGO 


“The Great Caruso” still is setting records 
here. The MGM super-musical has been 
heid over in more than half its local book- 
ings and one house, the Commodore, now is 
in its fifth week with the picture. At the 
Adelphi it was the only picture ever to play 
the house for more than two weeks, being 
held over for a full third stanza. One local 
theatre now is planning to book the film for 
a third time. . . . Strength of new product 
playing the Loop is evidenced by the fact 
that only two first run houses will be playing 
double features when “Captain Horatio 
Hornblower” goes into the State Lake. Nor- 
mally there have been four, often five, first 
run situations running doubles during the 
past months. Higher water rates ap- 
proved by the City Council here last week 
are just another rise in expenses for the local 
theatres, along with higher newspaper ad- 
vertising charges, license fees, etc. 


CLEVELAND 


Theatre business is definitely on the up- 
grade, exhibitors report, and downtown 
grosses this week justify the spreading op- 
timism. “Sirocco” opened so big at the Hip- 
podrome that the balcony was opened. “Cy- 
rano de Bergerac” topped the RKO Palace 
average by 45 per cent. “On Moonlight 
Bay” had a big opening at the Allen and 
“Show Boat” continued to draw heavy at- 
tendance in its fourth straight week. Neigh- 
borhood pickup is reportedly slower. . . 
Effective this weekend the Telenews drops 
its newsreel policy and its name to become 
the Tower theatre showing straight enter- 
tainment films, both first-run and move-overs 
from the Hippodrome. Both are Sheftel- 
Berger owned. . . . RKO Palace will offer 
two-a-day vaudeville on a reserved seat ba- 
sis starting September 6. Prices are set at 
50 cents to $1. There will be three shows 
on Saturday and Sunday. . . . Marvin Har- 
ris, manager of the Paramount theatre, To- 
ledo, has purchased Nat Charnas’ Avalon 
theatre. . . Normal Shepherd — succeeds 
George Gilliam as Schine booker for the 
circuit houses in the Cleveland and Cincin- 
nati exchange areas. . . . Nat Wolf, War- 
ner Ohio zone manager, has again been 
named chairman of the motion picture com- 
mittee of the annual Community Fund Drive. 

Harry Weiss, president of the Cleveland 
Salesmen’s Club, announced that the club’s 
annual outing to be held August 25 at 20th- 
Fox salesman Sam Lichter’s summer place. 


COLUMBUS 


It was a strong film week here with the 
Ohio doing very well with “Take Care of 
My Little Girl” and “Show Boat,” which 

(Continued on following page) 
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played its third week at the Broad after 
two weeks at the Ohio, going good enough 
to indicate a fourth week, although the man- 
agement closed the picture, probably out of 
regard for the neighborhood houses. The 
Palace did very well with “Cyrano” at popu- 
lar prices and manager Harry Schreiber re- 
ports that the opening of Disney’s “Alice” 
at the Palace was the best hour of business 
the house has ever had. The Grand did 
only fair with “Spanish Main” and “Sea 
Devils.” Neighborhood houses report 
that “The Great Caruso” didn’t do as well 
as expected because of its two-week run 
downtown but the second-run exhibitors 
quickly pulled in Lanza’s “Toast of New 
Orleans” which did very nicely on the crest 
ot the Lanza boom. Irving Tombach, 
Central States District representative for 
Warner Bros., in town several days last 
week in the interests of “Captain Horatio 
Hornblower,” which will play the Palace. 


DENVER 


Indications are that there will be three 
holdovers, with “Show Boat” going into its 
fourth at the Broadway; “That’s My Boy” 
goes into its third at the Denham, and 
“Alice in Wonderland” starts an indefinite 
run at the Paramount. “Little Big Horn” 
is doing fine at the Paramount. Other first 
runs include “Cyrano de Bergerac” at the 
\laddin, Denver, Esquire; “Scarf” with 
“Going to Town” at the Tabor, Webber. 
...+ John Thomas, Realart branch manager 
at Des Moines, vacationed here, and re- 
turned to Des Moines. Milton Cohn, 
western and southern division manager for 
United Artists, and James Velde, western 
district manager, were in Denver for the 
annual Denverieties. 


DETROIT 


Soxoffice business has been picking up 
generally, according to first-run managers. 
“Show Boat” is entering its fifth record 
week at the United Artists. Dillon Krepps, 
manager, said that “Show Boat” has set a 
record for the longest run of any film at the 
house. Fox is showing “The Secret of 
Convict Lake” and “When I Grow Up.” 
Dave Idzal, Fox manager, said Duke Elling- 
ton and Ella Fitzgerald are due to appear on 
the stage the following week. A double bill 
it the Michigan offers “On Moonlight Bay” 
ind “Hurricane Island.””. Madison is doing 
tine with “Comin’ Around the Mountain” 
ind “Massacre Hill.” Adams is enjoying 
capacity crowds with “Cyrano” at popular 
“He Ran All the Way,” and “Two 
Gals and a Guy” are playing at the Palms. 

rhe Michigan theatre is planning spe- 
ial advertisements in connection with 
“Alice in Wonderland,” which is the next 
attraction 3ob Hope will headline the 
Coliseum show during the first two days at 
e Michigan State Fair to be held August 


through September 9. 


HARTFORD 


First-run downtown included “Secret of 
Convict Lake” and “The Guy Who Came 
sack,” Loew's Poli; “On Moonlight Bay,” 


prices, 
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Warner Strand; “He Ran All the Way,” 
Allyn Donald Anderson has been named 
issistant manager of the Crown theatre, 
Hartford Hartford visitors: Clarence 


Bell, exploitation man for “Whistle at Eaton 
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Falls”; Doug Amos, Lockwood & Gordon 
Theatres; Harry F. Shaw, Morris Mendel- 
sohn, Loew’s Poli-New England Theatres. 

One of Hartford's veteran showmen 
contends that July business at his Webster 
theatre was the best of any month in 1951. 
Maurice Shulman of the Shulman Theatres, 
which operate the Webster and Rivoli the- 
atres, pointed out that “The Great Caruso,” 
playing at the Webster during July, broke 
a ten-year record at the deluxe neighbor- 
hood house. He noted that “some good at- 
tractions” have been heading into national 
release. 


INDIANAPOLIS 


Local trade representatives will meet at 
Universal to make plans for participation in 
COMPO's “Movietime, U.S.A.” campaign. 
A state meeting probably will be held here 
August 21, the day following the annual 
Variety Club golf tournament and outing, 
when many exhibitors will be in town... . 
Dick Lochry, operator of the Arlington, re- 
ports the deal whereby merchants take over 
the house for Wednesday matinees is click- 
ing. They give tickets free to children of 
their customers. “Show Boat” is the 
summer’s sensation here. . Howard Ruth- 
erford, manager of Loew’s, and Walter Wol- 
verton, manager of the Circle, both are va- 
cationing in Ohio. . . Ralph Marcuccilli is 
planning an elaborate playground at his 
Hi-Way drive-in, near Marion. 


KANSAS CITY 


“Show Boat” is closing a four-week en- 
gagement at the Midland. “David and Bath- 
sheba” is booked for the Fox Midwest's 
Orpheum at an early date. “Kon-Tiki” is 
in its fourth week at the Kimo. The Para- 
mount followed “Passage West” with “On 
Moonlight Bay” and then will show “That's 
My Boy.” “Francis Goes to the Races” is 
at the Fox Midwest’s four, with the Tower 


WHEN AND WHERE 


August 14: Regional meeting, Allied of 


lowa and Nebraska, Castle hotel, 
Omaha, Neb. 
September 18, 19: Annual convention, 


West Virginia Allied Theatres’ Associa- 
tion, Daniel Boone Hotel, Charleston, 
W. Va. 

September 23-27: Annual convention, 
Theatre Owners of America, Astor 
Hotel, New York City. 

September 24-26: Annual meeting, Motion 
Picture Industry Council of Canada, 
Mount Royal Hotel, Montreal. 

October 11-13: Joint convention, Theatre 
Equipment and Supply Manufacturers’ 
Association and Theatre Equipment 
Dealers Protective Association, Ambas- 
sador Hotel, Los Angeles. 

October 16, 17: Annual! convention, Allied 
Theatre Owners of the Mid-South, Hotel 
Gayoso, Memphis, Tenn. 

October 28, 29: Fall board meeting Allied 
States Association’ Biltmore Hotel. New 
York City. 

October 30—November |: Annual conven- 
tion, Allied States Association, Biltmore 
Hotel, New York City. 


and Granada also showing “According to 
Mrs. Hoyle.” Several theatres in the 
Kansas City area hit by the floods have not 
yet reopened; a few may require rebuilding. 

Elmer C. Rhoden, president of Fox 
Midwest, has been reelected a vice-president 
of the American Royal Live Stock and 
Horse Show Association. ... The Fox Mid- 
west’s downtown Esquire (800 seats) is on 
a new policy, as a family theatre, two 
changes weekly, 35 cents matinees, 50 cents 
nights, children 10 cents. Opening bill: 
“King Solomon’s Mines” and “The Gun- 
fighter.” 


LOS ANGELES 


Formidable opposition to the best of local 
film offerings was on hand this week in 
three of the nation’s top stage attractions, 
“Guys and Dolls,’’ “Mister Roberts” and 
“Finian’s Rainbow.” As a special induce- 
ment to patrons, even the popularly ac- 
claimed “Show Boat” offered programs per- 
sonally autographed by its stars to the first 
100 patrons at the Egyptian theatre on a 
given day. New entries were “Cattle 
Drive” at the United Artists circuit and 
“Warpath” at the two Paramounts, whose 
downtown theatre also had a stage show. 
The Pantages Hillstreet paired 
“Sirocco” and “The Texas Rangers” in a 
second week and “Captain Horatio Horn- 
blower” was due to follow “On Moonlight 
Bay” into the three Warner houses. . . . The 
Los Angeles County Board of Supervisors 
was asked this week by Sheriff Eugene Bis- 
cailuz for an ordinance requiring theatres to 
set aside sections for juveniles not accompa- 
nied by adults. . .. Down from San Fran- 
cisco to install Alex Harrison as local branch 
manager was Twentieth Century-Fox divi- 
sion manager Herman Wobber. Fox 
West Coast closed two of its outlying houses, 
the Sunkist in Pomona and the Lido in 
Riverside. . . . Harold Wenzler’s Lux the- 
atre on Third Street suffered $3,000 damage 
by fire. . New prices at the Gilmore 
Drive-In at Third and Fairfax are 74 cents 
per car... . Walter Bramson, RKO division 
manager from Chicago, and New York home 
office sales representative Bill Zimmerman 
arrived for a meeting with branch mana- 
ger Herb McIntyre. ... \ltec vice-president 
H. M. Bessy was in from New York for 
talks with Altec’s local chiefs, Stan Par- 
riseau and Bob Quinn. . . . Visiting from 
Colorado Springs was Don Alexander of 
the Alexander Film Company. 


LOUISVILLE 


Among the new openings in the first run 
theatres here, the Scoop brought in “Kon- 
Tiki” while Loew’s featured “The Prince 
Who Was a Thief” and “Al Jennings of 
Oklahoma”; the Rialto had “Take Care of 
My Little Girl” and “As Young As You 
Feel.” The Mary Anderson offered “On 
Moonlight Bay” while the Strand featured 
“Jungle Headhunters” and “Tokyo File 
212.” The Brown took over for a second 
week “Francis Goes to the Races” and 
“Hollywood Story” after a previous week 
at the Rialto. “. At a recent meeting of 
the directors and officers of the Kentucky 
Association of Theatre Owners, it was 
agreed that immediately after the August 
primary, a series of district meetings should 
be held at some convenient location in each 
congressional district, so that KATO mem- 
opposite 
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bers in the district would then have an op- 
p-rtunity to meet with KATO officers, de- 
velop programs and discuss issues of in- 
terest to the industry. Out-of-town 
visitors included: Roy Hahn, Gypsy drive- 
in theatre, Bardstown, Ky.; Tom Maxedon, 
Shelby and Burley, Shelbyville, Ky.; Gene 
Lutes, Chakeres district manager, Frankfort, 
Ky.: Edwin St. Clair, St. Clair theatre, 
Lebanon Junction, Ky.; R. L. Gastrost, Vie- 
tory, Vine Grove, Ky.; Hugh Kessler, Pal, 
Palmyra, Ind.; Jay Burton, Rex, West Lib- 
erty, Ky.; Lewis Baker, Star theatre, West 
Point, Ky... . First run product has again 
invaded the drive-in theatres here with the 
Kenwood featuring a double bill in “South- 
side 1-1000” and “Side Show.” This makes 
the second time in recent weeks that the 
Kenwood has offered the first run product. 

A record crowd of approximately 25,- 
000 persons from Carroll county and neigh- 
boring communities gathered at the River- 
view drive-in theatre, Carrollton, Kentucky, 
recently for the 26th annual fireworks dis- 
play given by R. M. Barker and the free 
movie shown by the management of the 
theatre. 


MEMPHIS 


First runs enjoyed steady mid-summer 
usiness, better than during the same period 
a year ago. Loew’s State had a strong week- 
end opening of “New Mexico.” Loew’s 
Palace held over for a second week “Mr. 
Belvedere Rings the Bell” because of better 
business than expected. Malco reported a 
good week with “Follow the Sun.” Warner 
held over for a second week “On Moonlight 
Bay” because of good attendance. Strand 
was pleased with “Hollywood Story.” . . 
David Flexer, head of Flexer Theatres, Inc., a 
has ordered RCA television equipment, with 
15 x 20-foot screens, for Ritz theatre at 
Memphis and the Magnolia at New Albany, 
Miss. Malco, Luciann and Airway theatres 
in Memphis had previously placed orders for 
television equipment. . . . Midsouth exhibi- 
tors on Film Row included Jesse Moore, 
Crenshaw; J. J. Sharum, Walnut Ridge; W. 
R. Tutt, Pineville; E. R. Gillett, Dyersburg ; 
Orris Collins, Paragould; Ned Green, May- 
field; J. C. Bonds, Hernando; Walter Kirk- 
ham, Commonwealth booker out of Kansas 
City; George Ferris, Tunica; Louise Mask, 
Bolivar; Aubrey Webb, Ripley; Roy Bolick, 
Kaiser; T. F. Ford, Rector; and Amelia EI- 
lis, Mason. . . . “City Across the River,” 
banned by Memphis censors in 1949, is being 
shown in West Memphis, Ark., at the Joy 
theatre. . . . Jack Bomar, Wren Theatres, 
Inc., announced his company has bought 
Mena drive-in at Mena, Ark., and will book 
and buy in Memphis. 


MILWAUKEE 


“Show Boat” finished out its fourth week 
at the Riverside theatre. At the Warner 
“On Moonlight Bay” was viewed. At the 
Palace was “He Ran All the Way” with 
“Yes Sir, Mr. Bones.” At the Wisconsin 
“Rich, Young and Pretty” with “I Was an 
American Spy” showed. The Towne pre- 
sented ‘Passage Wsst.” . . . Sal Gordon, 
formerly with Fox-Amusement Cerp., has 
taken a position with Twentieth Century- 
Fox publicity office in New York. For the 
next five weeks Mr. Gordon will be travel- 
ing for “David and Bathsheba.” . . . The 
“olonial theatre here is closed for the sum- 
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mer, and will reopen the latter part of 
August. . . . G. Leo Gohlmann has taken 
over the Benton theatre at Benton, Wis. 
He also has a theatre at Cuba City. 


MINNEAPOLIS 


The annual Variety Club golf tournament 
was to be held August 10... . Franks Wet- 
stein and Hallowell, Mandan and Dickin- 
son, North Dakota, exhibitors, were film 
row visitors this week. .. . Earl VandePoel, 
sales engineering manager of the Grand 
Rapids, Michigan, home office of the Amer- 
ican Seating Company, was here on busi- 
ness... . “The Frogmen” is at the 
“Cattle Drive” is in its second week at the 
Lyric. The State is showing “Ace In The 
Hole.” “Alice In Wonderland” is at the 
RKO-Orpheum. “Show Boat” is at Radio 
City. 


NEW _ ORLEANS 


Both versions of “Alice In Wonderland” 
are drawing immense crowds. Disney's is 
at RKO Orpheum with opening-day crowds 
forming in line long before doors opened 
and continuing with packed attendances. Lou 
Bunin’s is at the Civic. Other first run 
showings are “Strictly Dishonorable” at 
Loew’s State; “Ace In The Hole” at the 
Saenger ; “The Sword of Monte Christo” at 
the Joy; “Smuggler’s Island” at the Globe; 
“Fort Worth,” second downtown showing at 
the Tudor; “Teresa” at the Avenue; and 
“The Time Of Their Lives” at the Center. 
... Jack O’Quinn rejoicing over the grosses 
he pulled with “I Was An American Spy” 
in all four of his situations, Welsh, Gueydan, 
Kaplan, indoor theatres, and Echo drive-in, 
New Iberia, La. Maurice H. —_ 
assumed ownership-operation of the Grand, 
a Negro patron theatre in Jackson, Miss. 
A. L. Royal will continue to buy and 
book. . . . Pic Mosely, Picayune, Miss.; 
H. M. Berenson, Bogalusa, La.; George H. 
Mayer, Dallas; Mr. and Mrs. Clyde Darcey, 
ee City, La.; I. Funderburk, Jones- 
boro, La.; Benton Roy, Mansura, ce Sid- 
ney Harp, Donaldsonville, La.; F. Pratt, 
Vacherie, La.; Harold Dacey, Raceland, 
La.; Jack Dowling, Brookhaven, Miss. ; R. E. 

Carolla, Slidell, La.; Ernest Delahaye, Mar- 
4 Gaudie, Port Allen, La.; 
Roy Pfeiffer, Baton Rouge, La.; Bill Shiell, 


Marrero, La.; Lefty Cheramie, Golden 
Meadows, La.; and Frank Francois, Algiers, 
La... . Lewis Watts’ new Wakea drive-in 
near Vivian, La., opened recently. . . . The 
Texan theatre, Texarkana, Texas, closed for 
complete overhauling, will reopen. 


OKLAHOMA CITY 


Charles Smith has been named manager 
of the Del City theatre. . . . First run houses 
this week were showing: Airline drive-in 
and N. Eastern 66 drive-in, “Sierra Pas- 
sage” plus “According To Mrs. Hoyle”; 
State, “Smuggler’s Gold” plus “Rex King 
of the Wild Horses”; Midwest, ‘Francis 
Goes To The Races’; Center, “Sirocco”; 
Sooner, “When Men Are Beasts”; Cri- 
terion, “Mr. Belvedere Rings the Bell”; 
Harber, “Return of Frank James,” plus 
“Sword of Monte Cristo”; Tower, “Secret 
of Convict Lake”; Capitol, “Jesse James” 
plus “House on Telegraph Hill.” . . . Mar- 
tini Theatre Enterprises, Inc., Galveston, 
Texas, has been granted a charter for 50- 
year term. 


OMAHA 


“Show Boat” topped the $18,000 mark at 
the Paramount theatre last week, double the 
average, in spite of competition trom Ring- 
ling Brothers-Barnum and Baily Circus and 
the annual Ak-Sar-Ben Family Show which 
ran for two nights and drew large crowds. 

Two RKO reissues, “Up in Arms” and 
“They Got Me Covered” scored above aver- 
age at the RKO-Brandeis. The new 
drive-in theatre being built at Falls City, 
Neb., by Oscar Johnson is about ready to 
open. .. . Gerald Dryden, Paramount assis- 
tant manager, is on vacation. . . . Bill Mis- 
kell, district manager for Tri-States, has 
taken his family to Spicer, Minn., for vaca- 
tion. 


PHILADELPHIA 


Warners’ New Palace is going from a 
continuous to a matinee and night operation. 
Is Borowsky closed his New Jewel 
indefinitely. After being closed for a 
few weeks because of illness on the part 
of the owner and manager, the New 
Egypt, New Egypt, N. J., reopened with 
John A. Gale as manager. Warners’ 
Auditorium, long closed, has been sold to 
Rev. Robert Frazer, blind radio evangelist. 
The Laureldale, Reading, Pa., reopened 

for week-end operations. . . . R. K.O. State, 
Trenton, N. J., closed to reopen in the late 


fall. . . . The Rio, Reading, Pa., closed 
several months ago, was sold at auction to 
Bruce Zerbe. . . . Max J. Chasens, buyer 


and booker for the Hamid and Waxmann 
theatre circuit in Atlantic City, N. 

arranged a double showing for “David and 
Bathsheba,” opening this week day and 
date at the chain’s Hollywood and Shore at 
the resort... . J A blaze in the closed Penn 
here was extinguished before any serious 
damage was done. . . . Theatre cashier and 
an usher from the Warners’ Logan were 
robbed of a night’s receipts of $350, being 
slugged by thugs as they were about to 
place the money in a bank vault at the night 
depository virtually across the street from 
the theatre... . Judge James J. Curran, in 


the Schuylkill County Civil Courts, granted 

leave to Frederick J. Schuster, of Pottsville, 

Pa., to enter judgment against John Ken- 
(Continued on following page) 
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ley, of New York City, for alleged unpaid 
rental of the theatre building at Deer Lake, 
Pa., an amusement park. 


PORTLAND 


Warner Bros., are in the spotlight with 
some of their ace products being shown. 
“On Moonlight Bay” is new at the Para- 
mount and Oriental theatres. “Fort Worth” 
in at the Broadway. “Peking Express” at 
the Orpheum is the only other new picture. 
“Show Boat” continues to pack the cus- 
tomers into the United Artists for a third 
weeks and became the first MGM film 
over to the Mayfair. . Richard Lange, 
RKO Branch Manager was guest speaker 
at the Portland Athletic Round Table the 
other day. Production is progressing 


nicely on the UI Technicolor picture “Bend 
of the Snake” now shooting on the slopes 
of Mt. Hood... . . Arthur Mayer of COMPO 


was in town for 
exhibitors. 


SAN FRANCISCO 


_ Josephine Baker, in person, at the Golden 
Gate, topped grosses for the second week in 
succession. Because of her boxoffice appeal 
Miss Baker was held three weeks marking 
the first time in the Gate’s history a stage 
show was carried for this length of time. 
Top picture grosser in town was “On 
Moonlight Bay” at the Paramount. 
Loe ow's W arfield scored a new record with 
“Show Boat.” The picture was held five 
weeks and became the first M-G-M film 
since “Gone With the Wind” to remain 
that long at the Warfield. . . . Marquees are 
flashing for the first time: “Captain Hor- 


a day to talk with local 


atio Hornblower” at the Fox, “Teresa” at 
Loew’s Warfield and “That’s My Boy” at 
the Paramount. Holding are “Trio” at the 


St. Francis, “Cyrano de Bergerac” at 
United Artists. At the art theatres, “Kon- 
Tiki” continues at the Vogue, “The Mag- 
net” at the Bridge and “Tales of Hoffmann” 
at the Stage Door. Bob Goodfried as 
advertising and publicity director, has again 
become associated with Sherrill Corwin. 
Publicity priority of the week went to 
COMPO and the Golden Jubilee with drama 
critic Hortense Morton devoting her Sunday 
Examiner feature story to Arthur L. Mayer 
and his visit to this city. . Irving Acker- 
man’s Stage Door Theatre is the last of the 
downtown art houses to succumb to the lure 
of Coca-Cola. A “coke” machine has been 
placed in the theatre’s art gallery. 


ST. LOUIS 


Lippert Films has signed a lease on the 
old Eagle Lion Classics exchange quarters 
Screen Guild Productions has given Lippert 
an option to purchase its territorial franchise 


rights effective on or after January 1, 1952. 
If Lippert decides to buy Screen Guild’s 
rights the company will open an office 


around the first of next year. ... The Fred 
Weherberg circuit has a novel goodwill gim- 
mick for its two-drive-in theatres. Parents 
of newborn babies receive a congratulatory 
letter from the management informing them 
that the new addition need not lessen their 
movie enjoyment. The letter invites them 
to bring the whole family and baby too and 
enjoy the show. . . . New openings included 
“The Secret of Convict Lake” at the Fox. 
Box office appeared to be picking up judging 
from the holdover list. “Show Boat” stayed 
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on for a fourth week at Loew’s State while 

“Kind Lady” did the same at Loew’s Or- 
pheum for a second and “On Moonlight 
Bay” moved into a second week at the 
Missouri. “Trio” is doing capacity business 
at the Shady Oak and Pageant, two west 
St. Louis art theatres. 


VANCOUVER 


The bright spots were “Show Boat” which 
looks to beat the big business racked up by 
“The Great Caruso” at Charlie Doctor’s 
Capitol, and “Cyrano de Bergerac” at the 
Vogue. Also good were a moveover of “On 
The Riviera” at the Strand and a twin ye 
“Jungle Headhunters” and “Tokyo File,” 
the Cinema. Also playing were “iceagiss 
on a Train” at the Orpheum; a pair of re- 
issues, “Manila Calling” and “Little Tokyo”, 
at the Dominion; ‘Beauty and the Beast,” 
an import at the Studio; “When the Red- 
skins Rode” plus a stage show at the Hast- 
ings; and nine day run of “Apache Drums” 
and “Casa Manana” at the Plaza... . M. S. 
Jucey has started construction of a theatre 
in Edmonton's southside which will seat 450, 
and Nick Sack is building a theatre at Wis- 
hart, Saskatchewan. . . . The Paramount 
drive-in theatre at Burnaby near here opened 
this week. It was built by two Vancouver 
theatre men, Walter Mead and Pat Murphy. 

The record dry spell here on the coast 
and the forest fire situation has caused many 
narrow gauge circuits to discontinue show- 
ings for the summer. Most of the circuits 
played from four to six small situations 
weekly. B. C. has had no rain for 52 days 
stopping all lumber operations in the 
province. 


WASHINGTON 


New openings included “Captain Horatio 
Hornblower” at the Warner, Metropolitan 
and Ambassador; “Ace in the Hole” at the 
Palace; “Half Angel” at the Capitol; “Alice 
in Wonderland,” Disney version, at RKO 
Keith’s ; “Alice in Wonderland,” Bunin ver- 
sion, at the Trans-Lux; “Lifeboat,” reissue, 
at the Little; “Tony Draws a Horse” at the 
Playhouse. Holdovers included: “Kon-Tiki” 
at the Dupont and “La Ronde” at the Plaza. 
Carryover for the week was “Showboat” at 
the Columbia. Morton Gerber, Chief 
Barker of Variety Club Tent No. 11, has 
appointed Harry Bachman and Jerry Price 
to serve as general chairmen of the golf 
tournament this year. Nine local girls 
competed at the Naylor Theatre in the 
second semi-final elimination of the 1951 
“Miss Washington” contest. Three of the 
nine w ill appear in the finals August 13, at 
Loew’s Capitol theatre, it was announced. . 
RKO Keith’s, Station WTOP and Hecht’s 
department store sponsored a contest to find 
a capital-area “Alice in Wonderland.” 

The Hiser-Bethesda theatre pre ge a 
stage show, Doug Bailey’s WBCC “Talent 
Showcase.” . . . James H. Lemon, president 
of Children’s Hospital, a director of Dis- 
trict Theatres Corp., and partner in John- 
ston, Lemon & Co., has been elected a gover- 
nor of the Investment Bankers Association. 


Canadian Film Building 

The Canadian government last week ap- 
pointed John and Drew Eberson, well known 
New York theatre architects, to supervise 
the constrction of a new National Film 
Board building in Montreal. The cost of 
construction is estimated at $300,000. 


United Paramount Buys 


Lucas Theatre Interests 
ATLANTA: United Paramount Theatres 
has purchased an interest in five theatre 
companies in the state from the Arthur 
Lucas estate. The companies involved 
operate houses in Augusta, Macon, Colum- 
bus, Athens, Brunswick, Elberton, Buford, 
Gainesville, Waycross, Barnesville, St. 
Simons and Moultire. The late Mr. Lucas 
shared an interest in a number of Georgia 
theatres with Paramount and William K. 
Jenkins. The three-way partnership was 
ordered dissolved by the Federal government 
in its consent decree. United Paramount 
previously had shifted operating control of 
the Fox; Paramount, and Roxy theatres in 
Atlanta to R. B. Wilby, a member of the 
board of directors of United Paramount and 
a former partner himself. Companies in- 
volved in the latest contract are Georgia 
Theatres Co., Savannah Theatres Co., 
Augusta, Amusement Co, Public-Lucas, Inc. 
and United Enterprises. Negotiations are 
currently under way to dissolve the United 
Paramount-William K. Jenkins partnership 
in 29 Georgia theatres, 


Allied Gathering Data on 


"Hornblower," “Boy'’ Terms 

Allied States is gathering information 
from members on a national basis prepara- 
tory to opposing sales terms allegedly being 
asked by Paramount for “That’s My Boy” 
and Warner Brothers for its “Captain 
Horatio Hornblower.” Abram F. Myers, 
Allied chairman and general counsel, has 
asked Allied members to send him data on 
the terms being asked for the two pictures. 
The companies will be approached before 
Allied initiates a protest campaign. 


Encyclopedia Britannica 


Buys Films, Inc., Control 

Films, Inc., which distributed 16mm ver- 
sions of some major feature releases to 
theatreless towns and other non-competitive 
accounts, has been bought by Encyclopedia 
Britannica Films, it was announced last 
week. It will function as a wholly-owned 
subsidiary. Eric H. Haight, who has been 
president of Films, Inc. will continue to head 
the division. Films, Inc. has six regional 
officers throughout the country, while En- 
cyclopedia Britannica has seven branches. 


Levin Opens Service Office 

Formation of Jack H. Levin Associates on 
a national scale was announced this week by 
Jack H. Levin who earlier this year resigned 
as executive vice-president and general man- 
ager of Confidential Reports Inc. which he 
organized in 1945. Jack H. Levin Associates 
will perform a variety of specialized services 
and continuing research projects. 


Wald-Krasna Ready with 2 

The first two pictures on the Jerry Wald- 
Norman Krasna 60 picture production sche- 
dule for RKO will be screened for the trade 
press August 27 and 28. The films are 
“The Blue Veil” and “Behave Yourself!” 
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Selznick Studying TV 


Mark ket for Reissues 


by WILLIAM R. WEAVER 
Hollywood Editor 


David O. Selznick has a representative 
in New York exploring the possibilities of 
the television market and may sell some of 
his old pictures in the video field provided 
he finds that there is sufficient revenue in 
such a move. 

Selznick pictures available for sale include 
such productions as “Spellbound,” “The 
Paradine Case,” “Since You Went Away,” 
“Rebecca,” “Little Lord Fauntleroy” and 
“Portrait of Jenny.” They star players like 
Joan Fontaine, Jennifer Jones, Joseph Cot- 
ten, Gregory Peck and Ingrid Bergman. 

The producer said last week he realized 
that the release of his films would cause a 
flood of protests from the nation’s exhibitors, 
but asserted that he felt obliged to investi- 
gate the potential of the TV market for top 
quality pictures. 

Mr. Selznick currently has withdrawn from 
film production. The last picture he made 
was “Portrait of Jenny” back in 1948. Even 
if he decides to go ahead and offer his films 
to television, there’s a long gap between that 
moment and the time he can actually show 
the pictures on the air. They must be re- 
scored in line with the AFM ruling and the 
various unions and guilds may have a word 
to say before he gets through. Regardless of 
the difficulties, Mr. Selznick is determined to 
explore the market. 


Around the Studios: Mel Ferrer plans 
to make a film on the life of Shakespeare. 
Plans are still indefinite and depend to a 
large extent on the availability of Sir Lau- 
rence Olivier. Mr. Ferrer doesn’t plan to 
appear in the film himself . .. Henry Hath- 
away has been named by Twentieth Century- 
Fox to direct “Diplomatic Courier” which 
will star Tyrone Power . . . Gene Autry 
planning to film about his own career as a 
cowboy star. It will be called “The Gene 
Autry Story” and Autry will portray him- 
self in the picture . . . Republic planning a 
picture on the life of Stephen Foster. Allan 
Dwan will direct. 

Paulette Goddard, who hasn’t made a film 
since she appeared in “The Torch” in Mex- 
ico, has been signed by Nat Holt for “Hur- 
ricane Williams,” which will roll in Sep- 
tember. . . . Robert Keith, the doctor in 
Broadway’s “Mr. Roberts,” has been signed 
for a major part at Paramount in “Some- 
body Loves Me,” the story of Blossom Seely 
and Bennie Fields, which will star Betty 
Hutton. . . . Samuel Fuller, writer-director 
on the 20th-Fox payroll, plans to produce 
an independent film, “Park Row,” this fall. 


TV LEARNS ABOUT 
CODE THE HARD WAY 


Television, which courageously undertook 
three weeks ago to emulate the film indus- 


try’s use of a Production Code (Morion 
Picture Herawp, July 28, p. 19), was en- 
gaged at the weekend in learning certain 
fundamental facts of economic and ethical 
life. It was learning the hard way. 

It learned the first lesson from Joseph I. 
Breen, administrator of the Motion Picture 
Production Code, who disclosed that a letter 
bearing his signature, used by the National 
Society of Television Producers in advertis- 
ing space to indicate that he had endorsed 
Martin Mooney’s appointment as Television 
Code administrator, was a_ two-year-old 
document written for another purpose and 
would not have been okayed for use in this 
connection if okay had been sought. 

It learned the second lesson when Mr. 
Mooney withdrew from the television post 
because, he said, funds and facilities prom- 
ised him by NSTP president Louis D. 
Snader had not been provided. 

President Snader confirmed that NSTP 
funds are inadequate, asserted no secret had 
been made of this circumstance, and stated 
a successor to Mr. Mooney would be ap- 
pointed. 

Mr. Mooney, who had drafted the Tele- 
vision Code, patterned closely after the Mo- 
tion Picture Production Code, and submit- 
ted it to the Legion of Decency, the Parent- 
Teachers Association and the FCC after it 
had been approved by the four television 
networks, returned to private enterprise this 
week as writer-director of a television series 
fo Pinnacle Films, Inc. 

Fighting language flowed freely during 
these instructive developments, but the code 
and the need for it went unchallenged. 
“Growing Pains,” said experienced observ- 
ers. President Snader said the NSTP direc- 
torate will meet next week on ways, means 
and personnel to carry on the subject. 


THIS WEEK IN PRODUCTION: 


STARTED (10) 


COLUMBIA 
The Hawk of Wild 
iver 


The Brigand (Edward 


Small Prod. ; 
nicolor ) 


INDEPENDENT 

Bride of the Gorilla 
(Jack Broder Prod. ; 
Goldwyn Studios) 

Chained For Life 
(Spera Prod. ; Eagle 
Lion Studios) 


METRO-GOLDWYN- 
MAYER 
The Enemy 


Tech- 


MONOGRAM 

Alladin and His Lamp 
(Cinecolor ) 

Ghost Raiders 

PARAMOUNT 


Green Gold of Nevada 
(Pine-Thomas 
Prod.; Feather 
River, Calif.) 


RKO RADIO 
Road Agent 


20TH CENTURY-FOX 
Pride of St. Louis 


FINISHED (2) 


MONOGRAM 
Ride ’em Cowboy 


UNIVERSAL-INT'L 
Meet Danny Wilson 


SHOOTING (33) 


INDEPENDENT 

Thy Neighbor’s Wife 
(Hugo Haas Prod.) 

Jack and the Bean- 
stalk (Super-Cine- 
color) 

Geisha Girl (Break- 
ston-Stahl Prod. ; 
Japan) 

No Time For Flowers 
(Vienna) 

LIPPERT 

Blonde Blackmail (for- 


merly “Murder in 
Safety” ; London) 


METRO-GOLDWYN- 
MAYER 

Ivanhoe (Technicolor; 

) 

Singin’ in the 
(Technicolor ) 

Belle of New York 
(Technicolor ) 


MONOGRAM 
Elephant Stampede 
PARAMOUNT 

Shane 

Denver & Rio Grande 
Anything Can Happen 
Warbonnet 

REPUBLIC 
Oklahoma Annie 


(Trucolor) 
The Quiet Man 


Rain 


RKO RADIO 

The Big Sky (Win- 
chester Pic.) 

Day Without 
(Filmakers ) 

I Want You (Gold- 
wyn Prod.) 

Androclesand the Lion 


20TH CENTURY-FOX 

Fixed Bayonets! 

Elopement 

Rose of Cimarron 
(Alperson Prod.; 
Super-Cinecolor ) 

Red Skies of Montana 

With a Song in My 
Heart (Technicolor ) 

Lydia Bailey 

Viva Zapata 


End 


UNITED ARTISTS 
African Queen (Hori- 
zon Prod.; Belgian 
Congo) 
UNIVERSAL-INT'L 
Bend of the River 
(Technicolor) (for- 


merly “Bend of the 
Snake”) 


WARNER BROS. 

I'll See You in My 
Dreams 

Carson City (color) 

Where's Charley? 

The Crimson Pirate 
(Italy, Technicolor ) 

The Big Trees (Tech- 
nicolor ) 
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Set Hearings 
On Wisconsin 


Code Change 


Hearings on a proposed revision of the 
Wisconsin State Building Code as it per- 
tains to drive-in theatres will be held 
throughout the state soon to determine oppo- 
sition to the new rules. 


The proposed code has been worked out 
by the Building Code Advisory Committee 
of the Wisconsin Industrial Commission. 


Exhibitors have been asked to submit their 
comments to the Allied Independent Theatre 
Owners of Wisconsin. 

rhe revisions cover ten points, from en- 
trances exits to tower construction, 
ramps and lighting 

Among the proposed new rules is one that 
says entrances and exits for outdoor theatres 
shall comply with the regulations of the 
State Highway Commission of Wisconsin. 
\mong the requirements listed is one that 
says entrance access roads from the high- 
way to the box office shall not be more than 
30 feet in width unless otherwise regulated 
by the Highway Commission, and another 
me providing for no more than exit 
each access highway. 
The code further proposes that sufficient 
distance shall be provided between the high- 
way and the ticket booth to provide vehicle 
storage space equal to approximately 25 per 
the theatre capacity. The tower 
supporting the screen must be designed to 
withstand a horizontal wind pressure of not 
less than 35 pounds for every square foot. 

\s for ramps, the proposed code says they 
should be spaced not less than 38 feet apart 
ind must be properly surfaced. Individual 
speakers must be provided for each vehicle. 


and 


one 


for 


cent of 


Carroll Trowbridge Dies 


Carroll Shaw Trowbridge, United Artists 
branch manager in Salt Lake City for the 
past eight years, died at his home there 


\ugust 5 of a heart ailment. A 
Mr. Trowbridge had been asso- 

UA its founding. Previ- 
ously he had been special representative for 
Mary Pickford and Douglas Fairbanks, Sr 


veteran 
showman, 


ciated with since 


Jack Friedman, 43 


Jack Friedman, 43, office manager for 
Republic Pictures in Chicago, died at his 
home there July 31. A veteran of over 25 
years in the film industry, Mr. Friedman 


had formerly been connected with the local 
Warner Brothers exchange and with Essa- 
theatres. He is survived by his widow 
three children. 


David Glazerman 

David Glazerman, 35, manager of the 
Booker, Philadelphia, died July 26 at Hahne- 
mann Hospital in Philadelphia. He has been 
for 15 years. His 
and daughter 


house 
and son 


associated with the 


wife, Gladys, 


survive, 


34 


Short in 


NEW YORK—Week of Aug. 6 


ASTOR: Cleopatra's Playground. .RKO Radio 


Gold Storage ..................RKO Radio 
Feature: Happy Go Lovely. . RKO Radio 
CAPITOL: Mountain Farmers. . .Universal-int. 
Bargain Madness ............... : MGM 


Horse on Merry-Go-Round. . Columbia 
Feature: Rich, Young and Pretty MGM 


CRITERION: Nature's Half Acre. .RKO Radio 
Feature: Alice in Wonderland RKO Radio 


PARAMOUNT: Follow the Game 


Feature: That's My Boy.. Paramount 
ROXY: A Swiss Miss............... 20th-Fox 
Family Circus 
Anniversary Troubles ...........Monogram 
Feature: Mr. Belvedere Rings the Bell... . .20th-Fox 


Warner Bros. 


WARNER: Making Mounties... . 
Warner Bros. 


Law of the Bad Lands......... 


First Ran Houses 


. Warner Bros. 


Wearing of the Grin......... 
.Warner Bros. 


Feature: On Moonlight Bay 


CHICAGO—Week of Aug. 6 

CHICAGO: The Great Director... .Columbia 
Sunshine Sports Columbia 
Feature: Little Egypt Universa!-Int. 
PALACE: Nature's Half Acre.....RKO Radio 
Feature: Alice in Wonderland. . RKO Radio 


STATE LAKE: Leghorn Swaggled.Warner Bros. 
Feature: Captain Horatio Hornblower. Warner Bros. 


SURF: Scentimental Romeo.....Warner Bros. 
Feature: Kon-Tiki RKO Radio 


WOODS: The Steeplejack....... -20th-Fox 


Feature: The Frogmen 20th-Fox 
UNITED ARTISTS: Future Major 

Casper Comes to Clown......... Paramount 
Feature: Samson and Delilah Paramount 
WORLD PLAYHOUSE: The 

Riviera Bros. 
Feature: Teresa MGM 


Bruce Steinmetz, 65 

Bruce I. Steinmetz, 65, 
of District No. 1 of 
Alliance of Theatrical Stage Employees, 
died of a heart attack at his home in Great 

Falls, Mont., August 6. A member of Great 

Falls Local No. 213 of IATSE since 1917, 
Mr. Steinmetz served as a pane! member of 
the local War Labor Board in World War 
II. He was a charter member of the Great 
Falls chapter of the National Foundation 
for Infantile Paralysis. 


secretary-treasurer 
the International 


Albert J. Fischer 

Albert J. Fischer, 49, operator of the 
Keswick, Glenside, Pa., and the Narbeth at 
Narbeth, Pa., died July 29 at his home in 
Abington, Pa. Death was due to a heart 
attack. He had been identified with the 
operation of suburban Philadelphia houses 


for many years. His wife, Amy B., survives. 


Paul M. Glisson 

MEMPHIS: Paul M. Glisson, office man- 
ager of Twentieth Century-Fox, died here 
last week at the age of 55 of a heart attack. 
He had been with company for 24 years and 
had many friends in the Memphis territory. 
3urial was in Memorial Park Cemetery, 
Memphis. 


Pappas Theatres Files 
$500,000 Anti-Trust Suit 


Peter and George Pappas, motion picture 
theatre operators in Milton, Pa., filed suit 
August 3 against all the major film distribu- 
tors for $500,000, charging violation of the 
anti-trust laws. The suit, filed in the Middle 
District Court in Lewisburg, Pa., said that 
the 11 producer, distributor and exhibitor 
defendants conspired to keep the Pappas’ 
theatre from showing Class A and _ better 


Class B pictures. These films, it was charged, 


were held for the Capitol Theatre in Milton, 
owned by the Comerford Theatres, Inc., one 
ot the defendants. 


Legion Reviews Ten; 
Puts Six in A-ll 


The National Legion of Decency this week 
reviewed ten pictures, classifying one in 
Class A, Section I, Morally Unobjectionable 
for General Patronage; six in Class A, Sec- 
tion II, Morally Unobjectionable for Adults, 
and three in Class B, Morally Objectionable 
in Part for All. 

In Class A was “Cattle Drive”. Listed in 
Section II were “Here Comes the Groom,” 
“The Iron Man,” “Never Trust a Gambler,” 
“The Raging Tide,” “The Strip” and “The 
Well.” 

In Class B were 


” 


“David and Bathsheba” 
because of “suggestive sequences”; “Meet 
Me After the Show” because of “suggestive 
sequences” and because it “reflects the ac- 
ceptability of divorce”, and “People Will 
Talk,” because it “tends to condone immoral 
actions.” 


20th-Fox to Release 
36 Shorts and Newsreel 


Twentieth Century-Fox will release six 
Movietone Sports reels, 30 Terrytoons, of 
which four will be reissues, and 104 issues 
of the newsreels for the year 1952, it was 
announced today by Peter Levathes, short 
subjects sales manager for the company. 
The Sports Reeis and the issues of the news 
will be produced under the aegis of Edmund 
Reek, production head of Movietone, while 
Paul Terry will continue to deliver the pop- 
ular Technicolor cartoons. 


Rhoden Farm Is Sold 
To Cattle Breeders 


The farm owned and operated by Elmer 
C. Rhoden, president of the Fox Midwest 


Theatres, Inc., and located in Johnson 
County, in the Kansas City, Mo., district, 
has been sold to Mr. and Mrs. L. C. Wo- 


mack. The farm will be used by the Wo- 
macks for cattle operations. The name of 
the farm, Star Lane, will be retained. 
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Lippert 


STEEL HELMET, THE: Gene Evans, Steve 
Brodie—Here is a splendid war drama. The story 
and ending were very good. Played Sunday, Monday, 
Tuesday, Wednesday, Thursday, April 15, 16, 17, 18, 
19.--Moe Barney, Barney’s Theatre, Petersburg, Va. 


STEEL HELMET, THE: Gene Evans, Steve 
Brodie—This is a very timely picture and well 
received by our patrons. I seldom play return en- 
gagements, but this did a splendid job for us both 
times. Rural town patronage. Played Wednesday, 
Thursday, May 9, 10.—Mrs. H. L. Love, Love's 
Theatres, Jonesboro, Ark. 


Metro-Goldwyn-Mayer 


KIM: Errol Flynn, Dean Stockwell—An excellent 
picture, but fell down at the box office. I don’t 
believe they knew what it was all about. Played 
Thursday, Friday, July 19, 20.—Adaline H. Gawthrop, 
Linda Drive-In Theatre, Palatka, Fla. 


KIM: Errol Flynn, Dean Stockwell--This is not 
for rural situations. Keep it in the cities—it may 
pay for itself there. We went “hungry” for a_week 
after playing it. Rural town patronage. gp ke 
Friday, Saturday, Sunday, Monday, June 1, 2, 3, 
Mrs. H. L. Love, Love’s Theatres, Jonesboro, ‘Ark. 


MAGNIFICENT YANKEE, THE: Louis Calhern, 
Ann Harding—I thoroughly enjoyed this fine picture, 
Lut my box office didn’t. Guess it was too high- 
brow—very “Boston.” After all, the picture begins 
when Holmes went to Washington at @ years of 
age—no murders, no suspense, no young romance, not 
for small town Florida. Played Tuesday, Wednesday, 
July 24, 25.--Adaline H, Gawthrop, Linda Drive-In 
Theatre, Palatka, Fla. 


NEXT VOICE YOU HEAR, THE: James Whit- 
more, Nancy Davis—The picture may or may not do 
big business, but it is a good picture to show.- 
Brazil, Jr., New Theatre, Bearden, Ark. 


WEEKS—WITH LOVE: Jane Powell, 
Ricardo Montalban, Carleton Carpenter—This pic 
ture was all around entertainment for the family. 
I am certain everyone will fall in love with Carleton 
Carpenter as I did.—Jeanette Jones, Opera House, 
Midland, Md. 


VENGEANCE VALLEY: Burt Lancaster, Robert 
Walker—Another good Technicolor western. Drew good 
crowds both nights in spite of rain on the 4th 
M-G-M treated me O.K. too, so I’m still in business! 
Played Tuesday, Wednesday, July 3, Adaline H. 
Gawthrop, Linda Drive-In Theatre, Palatka, Fla. 


Monogram 


PLUES BUSTERS: Leo Gorcey, Huntz Hall—An- 
other hit from the Bowery Boys that did good 
business here.—L. Brazil, Jr., New Theatres, Bearden, 


Paramount 
BRANDED: Alan Ladd, Mona Freeman—Very good 


for our patrons who seem to like plenty of action and 
Technicolor. Alan Ladd is popular here too. Played 
Thursday, Friday, May 31, June 1.--Adaline H. Gaw- 
throp, Linda Drive-In Theatre, Palatka, Fla. 


RKO-Radio 


INDIAN AGENT: Tim Holt, Nan Leslie—A run of 
the mill action western that ‘really did _ well for 
itself. Had it doubled with “Arctic Fury,” another 
RKO feature. Together they made a wi double 
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product—providing a service of the 


What the Picture Did for Me, Motion Picture Herald, Rockefeller Center, New York 20. 


bill. No complaints on the pictures or business. 
Played Monday, Tuesday, July 16, 17.—Bruce Elves, 
Quill Lake Theatre, Quill Lake, Sask., Canada. 


NEVER A DULL MOMENT: Fred MacMurray, 
Irene Dunne-—It hits the spot at the box office. Word 
of mouth carries this picture right along. The 
kids love it and grown-ups chuckle away down deep. 
Play it up and reap the harvest. Strictly rural town 
patronage. Mrs. H. L. Love, Love’s Theatres, Jones- 
bore, Ark. 


Selznick 


FALLEN I THE: Ralph Richardson, Michele 
Morgan—If there are any small town exhibitors who 
would like to have the whole theatre to themselves 
and not have any customers come in to annoy them, 
then just book this one. Dry as sawdust, and as 
usual with all English produced pictures, we couldn't 
understand 10% of the dialogue. One minute the 
sound was loud and the next you couldn’t hear a 
thing, even with the amplifier wide open. The scenes 
at the start about the young boy with a pet snake 
didn’t go over very big with the women folks—I can 
tell you that. Why put so many snake scenes in 
a movie like this? For me it can be retitled “The 
Fallen Box Office,” but I wish everyone else success. 
Played Monday, Tuesday, July 23, 24.—Bruce Elves, 
Ouill Lake Theatre, Qui!l Lake, Sask., Canada. 


Twentieth Century-Fox 


GRAPES OF WRATH: Henry Fonda, Jane Darwell 
I am happy to say that this did splendidly on a 
two day run, Even ‘though old, it’s still good acting 
and a good story. They must have absorbed it, as 
I noticed the audience was much more attentive than 
usual. It will please a small town audience, which 
is what I am catering to. Played Wednesday, Thurs- 
day, July 25, 26.*-Bruce Elves, Quill Lake Theatre, 
Quill Lake, Sask., Canada. 


United Artists 


HEAVEN ONLY KNOWS: Robert Cummings, 
Brian Donlevy—An unusual western about a guy 
who came down from Heaven to straighten things 
out in a bad western town on earth. 
but I don’t know whether the fans liked it or not. 
Business rather good. Good trailer. Played Sunday, 
June 17.—Pat Fleming, Gail Theatre, Round Pond, 
Ark. 


MAN FROM PLANET X: Robert Clark, Margaret 
Field—A good picture with suspense—especially on a 
preview. I liked it ~— it did only average business 

re.—L. Brazil, Jr.. New Theatre, Bearden, Ark. 


QUEEN FOR A DAY: Phyllis Avery, Darren Me- 
Gavin, Rudy Lee—Three human interest stories tied 
together against the “Queen for a Day” radio pro- 
gram background, well acted and I enjoyed it. But 
it was very disappointing at the box office, and rainy 
weather didn’t help. Not small town material, Played 
Sunday, Monday, July 29, 30.— Adaline H. Gawthrop, 
Linda Drive-In Theatre, Palatka, Fla 


Universal International 


ABBOTT & COSTELLO IN THE FOREIGN 
LEGION: Bud Abbott, Lou Costello—This is the first 


Universal product we have used in almost two years. 


If the results are as good with the rest as this one, 


there will be no regrets. It’s easy to see what people 
want for entertainment these days. I think I have 
seen funnier Abbott & Costello shows lowever, 
there is nothing wrong with this, and the last reel, 
in which they chase around the desert in a jeep, 
is a riot. Laughs a’plenty. Played Wednesday, 
Thursday, July 18, 19%—Bruce Elves, Quill Lake 
Theatre, Quill Lake, Sask., Canada. 


CCANEERS GIRL: Yvonne De Carlo, Philip 
Friend—Good action picture—beautiful color. Bigger 
crowd the second night than the first Fair rental 

everybody happy! Played Thursday, Friday, July 
2%, 27.—Adaline H. Gawthrop, Linda Drive-In Theatre, 
Palatka, Fla. 


Warner Bros. 


HIGHWAY 301: Steve Cochran, Virginia Grey 
This pulled a good crowd and was well liked. Warner 
gave me a break too, so everybody was happy! Played 
Tuesday, Wednesday, June 19, 20--Adaline H. Gaw- 
throp, Linda Drive-in Theatre, Palatka, Fla 


OPERATION PACIFIC: John Wayne, Patricia 
Neal. Good picture--good crowds. Also good rental, 
but I had some money left over anyway. Played Sun 
day, Monday, July 22, 23.--Adaline H. Gawthrop, 
Linda Drive-In Theatre, Palatka, Fla. 


STORM WARNING: Ginger Rogers, Ronald Reagan 

An excellent picture, well cast, and the customers 
agreed with me on this one. The Klan element prob 
ably created added interest. Played Thursday, Fri- 
day, June 7, 8. Adaline H. Gawthrop, Linda Drive 
In Theatre, Palatka, Fla 


SU OOT: Randolph Scott, Adele Jergen—Ex- 
ceptionally good crowds on days played. Very hot 
weather may have had something to do with it, but 
I didn’t hear any complaints. Played Thursday, Fri- 
day, July 12, 13.—Adaline H. Gawthrop, Linda Drive- 
In Theatre, Palatka, Fla. 


Shorts 
Columbia 


SLAP HAPPY SLEUTHS: Stooges Comedy—They 
always go over here good slapstick.-Pat Fleming, 
Gail Theatre, Round Pond, Ark 


Paramount 


GYM JAM: Popeye—Very good Popeye cartoon.- 
Pat Fleming, Gail Theatre, Round Pond, Ark. 


RKO-Radio 


TEXAS TOUGH GUY: Leon Errol Comedy—Leon 
always gets a lot of laughs here.—Pat Fleming, Gail 
Theatre, Round Pond, Ark. 


Warner Bros. . 
JUNGLE TERROR: Technicolor Special—Very good 


adventure short in color.-Pta Fleming, Gail Theatre, 
Round Pond, Ark 


SWALLOW THE LEADER: Technicolor Cartoon 
Good little cartoon, especially for kids.—Pat Fleming, 


Gail Theatre, Round Pond, Ark. 
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INDEPENDENT FILM BUYERS 


REPORT ON PERFORMANCE 


Film buyers of independent circuits in the U.S. rate current 
product on the basis of its performance in their theatres. This 
report covers 108 attractions and 5,341 playdates. 

Titles run alphabetically. Numerals refer to the number of en- 
gagements on each attraction reported. The tabulation is cumula- 
rive. Dagger (F) denotes attractions published for the first time. 
Asterisk (*) indicates attractions which are listed for the last time. 

EX means Excellent; AA—Above Average; AV—Average; 
BA—Bclow Average; PR—Poor. 


THE FILM BUYER'S RATING 


EX AA AV BA PR 

Abbott and Costello Meet the 
Invisible Man (U.1.) 6 
Ace in the Hole (Para.) ~ 2 ! 6 2 
Air Cadet (U.1.) 9 
Al Jennings of Oklahoma (Col.) ~ 8 14 #13 4 
Along the Great Divide (W. B.) ~ 6 14 «#10 3 
Apache Drums (U.I.) 2 20 3 2 
Appointment With Danger (Para.} (2 
As Young As You Feel (20th-Fox) - - 2 | 5 
Best of the Badmen (RKO Radio) - , 48 8 7 
Bird of Paradise (20th-Fox) 5 8 4 55 15 
Bitter Rice (Lux) 16 - 
Brave Bulls, The (Col.) | 6 #14 
Bullfighter and the Lady, The (Rep.) ~ 3 5 6m 9 
*Call Me Mister (20th-Fox) 18 46 68 15 2 
Cavalry Scout (Mono.) ~ 3 2 2 - 
Comin’ Round the Mountain (U. |.) 5 
+Cyrano de Bercerac (U.A.) 10 2 - - - 
Dear Brat (Para.) 
Dodge City (W.B.) 6 6 
Double Crossbones (U.!.) - «14 5 
*Enforcer, The (W.B.) 3 
Excuse My Dust (MGM) - 0 13 9 - 
Fabiola (U.A.) 7 3 2 a 2 
Fat Man, The (U.I.) 4 2 2 
Father's Little Dividend (MGM) 49 61 26 6 2 
Fighting Coast Guard (Rep.) 7 
Follow the Sun (20th-Fox) ~ - 23 #16 16 
Fort Worth (W.B.) 9 10 10 2 2 
Fourteen Hours (20th-Fox) 8 4 14 
Francis Goes to the Races (U.1.) 9 3 ! - 
Frogmen, The (20th-Fox) 3 2 & 3 - 
Fury of the Congo (Col.) - | 2 3 - 
Gambling House (RKO Radio) - 1 4 20 5 
Go for Broke (MGM) 0 4 32 «it 2 
Goodbye, My Fancy (W.B.) - 9 Pee 8 
Great Caruso, The (MGM) 24 #10 32 9 | 
*Great Missouri Raid, The (Para.) ° 2 2. 2 5 
Groom Wore Spurs, The (U.1.) 
Half Angel (20th-Fox) 5 
tHard, Fast and Beautiful (RKO Radio) 
Horsie (formerly Queen for a Day) (U.A.) - - 2 2 +10 
House on Telegraph Hill (20th-Fox) ~ ! 8 3 
| Can Get It for You Wholesale (20th-Fox) 1 3 
| Was a Communist for the F.B.I. (W.B.) 3 
I'd Climb the Highest Mountain (20th-Fox) 83 37 32 9 6 
Inside Straight (MGM) ~ 623 5 
Inside the Walls of Folsom Prison (W.B.) 4 
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Juncle Headhunters (RKO Radio) 


Katie Did It (U.I.) 
Kon-Tiki (RKO Radio) 


Last Outpost, The (Para.) 
Lemon Drop Kid, The (Para.) 
Lightning Strikes Twice (W. B.) 
Lorna Doone (Col.) 

Lucky Nick Cain (20th-Fox) 
Lullaby of Broadway (W.B.) 


M (Col.) 

Ma and Pa Kettle Back on the Farm (U.I.) 
Man from Planet X, The (U. A.) 
Mating Season, The (Para.) 

Molly (Para.) 

My Forbidden Past (RKO Radio) 
My Outlaw Brother (U.A.) 

New Mexico (U.A.) 

Night Into Morning (MGM) 

No Questions Asked (MGM) 

Of Men and Music (20th-Fox) 
Oh! Susanna (Rep.) 

On the Riviera (20th-Fox) 

Only the Valiant (W.B.) 

Painted Hills (MGM) 

Passage West (Para.) 

Prince Who Was a Thief, The (U.I.) 
Prowler, The (U.A.) 

Quebec (Para.) 

Raton Pass (W.B.) 

Rawhide (20th-Fox) 

Red Shoes, The (U.A.) 

Redhead and the Cowboy, The (Para.) 
Royal Wedding (MGM) 

Samson and Delilah (Para.) 

Santa Fe (Col.) 

Scarf, The (U.A.) 

Sealed Cargo (RKO Radio) 
Second Woman, The (U.A.) 

Seven Days to Noon (Distinguished) 
Show Boat (MGM) 

Skipalong Rosenbloom (U.A.) 
Smugglers’ Island (U.I.) 

Soldiers Three (MGM) 

Stars in My Crown (MGM) 
*Storm Warning (W.B.) 

Strangers on a Train (W.B.) 
Sugarfoot (W.B.) . 

Sword of Monte Cristo (20th-Fox) 
Take Care of My Little Girl (20th-Fox) 
Tarzan's Peril (RKO Radio) 
tTeresa (MGM) 

Texas Rangers (Col.) 

Thing, The (RKO Radio) 

Three Guys Named Mike (MGM) 
Tokyo File 212 (RKO Radio) 

Try and Get Me (U.A.) 

Two of a Kind (Col.) 

Up Front (U.I.) 

Valentino (Col.) 

When the Redskins Rode (Col.) 


You're in the Navy Now (20th-Fox) 


EX 
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ATS off to Bing Crosby, not only 

because he has just turned in his 

best picture in five years, but because 
he has twice put on a world premiere in a 
small town, and that’s what we like. 

A year ago in Front Royal, a Virginia 
town with Revolutionary War traditions, he 
opened “Riding High”, and we were there 
and liked it. So did Virginia and half the 
United States, because the correspondents 
filed their stories from Front Royal, and 
everybody, including city, state and nation, 
had reason to applaud the picture and the 
premiere. It was the best kind of publicity. 

Now we're just back from Elko, Nevada, 
a cow town of 5,900, where the opening of 
“Here Comes the Groom” will be town talk 
for many months to come. The population 
was doubled for two days—and seventy-four 
working newspaper people had a wonderful 
time, in a western town where hospitality 
knows no limit, filing their wire stories for 
all the metropolitan press. 

As usual, Bing has a local angle. In 
Virginia, Bing raises horses with State 
Senator Raymond Guest, and in Elko, he is 
Honorary Mayor, with reason, because he 
owns a “working” ranch, with 25,000 acres 
in the home piece, and 75,000 acres of graz- 
ing land. He has 4,000 head of Hereford 
cattle and he and the four Crosby boys, with 
60 cowhands to help, put up the hay. It’s 
a serious, and hard-working, project. 

Our point in all this is that Paramount 
and Bing Crosby have specialized on 
premieres in small situations. In each case, 
Bing has an angle and a good one. In 
Virginia, he wrote his check for $5,000 for 
local charity, and in Nevada, he is starting 
a million dollar fund for the Elko County 
hospital. Bing is popular with the home 
folks, and the Crosby boys are just like any 
Elko youngsters you're likely to meet. No 
fuss or feathers, no putting on the dog. 

While we traveled 5,400 air miles, to see 
“Here Comes The Groom”, we-don't make 
a pretense of reviewing pictures. That's 
another department. But we will say this is 
Bing’s best, and you'li agree when you see 
it. It has so much of pure entertainment 
value. It’s also the best picture that Frank 
Capra has directed since “It Happened One 
Night”—in fact, we can’t remember any 
other. There’s more sheer entertainment, 
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Praise of Paramount 5 Small Town Premieres 


“MOVIETIME, U. S. A.” 


Now here's a slogan you can get your 
teeth into. Somehow, “Movies Are Better 
Than Ever’ has always left us with the 
feeling that the soda was flat, or we 
needed more Scotch. And the British 
slogan, "Let's Go to the Pictures,"’ while 
better, was still unflavoured with any par- 
ticular zest. The old Paramount slogan, "If 
It's a Paramount Picture, It's the Best Show 
in Town" is still unbeaten, as a provocative 
selling approach. 

At the industry seminar on the Coast, 

the meetings of the Council of Motion Pic- 
ture Organizations, a week ago, they 
picked "Movietime, U. S. A." as some- 
thing to pin their hopes on—with proper 
showmanship. \t will be a nation-wide 
publicity and public relations drive, aimed 
at a better box office, starting in October, 
although there's no law against starting 
earlier. Round Table members will start 
now. 
We think that "Movietime, U. S. A." 
has a lot of merit, as a standing head for 
newspaper columns and advertising pages, 
and to convey the idea that “Movietime” 
is U. S. A—in spirit and in fact. The best 
of movies, for the greatest of audiences, 
are made in the U. S. A., and will do us 
proud wherever we oppose Communism or 
fight for the better things of life for the 
greatest number of people, in all brackets 
—and especially, the home folks. 


music and fun in the new film than we can 
describe in this sort of mention. 

Look for the sensational appearance of 
Anna Maria Alberghetti, an Italian actress 
15 years old, who sings an interlude that will 
break your heart and bring your audience 
to a standing cheer. It’s only one brief 
interlude, but it sets the stage for the story, 
provides the contrast—and you'll never for- 
get “Theresa”. 


Renewed appreciation to Martin G. Smit’, 
past president of National Allied, and 
permanent president of Independent Theatre 
Owners of Ohio, our traveling companion 
over these United States to exhibitor con- 
ventions and convivial companion at points 
of rest and recuperation, en route. Martin 
has been twice hospitalized in the recent 
past, and we're glad to know he’s back at his 
desk, almost as good as new. 


qg What we like about small town pre- 

mieres is the opportunity and privi- 
lege of meeting the managers of small town 
theatres and making new members for the 
Managers’ Round Table. 

In Elko, Nevada, it’s Jack Hunter, and 
his father, real pioneers, who own and 
operate the Hunter and Rainbo theatres, 
with a combined seating capacity of 1,500 
in a town of 5,900 people. Jack is civic- 
minded; he takes his place in community 
affairs, and just for example, all the 
receipts for the opening day of Bing Cros- 
by’s “Here Comes The Groom” went to the 
founding of the much-needed Elko County 
Hospital. That's public relations ! 

Jack flies his own plane and = goes 
regularly to Salt Lake and Reno to pick up 
his films, keeping up with United Airline 
schedules, but under his own power. He 
took us for a ride, circling Bing Crosby’s 
ranch, which is 65 miles from Elko—and 
back in an hour! Distances are great in 
Nevada. There are only 11,000 people in 
Elko County, which is about the size of 
the state of Connecticut. You drive fast 
and far to get to the county seat. 

More and more, we believe that the juture 
of film industry lies in snall town opera- 
tions, whether they be located in small 
towns or large cities. The distinction, of 
course, is that a small town is friendly and 
filled with community spirit. You can even 


do this in slightly bigger places than Elko, 
because you have 


—Walter Brooks 


but not as well, perhaps, 
to know and like people. 
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It’s bon Voyage 
For Baltyhoo= 


Captain Elliott Foreman and his ballyhoo "Show Boat" have been 
tying up at dockside, near theatres, all over the country, greeted b 
crowds of eager tourists who want to enjoy a trip on that var 
romantic, dramatic vehicle of stage and screen, the traditional "Show 
Boat''—in the new version, with songs and color. Here are a few 
stops en route, on a full cruise of key cities. 


ove, one of 
‘ 
onderfu 
r ‘Show 
arranged by 


on tour tied up at 
ocal docks. 
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Above, Jack Sidney's display for Loew's theatres, 
Baltimore; at left, Sam Gilman, manager of Loew's 
Regent theatre, Harrisburg, makes the Mayor an 
Honorary Captain, and below, another "Show Boat’ 
on White Rock Lake, Dallas, Texas, for Interstate. 


Borie bafge 
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“YOU and Public Relations” = 


Outline for British Managers 


ting along with people,”—says D. J. 

Goodlatte, managing director of 
Associated British Cinemas, Ltd., London, 
in the introduction to his excellent brochure 
on public relations, aimed at managers of 
the ABC circuit’s 320 theatres,—‘‘and one 
of the most essential parts of our job. We 
are in the public eye perhaps more than any 
other industry, and you (the managers) are 
in direct and personal contact with every 
type of public. You are the Film Industry's 
best public relations representative. 


Ding ato RELATIONS means get- 


“* Thank you; come again” 


“You have one of the most important jobs 
in our business—you meet the public and 
you are a citizen in the community in which 
the company’s theatre operates. The im- 
portance and value of your efforts in the 
field of Public Relations cannot be over- 
stressed. Because Public Relations is such 
a broad field, covering a wide variety of 
concepts and activities, it is a subject which 
you cannot put into practice overnight. It 
is a job that requires conscientious planning 
and initiative; and it is a job that must be 
organized and planned on a_ long-term 
basis.” 


A Comprehensive Guide 
For Public Relations 


Under 36 chapter heads, Mr. Goodlatte 
advises and guides ABC managers through 
every variation of public relations activity 
that they may encounter, and gives them 
comprehensive instructions to help them to 
prepare their own programs of public rela- 
tions in any community. We have never 
seen such a careful and complete study of 
the sometimes perplexing problems, or read 
such competent answers to questions that 
rise to confront managers in their contact 
with the public. In addition to the quotes 
that we can make on this page, we hope to 
include a number of Mr. Goodlatte’s sug- 
gestions in future installments of “101 Ways 
to Build P. R.,” which is a recurring feature 
in the Round Table, and we're grateful to 
our English friends for this benefit. It 
might be said, with the production of a 
training film for managers by the CMA, 
(Circuits Management Association) that 


British operators are doing a substantially 
better job of industry relations, aimed at the 
public, than is being done on this side of 
the Atlantic. 


MANAGERS' ROUND TABLE, AUGUST I, 1951 


“It is bad management to depend solely 
on the product to bring patrons into the 
theatre,’ continues Mr. Goodlatte. re- 
cent survey revealed that a large percentage 
of people go to the pictures out of habit and 
those who lose the habit seldom return to 
their previous weekly form of entertainment. 
This information stresses the importance of 
developing the good will of every person 
entering your theatre. The most interesting 
revelation (in the survey) was that many 
people selected a regular theatre because 
they liked the manager and the friendly 
atmosphere . . . and that many people lost 
the movie habit because of the indifferent 
attitude of the staff and apparent neglect of 
good theatre housekeeping. 

“Public Relations is a never-ending pro- 
gramme, and long term planning will build 
up a reservoir of good will that is hard to 
drain. It is never a hit-and-miss affair; 
you must know your community and analyze 
the ways and means of winning their good 
will and understanding. The practice of 
good relations is simple, easily attainable, 
inexpensive and sensible. The golden rule 
of Public Relations is always to remember 
that everything you do, everything you say, 
contributes to somebody’s opinion of you, 
your theatre and your industry. It is as 
simple as that.” 


Treat Everybody As 
“Somebody Special” 


“Public relations means patron relations, 
and good manners, towards the people that 
supply the income of our business. The 
highest compliment you can pay a patron is 
by knowing him. There was never a cus- 
tomer who could resist being treated as 
‘somebody special.’ We would like to quote 
the following definitions of what a patron 
is NOT 

(1) The patron is mot dependent upon 
us—we are dependent upon him. 

(2) The patron is not an interruption of 
our work—he is the purpose of it. 

(3) The patron is not an outsider to our 
business—he is part of it. 

(4) The patron is mot someone to argue 
with or match wits against—he is a person 
who comes to us for enjoyment and com- 
fort. If we have sufficient ‘kil, we will make 
him happy, and profitable to ourselves. 


“ Be a friend to the children” 


“ It's team work all the way round” 


“Relationships between you and your staff, 
as well as among the staff themselves, is a 
phase of Public Relations that demands 
cardinal consideration. The amount of good 
will that you get out of your staff depends 
on how much good will you practice. The 
ultimate goal of staff relations is to make 
every person feel they are members of a 
team, an organization whose welfare de- 
pends upon mutual endeavor. Get into the 
habit of holding staff meetings. 

“Public relations means being a good 
neighbour among the individuals and groups 
of people who make up your community. 
Your theatre must become a local personal- 
ity and an important part of community life. 
To accomplish this you must identify your- 
self to the community. Take an active in- 
terest in community affairs, and cooperate 
with the civic authorities in their various 
projects and public service programmes. In 
short, keep abreast with everything that 
happens in your town,” 


P. R. Is Just YOU— 
With Good Manners 


“Public relations is not an art or science. 
It is common sense; it is good will; it is 
understanding ; it is civility. There has been 
a surge of interest in public relations in 
recent months, because of the importance of 
these objectives to our industry. 


Good will of patrons 

Fostering the good will of the com- 

munity 

Overcoming misconceptions and preju- 

dices against the Film Industry 

Education of the public to a point of 

view 

Building up the prestige of your theatre 

and your company 

Good will of the staff 

Full exploitation of films 

Good will of civic authorities.” 

The Round Table is grateful to Associated 
British Cinemas for this substantial con- 
tribution to industry relations, around the 
world. We bow deeply in the direction of 
Golden Square for this work of reference— 
“the hows, whys, whats, whens and where- 
fores of Public Relations’—and with Mr. 
Goodlatte’s permission, we hope to refer to 
specific points, many times in the future. 
We especially appreciate his recognition of 
the local manager in the overall job of 
industry relations. —V\ 
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Bob Harvey 
Wraps Up 
A Package 


Sob Harvey, manager of the Capitol 
theatre, North Bay, Ontario, wrapped up a 
package of exploitation for “I Can Get It 
For Your Wholesale,” plus “She Walks In 
Beauty”—a short subject, and a local fashion 
show, with merchant cooperation. His cam- 
paign on the subject is as well-rounded an 
exhibit of pure showmanship as we've seen 
in recent weeks. It has the merit of holding 
together, for an objective equally beneficial 
to sponsors and theatre. 

One of the merchants brought in some 
really attractive Walter Thornton models, 
who participated in the fashion show on 
stage and got their pictures in the Daily 
Nugget as news, by a staff photographer. 
We can see just how that happened, from 
the pictures, where the girls were met at 
the train and shown the town, and vice 
versa. The cooperative newspaper advertis- 
ing ran to large display, and was supported 
by excellent choice and use of pressbook 
mats on the film. The newspaper photog- 
raphers and by-line writers stuck closely to 
the theme, “I Can Get It For You Whole- 
sale”—meaning publicity. 

30b says this is his first “three way cam- 
paign” with most of the cost borne by mer- 
chant advertisers, and he'll be doing it 
again. In spite of hot weather, they did 
capacity business. A girl in a fur coat and 
bathing suit served as street ballyhoo, in 
idvance, giving out hand bills. Bob says 
the Daily Nugget also made a basic dis- 
covery about the power of advertising plus 
exploitation. 


Community Sales Week 
Also Boosts Theatre 


Gordon Carson, manager of the Fort 
theatre, Fort William, Ont., staged a “Com 
unity Sales Week” on a cooperative basis 
with merchants in Westfort, his local 
neighborhood, to combat the summer slump 
ind build business for all parties concerned. 
It was highly successful and both made 
triends and influenced people to attend ihe 
novies, as well as patronize local stores. 
Merchants gave a free movie coupon with 
every $1 in trade, and donated prizes which 
were awarded in stage events over five days. 
Fort Wiliam Daily Times Journal ran a 
series of cooperative ads, while window 
streamers and other advertising devices tied 
n theatre and stores. 


Good Monthly Calendar 

Milan G. Steele, owner-manager of the 
Ritz theatre, Pawnee, Okla, joins the Round 
Table with samples of his showmanship in- 


cluding an excellent monthly program calen- 
dar in two colors, with ad mat slugs to illus- 
trate each change of bill, and good use of 
ad mats in newspaper advertising and pro- 
gram heralds. 
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JUST TO CONVINCE YOU 
WE HAVEN'T MISSED 
A TRICK 


PARAMOUNT PICTURES 


THE 


WORLD PREMIERE - ELKO, NEV. 
BING CROSBY, HONORARY MAYOR 


The fine Italian hand of Jerry Pickman, 
director of advertising, publicity and exploi- 
tation, is seen in this poster, which press 
representatives at the world premiere of 
Bing Crosby's new picture “Here Comes the 
Groom" found displayed in their rooms at 
Ranch Inn, Elko, Nevada, with other evidence 
of good promotion and press relations. 


Paramount will give “Here Comes the 
Groom” one of the most unusual pre-selling 
campaigns. Theatre previews will be held dur 
ing the week of August 1 m 150 key cities, 
hacked by a special “sneak prez ” promotion 
program prepared under the supervision of 
Jerry Pickman, director of advertising, pub 
lictty and exploitation. On the day of the pre- 
view, a special 200-line ad will run in addition 
to usual advertising; the theatre will be sup- 
plied with special lobby display and special in- 


} 


wtations will be issued, up to 25% of the 
capacity of the theatre, for audience reaction by 
people who work im contact with the public 


Thalia Theatre Has Its 
Own Film Festival 


Martin G. Lewis, manager of the Thalia 
theatre, on upper Broadway in New York 
city, sends a copy of his attractive announce- 
ment for his own “Summer Film Festival”— 
patterned after some other places, abroad. 
He says Cannes, Venice, Locarno, Vichy, 
Edinburgh and elsewhere celebrate film 
festivals in the summertime, so why not ihe 
Thalia, and we agree, why not? The pro- 
gram, for 54 days in advance, lists two pic- 
tures per day, all “Festival Films” in the 
sense that they are well known, well liked 
and well established as popular and artistic 
successes from every country. One could 
catch up on several years of movie going by 
taking this short course in celebrated films, 
covering the world market. 


"Show Boat" River Stop 
at Loew's, Memphis 


Arthur Groom, manager of Loew’s 
theatre, Memphis, reports a campaign for 
“Show Boat” that proves the entertainment 
value of the Hollywood production in a town 
where the Mississippi and the route of the 
original show boats is only five blocks away. 
Record shops and dise jockeys had the bene- 
fit of a special preview, which resulted in 
sustained publicity for the picture. Every 
kind and description of display matter was 
used to the utmost, and newspapers carried 
art layouts of what are old times in local 
settings. Banner displayed on the river 
front keyed the campaign, 


Pup Rates a Picture 

Frank Bruton, manager of the Town the- 
atre, Burlington, N. C., gave away a cute 
collie puppy as promotion for “The Painted 
Hills” and a tribute to “Lassie.” Pup got 
his picture in the papers. 


Charles E. Graziano, manager of Schine's Paramount theatre, Syracuse, proves that old 


stunts still work, and equally well in large or small situations. 


Syracuse is quite a good 


sized town to have a milking contest on stage, but it's a matter of interest in dairy country, 
and local newspapers, 4H Clubs and rural traders will patronize this kind of a show, in 
surprising numbers. The Syracuse Dairy Council sponsored the attraction and prizes were 
useful and bucolic, such as milk pails and fly spray. Cows were attended, on stage, by 4H 


boys and girls. A good time was had by all, contenders and customers alike. 
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Round Table 
In Britain 


Davin B. WitLiaMs, manager of the 
Gaumont theatre, New Cross, sends a 
campaign and photographs to show his handling 
of the Festival, with a good picture of his 
“Queen” that landed in four local newspapers. 
He is concentrating on lobby art and hobby 
shows that bring new people into the theatre. 
ioe G, Hawkins, manager of the Gaumont 
la Nottingham, joins the Round Table 
with a bundle of showmanship, including photo- 
graphs for our picture page... . Miss Liry 
Watt submits a campaign from the Odeon 
theatre, Coatbridge, Scotland, with window dis- 
plays in color that give us a good idea of Main 
and Bank streets... . / \. ATKINSON, manager 
of the Gaiety cinema, Leeds, proud of a fine let- 
ter from Greer Garson, acknowledging his gift 
of an embroidered table cloth, done by the the- 
atre staff and autographed by patrons, in appre- 
ciation for “The Miniver Story.” G. W. 
Hurt, manager of the Gaumont theatre, F inch- 
ley, had “Inland Revenue” collectors (that’s in- 
come tax in any country) as street ballyhoo for 
“Payment on Demand” carrying placarded brief 
cases. M. S. Morse, manager of the Gaumont 
theatre, Doncaster, proud of six distinguished 
visitors in 16 days, which Sg ae attention in 
the national press. . . . . manager of 
the Odeon theatre, ‘shows good exploi- 
tation of “Born Yesterday” and “Follow the 
Sun.” . . . Percy FREEDMAN, manager of the 
Pavilion cinema, Birmingham, turning out good 
public relations for Britain’s Festival... . J A. 
C. Bripcer, manager of the Ritz cinema, Hythe, 
says “What the national press has to say about 
a film goes a long way in this small town. 

G. CAMPBELL, manager of the Olympia 
cinema, Glasgow, had a fine coope rative ad page 
in the Evening Standard for “King Solomon's 
Mines.” . . . R. W. Parker, manager of the 
Regal cinema, Torquay, maneuvered a_ street 
parade of ancient autos for “Excuse My Dust.” 

¥ 

A. D. Pavey, manager of the Odeon theatre, 
Herne Bay, sends two campaigns as his entries 
in the third quarter, one devoted to his Sixth 
Anniversary program, and the other to activities 
for Empire Youth Week. Both are excellent 
public relations endeavors. We note a good 
folder, “The Answers to Your Questions About 
Odeon and Gaumont Children’s Cinema Clubs,” 
prepared for parents by his circuit, and the fact 
that the theatre’s 211-pound Birthday Cake was 
shared by nearly 100 childen in local hospitals 
and homes. . . . Roperr McINNES CAMPBELI 
joins the Round Table as manager of the Play- 
house, Perth, Scotland, with evidence of his 
showmanship, . .. E. A, AsPINWALL, manager 
of the Capitol cinema, Bolton, back in the lists 
with entries on current attractions, including a 
big sponsored herald on “Tea for Two,” with a 
dance lessor illustrated GEORGE BERNARD, 
manager of the Carlton theatre, Norwich, shows 
good handling of the Festival of Britain pro- 
gram, including a lobby art show and nice treat- 
ment of his theatre front. . . . HAroLp SHAM- 
PAN sends good photos for our next British 
picture page from the Blue Hall theatre, Isling- 
ton. .. . H. Gent, manager of the Royal Hip- 
podrome, Liverpool, reports good window dis- 
plays obtained by his trainee manager, N. 
GREEN... . D. A. C. Ewin, manager of the 
Lyric, W ellingborough, submits samples of 
showmanship including gals - grass skirts for 
Love Song.” HARE, manager 
of the Grand Cinema, sanchcta _is a new mem- 
ber of the Round Table. CUNNING- 
HAM, manager of the County Cinema, Lan- 
caster, celebrates British Festival Week with a 
handsome folder, and gives away Britain's 
“only two-wheel cart” in a film contest... D. E. 
Jones, house manager of the Odeon theatre, 
Bognor Regis, says he is our “proud and latest 
member.” ... LEN Crate, manager of the Union 
cinema, Dunstable, selected a“Festival Queen.” 
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Selling Approach 


ALICE IN WONDERLAND—Walt Disney. 
In color by Technicolor. A world of won- 
ders in one great picture. The all-cartoon 
musical film. Now, come and SEE its won- 
drous sights and SHARE its wonderful 
thrills. On the other side of the Talking 
Doorknob, you'll enter a new world, where 
hearts are filled with laughter and the air is 
filled with music. Rollicking with the antics 
of the Mad Hatter, the March Hare, the 
White Rabbit, the Wairus and the Carpen- 
ter, the Cheshire Cat. Posters are in full 
color with Disney quality and will make 
cut-outs for lobby and marquee display. 
The herald is typical Disney and constitutes 
your selling approach. Newspaper ad mats 
are based on Disney drawings, and a wide 
variety is offered. Newspaper publicity 
mats are Disney wash drawings and are 
worth space in any editor's newspaper. 
Identify the characters and "voices" with 
proper credits, as described in the press- 
book. By all means buy the set of "Color- 
Glo" 8x10 stills from National Screen. Your 
own children will want them as souvenirs, 
after you've made a special lobby display. 
Get special mat No. 5-X for the best color- 
ing contest you've had yet. Search for a 
local ‘Alice’ and use sponsored prizes. 


ON MOONLIGHT BAY—Warner Bro- 
thers. In Color by Technicolor. Hey! Hey! 
Here's Doris Day (with dozens of moon- 
light babes) and Gordon MacRae (and 
dozens of Bay-eutiful tunes) Doris goes out 
to a ball game and shows a mean curve. 
Here'sall the bunny-huggin’ happiness of the 
good old-days. No songs ever singier, no 
gals ever zingier, no love ever clinaier, than 
“On Moonlight Bay.’ No posters larger 
than than a 6-sheet and none that are par- 
ticularly striking. Routine stuff in the pos- 
ter department. No herald, but you can 
use an oversize adi mat that's too big for 
paid newspaper space. A teaser ad, No. 
202, will serve many small situations. Best 
exploitation idea is the “Moonlight Bay” 
Harmony Quartette contest, which you can 
stage locally, since the national contest 
closed August 10th. But lots of towns have 
groups of four who like to sing "Sweet Ad- 
eline.’’ Put the Lions against the Kiwanis 
in a competition for local prize money. 
Columbia Records have a ‘Moonlight Bay" 
record album and there are plenty of music 
store tieups. Man or gal in a raccoon coat 
makes a street ballyhoo, out of season. 
Publicity mats include one of Doris Day your 
editor may like. Dance schools may revive 
"The Turkey Trot, for publicity purposes. 


Refreshment 


Service for 
DRIVE - IN 


THEATRES 


SPORTSERVICE CORP. 
SPORTSERVICE BLDG. * BUFFALO, N.Y 


CYRANO DE BERGERAC—United Artists. 
First time at popular prices. The Academy 
Award Winner—Joseé Ferrer, in the Year's 
Greatest Performance. He was Three Mus- 
keteers in One, and One Lover in a Million. 
When his sword thrusts home, a man 
dies, a woman thrills. The Most Honored 
Picture In Recent Years. Backed with 35 
key-city pre-release exploitation roadshow 
engagements with almost $1,000,000 in 
paid advertising and planned pre-selling. 
24-sheet and all posters highly desirable 
as cut-outs for marquee or lobby display. 
The herald keys your campaign in large or 
small situations. You need have no fear of 
"Cyrano" nor Ferrer as a box office attrac- 
tion, for the fact has been proven. News- 
paper ad mats in good variety of shapes 
and sizes, Passbook recommends "off-the- 
amusement page’’ space which will attract 
non-theatregoers. Capitol Records give 
you a "Cyrano" album; Bantam Books give 
you a 25cedition of Edmond Rostand's orig- 
inal book. Curtis Circulation Co. can also 
supply cartoon books of this action story, 
and order Mat No. 3C for a coloring con- 
test. Go after the schools for direct box 
office action. Offer a special student tick- 
et, using Mat No. 212. 


MR. BELVEDERE RINGS THE BELL—20th 
Century-Fox. And he does. Clifton Webb 
in another delightful film. When you hear 
the bell, it will be Belvedere laugh-time all 
over the world. Ring up another triumph 
for Belvedere, when that man-of-wit reveals 
this riotous story. 24-sheet and other pos- 
ters will make cut-outs for lobby and mar- 
quee. There's no herald, but you can print 
your own with Mats No. 215 as a cover and 
No. 501 as a center spread. Sell the back 
cover to a cooperative advertiser. Other 
newspaper ad mats in both large and small 
sizes. There's nothing wasted in a 20th 
Century-Fox pressbook. Even the "floating" 
utility mat No. 2X which only costs 30c at 
National Screen contains nine usable pieces 
of advertising material. A special acces- 
sory provided with this release is a full- 
color die-cut bell hanger, available from 
National Screen. Special ads for smaller 
communities are also offered, but there are 
plenty to choose from in small sizes. 
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LASSIFIED ADVERTISING 


reserves the right to reject any copy. Film and trailer advertising not accepted. Classified advertising not subject to agency 


Ten cents per word, money-order or check with copy. Count initials, box number and address. Minimum insertion, $1. Four 
insertions for the price of three. Contract rates on application. No borders or cuts. Forms close Mondays at 5 P.M. Publisher 


commission. Address copy and checks: MOTION PICTURE HERALD, Classified Dept., Rockefeller Center, New York (20) 


HELP WANTED 


WANTED: A THEATRE MANAGER FOR A 


sanent position in Northern California, Chain ex 


experience, salary ex] 
MOTION PICTURE HERALD 


WANTED: EXPERIENCED SHOWMAN, MID 
ile age as manager of Drive-In. Must have car 
Yearly position. Apply BOX 2585, MOTION Pic 
TURE HERALD 


e d assistant that knows operation for 1.000 seat 
f in theatre located in Southern New Hampshire 
Please state experienc 


e. references, and salary ex 
nected. BOX 2592, MOTION PICTURE HERALD 


WANTED: THEATRE MANAGERS AND AS 
sistants, large circuit, Northern New Jersey. Give ex 
perience, age and details. BOX 2589, MOTION Pik 
TURE HERALD 


THEATRE MANAGER WANTED. POSITION 
permanent for reliable person. Midwest situation Send 
salary required, experience and =photc 
BOX 2590, MOTION PICTURE HERALD 


POSITIONS WANTED 


PROJECTIONIST: AGE 47, SOBER, RELIABLE 
Wants permanent connection. BOX 2582, MOTION 
PICTURE HERALD 


YEARS’ EXPERI 


s position as cit 


MANAGER, 2 


1 independent 


Available immediately. Bé 
HERALD. 


| HAVE PLENTY OF EARNEST MONEY BUT 


Experienced sound et in mstalla 


tior vice. Licensed projects ive 
m experience, secks ears 
the business. Age 41. Married. Availability Noven 
B { references. Reply to BOX 2591, MOTION 


PICTURE HERALD 


MANAGER EXPERIENCED ALI 


theatre work mbitious, 
mmediately. Reply FRAN 
Rock, Ark 


SEATING 


“COMPLETE SEATING SERVICE SEWN CUSH 


ion and back covers. New cushions, parts. Chairs re 


built in your theatre without interruption rH ATRE 
SEAT SERVICE CO., 1@ Hermitage Ave., Nasliville, 


Tennessee, 


GOT CHAIR PROBLEMS? LOOK AT THESE 
300 Heywood veneer $4.75; 
A excellent 
293 rebuilt Andrews inserted panelback spring 


vaiues and cheer up 
American panelback, spring cushion, 


cushion $4.95; 223 rebuilt late International fully up 
holstered with spring edge cushions 


CORP., 604 W. 52nd St., New York 19 


MUST VACATE WAREHOUSE By 0% TOBER 
} 


Ist! Several small lots of chairs to be disposed of 
3.00 American and Heywood (cushions only). Goox 
condition. $1.00 per cushion. For real bargain, writ 


us yur hal 
COMPANY, 1001 W. Linden St., Seranton, Pa 


DRIVE-IN EQUIPMENT 


DRIVE-INS DON’T DE 
light and sound this season. S S. O. > a 
r Ss. O. S. CINEMA SUPPL 
, 04 W. 52nd St., New York 19. 


Y. IMPROVE YOUR 
Ss 


e preferred. Air mail qualifications, references. 
ected, etc. to BOX 2584, 


PRINTING SERVICE 


WINDOW CARDS, PROGRAMS, HERALD 


WHY NOT TRY IT? 


IF YOU ARE A REGULAR READER OF THIS 


of advertisers have used it for m 


ndreds of positions have 


USED EQUIPMENT 
CAN'T TELL FROM | NEW! 


TPPLY CORP., 604 W 


BUY NOTHING! CHECK WITH STAR FIRST! 


PHASES 


NEW EQUIPMENT 


EXHIBITORS ARE GOING 


YOU'RE SELLING YOUR PICTURE—MAKE 
Flameproofed fungusproofed plastic screens 
$8.95. Send for lamp reflectors 20% off; a lenses 
Chair Bulletin. 5. O S. CINEMA SUPPLY CINEMA SUPPLY CORP b m 


a 
requirements. JOLN A. MORAN CHAIR 


BUSINESS BOOSTERS 


COMIC BOOKS, AVAILABLE AS PREMIUMS 
giveaways at your kiddy shows. Large variety, latest 
newsstand editions. COMICS PREMIUM CO., 412% 
Greenwich St.. N. Y. C. Publications for premiums 
(exclusively) since 1939. 


BINGO DIE-CUT CARDS, 75 OR 100 NUMBERS, 
$3.50 per thousand. PREMIUM PRODUCTS, 339 W. 
44th St.. New York 18, N. Y 


EXHIBITORS—NEW PROFESSIONAL PRODUC.- 
tion of Broadway hit will tour nation this winter. 
Book it for your stage. Excellent terms. Write 
HAMPSHIRE PRODUCTIONS, Box 158, Times 
Square Station, New York 18, N. Y. 


THEATRES 


THEATRE FOR SALE: CENTRAL ILLINOIS. 
Dissolving Partnership. 286 seats, doing good business. 
Building and equipment $12,500. BOX 2594, MOTION 
PICTURE HERALD. 


STUDIO EQUIPMENT 


WANTED: 1.MM AND 35MM MOTION PICTURE 
production equipment. Send your listing for our liberal 
cash offer We want Mitchells, Moviolas, Tripods, 
la atory and editing equipment. See us first for best 
used equipment purchases. THE CAMERA MART, 
INC., 70 W. 45th St... New York. 


HEAVY MOTORIZED DOLLY, $895; RE-RE 
corders, 35mm, $395; Moviola large preview 35mm 
machine, $1695; Maurer late type E recording sys- 
tem, complete, original cost $4775, excellent, $3695; 
Auricon Super 1200 cameras, prompt delivery $2649.50; 
Micro synchronizer 4 way 16/35mm combination 
$195; Bell & Howell 35mm step printer $995; 5000W 
Sunspots on stands $77.50; new oSmm Continuous 
sound, picture printers $995; new Bridgamatic, Jr 
l6émm automatic developing machines (plus tax) 3995. 
Cash paid for used equipment. Trades taken, S. O. S. 
CINEMA SUPPLY CORP., 604 W. 52nd St., New 
York 19. 


BOOKS 


MAGIC SHADOWS-—-THE STORY OF THE ORI- 
gin of Motion Pictures by Martin Quigley, Jr., Adven- 
turous explorations of the screen’s history told in 191 
crisp pages and 28 rare illustrations. Exciting reading 
for now and authoritative reference for tomorrow. A 
Georgetown University Press book. Price, postpaid, 
$3.50 QUIGLEY BOOKSHOP, 1270 Sixth Ave., New 
YORK 2, N. Y. 


RICHARDSON’S BLUEBOOK OF PROJECTION, 
Best Seller since 1911. Now in 7th edition. Revised 
to present last word in Sound Trouble Shooting Chart. 
Expert information on all phases of projection and 
equipment. Special new section on television. Invalu- 
able to beginner and expert, $7.25 postpaid QUIGLEY 
BOOKSHOP, 1270 Sixth Avenue, New York 20, N. Y. 


VENTILATING EQUIPMENT 


HEAVY-DUTY BUCKET BLADE EXHAUST 
fans at last year’s prices: 12”-—$25.50; 16%—$37.50; 
$45.50. Prompt deliveries all sizes Blowers and Air 
Washers. Send for details. S.O. S. CINEMA SUPPLY 
CORP., 604 W. 52nd St., New York 1 
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Thunder on the Hill 


U.1.—Drama in a Convent 


Although one would never suspect it from 
the title, “Thunder on the Hill” is a placid 
religious drama set in an English convent. 
Based on the play “Bonaventure” it is a simple, 
at times inspiring, story of a nun’s faith in her 
God, a faith that helps her prove the innocence 
of an accused murderess. Except for a touch 
of violence at the climax, there is little action 
in this Michel Kraike-produced film and much 
dialogue. Exploitation should be aimed at 
the distaff side of the audience since this is 
primarily a women’s picture. 

Claudette Colbert, a consummate comedienne, 
essays a new type of role, that of Sister Mary 
Bonaventure, and again proves she is among 
the screen’s most accomplished actresses, A 
strong-willed nun, Miss Colbert finds herself 
surrounded by the principals in a celebrated 
murder case when the inhabitants of a nearby 
English village seek refuge at the sister’s hos- 
pital-convent in the midst of a flood. The 
good sister cannot believe that Ann Blyth 
whose journey to the death house has been 
interrupted by the downpour, is guilty of mur- 
der. Miss Blyth at first repulses Miss Colbert's 
kindnesses, but the latter persists in helping. 
Despite the flood she brings Miss Blyth’s suitor 
to the convent to be with the doomed girl. 
Then, despite the reprimands of the mother su- 
perior and Miss Blyth’s police guard, the nun 
digs deeper into the case. A bit of astute 
sleuthing by Miss Colbert reveals that Robert 
Douglas, the hospital’s staff physician, not Miss 
Blyth, murdered Miss Blyth’s brother. Before 
the case is solved, Miss Blyth’s faith in God is 
rekindled and Miss Colbert learns a lesson in 
humility that will make her life as a religious 
even more contented. 

As the convicted murderess, Miss Blyth tends 
to overact, but all the other performances are 
satisfactory. Connie Gilchrist is especially good 
in support as a kind-hearted nun whose pen- 
chant for saving old newspapers is a factor in 
solving the crime. Michael Pate is also con- 
vincing in the role of a slow-witted handyman 
who finds in Miss Colbert the understanding he 
has been unable to find in the outside world. 

Director Douglas Sirk has seen fit to en- 
compass most of the action within the four 
walls of the convent, and while the sets are 
handsome and authentic in appearance, an oc- 
casional change of scene would have given the 
film a lift. Oscar Saul and Andrew Solt 
prepared the screenplay from the Charlotte 
Hastings dramatization. 

Reviewed at the Universal screening room tn 
New York. Reviewer's Rating: Good—Tom 
CANNING. 

Release date, September, 1951. Running time, ” 


Tomorrow Is Another Day 
Warner Bros.—Couple on the Run 


A routine story is given better than routine 
treatment in this tense, well-told melodrama 
about an oddly paired couple in flight from the 
law. Because its characters are real people 
with real emotions, who react to their situation 
in a believable way, the film has much to recom- 
mend it. 

Apart from its sympathetic treatment and its 
tendency to underplay rather than exploit the 
various situations, “Tomorrow Is Another Day” 
also has a fine cast to its credit. It includes 
Ruth Roman in a powerful performance that 
covers a wide range of emotions and should 
appeal especially to the women folk; Steve 
Cochran in a tough though sympathetic role as 
the man fleeing from a crime he didn’t commit, 
and Lurene Tuttle as an elderly woman who 
informs on Ruth and Cochran to get the money 
to save her husband’s life. 

Henry Blanke produced and Felix Feist di- 
rected with an eye for realism and s‘gnificant 
detail. Art Cohn and Guy Endore wrote the 
screenplay which goes a long way towards mak- 
ing this a better-than-average effort. The picture 
succeeds in capturing the mental torture of the 
hunted and at the same time the strength two 
people can derive from a belief in one another. 

The story tells of Cochran, just released 
from an 18-year jail sentence for murdering his 
father, who goes back home, is made front- 
page news by a reporter and leaves for New 
York. Lonely, he wanders into a dance-hall and 
meets up with beautiful and cynical Ruth Ro- 
man, At her flat, she shoots a detective in 
self-defense. | Cochran, knocked out by the 
detective prior to the shooting, believes he 
pulled the trigger. 

Cochran and Roman leave town and get mar- 
ried. They get to love one another and eventu- 
ally settle down in California. Cochran is 
recognized and picked up. By that time, Ruth 
has confessed to him that she actually commit- 
ted the murder. The couple are returned to 
New York but released since the detective had 
indicated before he died the girl had acted in 
self-defense. 

Seen at the Warner Brothers screening room 
in New York. Reviewer's Rating: Good.—Frep 
Hier. 

Release date, pevtenser 22, 1951. Running time, 9 
minutes. PCA No, 15122. General audience classifica- 


tion. 

Catherine Ruth Roman 

Bill Clark.... -Steve Cochran 
Lurene Tuttle 


Hugh Wagner. 


Monroe ... 
Janet ..-Lee Patrick 
Hugh Sanders, Stuart Randall, y Hyatt, Harry 
Antrim, Walter Sande 


minutes. PCA No. 15131. General audience 
tion. 

Sister Mary.... 
Valerie Carns 

Dr. Jeffreys 

Anne Crawford. Philip 
Pate, John Abbott, 
Phyllis Stanley, Norma 


, Gladys Cooper, Michael 
Gilchrist, vavin Muir, 
Valerie Cardew, 
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Varden, 
Queenie Leonard, Patrick O’Moore. 


PRODUCT DIGEST SECTION, AUGUST II, 1951 


‘SHOWMEN’S REVIEWS 
ADVANCE SYNOPSES 
THE RELEASE CHART 


Darling, How Could You 
Par D tic C dy 

A family comedy of considerable charm if 
not hilarious situations is about as good a 
description as any of “Darling, How Could 
You” which stars John Lund and Joan Fon- 
taine. It's a period piece with the setting in 
New York back about the time the Panama 
Canal was being built. Mixed with the comedy 
are some good touches of domestic drama con- 
cerning a mother’s attempt to win back the 
affection of her children. 

Directed by Mitchell Leisen and produced 
by Harry Tugend, the film will probably be 
enjoyed more by adults than children because 
of the excessive amount of dialogue and limited 
action. As it is, the picture runs on the lengthy 
side and some judicious editing could make it 
much more palatable for all concerned. 

Lund and Miss Fontaine are a doctor and his 
wife who have just returned, from where the 
canal is going through, to their home in New 
York. They haven't seen their children for a 
number of years and so there is a problem of 
adjustment for the parents and the youngsters. 
Lund makes friends at once, even with the dog, 
but Miss Fontaine, despite her good intentions, 
gets off on the wrong foot with her children. 

Follows then a series of incidents whereby 
the mother is trying to get back into the good 
graces of her offspring, especially her adolescent 
daughter who is impressionable and melodra- 
matic as a result of a play she saw a few 
nights before the parents’ return. 

The youngster gets the parents involved in 
a love triangle which doesn’t exist and there 
is a good deal of carrying on before things are 
straightened out to everybody's satisfaction. 

The film moves at a leisurely pace, perhaps 
a trifle too leisurely at times, but there is 
enough material here to entertain the average 
patron. Lund as the middle-aged tather and 
Miss Fontaine as the mother, perform accept- 
ably. Mona Freeman is the impressionable 
adolescent and young Dave Stollery, her pre- 
cocious brother. The screenplay is by Dodie 
Smith and Lesser Samuels from James M. Bar- 
rie’s play “Alice, Sit By the Fire.” 

Reviewed at the Paramount screening room 
in New York. Reviewer's Rating: Good.— 
J. Lazarus. 

Release date, October, 1951. Running time, 96 min- 
utes. PCA No. General classification. 
Alice Grey. --+-Joan Fontaine 

ohn Lund 
-Mona Freeman 


Peter Hanson 
Angela Clarke 


David Stollery, Virginia Farmer, 


Crosswinds 


Paramount-Pine-T homas—South Seas 
William H. Pine and William C. Thomas 
again indulge their talent for handsomely 
mounted action drama in “Crosswinds,” a tall 
Technicolor tale of love and adventure in the 
lush jungles of New Guinea. The successful 
(Continued on following page) 
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Paramount producing team has dressed up some 
familiar fiction about buried bullion and mod- 
ern-day pirates with a fine cast headed by John 
Payne; good production values, and some in- 
teresting underwater footage filmed in Florida. 
With Lewis R. Foster directing from his own 
screenplay, the film shapes up as a better than 
average escapist entertainment. 

Based on the Thomson Burtis novel, “New 
Guinea Gold,” “Croswinds” gets off to a slow 
start, as the characters are introduced and the 
scene set. The folk in this bit of make-believe 
are familiar types—Payne, the freedom-loving 
war vet who now makes his living on the sea; 
Rhonda Fleming, disillusioned, prone to take a 
nip, and looking for “the right guy”; Forrest 
fucker, always eager for a dishonest dollar. 

The pace quickens after Payne is swindled 
yut of his yacht by Tucker and learns that Miss 
Fleming, whom he has grown to love, is miss- 
ing, along with a ton and a half of gold, in a 
plane crash. Payne joins Alan Mowbray and 
John Abbott, English nobleman and Cockney, 
respectively, but both unscrupulous, in a search 
jor the gold and Miss Fleming. After an 
exciting clash with a tribe of headhunters, 
Payne rescues Miss Fleming from the savages, 


but soon thereafter their rundown tub is 
grounded and the party is forced to break to 
trek through the jungle. 

Joining forces with Tucker, whose plot to 


highjack the gold was frustrated when the plane 
crashed, the party is led to the bullion by Miss 
Fleming. The plotting and treachery of the 
three rogues—Tucker, Mowbray and Abbott— 
make for some amusing sequences and a good 
I of pace from the frenzied action, In 
. the gold is recovered; Miss Fleming's 


‘right guy” turns out to be Payne, and the 

villains are killed, two of them—Tucker and 

Mowbray—dying nobly battle with the 
natives 

Reviewed at Param yunt screening room 

n New York Rev ’s Rating: Good.—T. 

late r 51. Running time, 93 min 

$158 audience classification 


John Payne 
Rhonda Fleming 
Forrest Tucker 
Abbott, Frank 


lan Mowbray, John 


The Strip 


MGM—Murder Drama 


offering has some 
Though the story is 


This unpretentious MGM 
good entertainment value. 
somewhat on the obvious side, and the dialogue 
turns trite and cliched at times, the other 
components add up to make a fairly enjoyable 


picture 

Heading the cast are Mickey Rooney and 
Sally Forrest. However, it is really the sup- 
port offered by Louis Armstrong, his trumpet, 


and assistants in the persons of Earl Hines at 
the piano and Jack Teagarden on trombone 
that provide for most of the fun and frolic 
Armstrong and his crew do such old favorites 
as “Shadrack” and “Basin Street Blues” and 
the astute exhibitor can safely play this angle up 
order to attract the “hepcats” and jazzo- 
philes to his theatre 


big in 


Rooney himself, always a talented young 
man, also has a chance to show his versatility 
when he takes over the drums for a few num- 
bers. In addition, the MGM studio has taken 


this opportunity to exploit two of their up-and- 
coming stars and arranged the “guest” appear- 
ances in the picture of Vic Damone and Monica 
Lewis, both of whom sing a couple of numbers 
effectively 

The story takes place in the “Sunset Strip” 
area of Los Angeles where a night club dancer 


and cigaret girl—Miss Forrest—has _ been 
found unconscious and gang leader, James 
Craig, is found fatally shot. In flashback, it is 


revealed that Rooney was in love with the 
girl and he is picked up on suspicion. 

Soon the varn unfolds in the usual way, with 
Rooney shown as a Korea veteran planning to 
get back into the orchestra business with a new 
set of drums. Somehow he is sidetracked and 
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winds up with Craig, making plenty of money 
and working in a betting place. Contrition sets 
in when he finds Miss Forrest working in a 
night club, and Rooney quits his job and goes 
back to his drums, His ex-boss Craig, how- 
ever, tries to steal his girl with the fatal results 
caused by a struggle between Miss Forrest 
and the mobster. 

All the above is related in a fairly exciting 
way but not to make anybody lose sleep in their 
anxiety as to the fate of the principals. Rooney 
and Miss Forrest are adequate as is W illiam 
Demarest and Craig in supporting parts. The 
Armstrong sequences, however, are really en- 
joyable. 

Produced by Joe Pasternak, the direction is 
by Leslie Kardos and the screenplay by Allen 
Rivkin. This is a slick production job in the 
usual MGM_ fashion, 

Reviewed at the 
New York. 


MGM screening room in 
Reviewer's Rating: Good.—C.J.L. 

Release date, August, 1951. Running time, 85 min- 
utes. PCA No. 15216. General audience classification. 
Stacey Mick Rooney 
Jane Tafford 2 Sally Forrest 
Fluff William Demarest 


Johnson... 


Delwyn “Sonny” -James Craig 
Kay Brown, Louis Arms strong, Tommy Rettig, Tom 
Powers 


Pool of London 
U. 1.-Rank—Web of Fate 


A well-sustained and superbly characterized 
melodrama has been turned out by J. Arthur 
Rank in “Pool of London.” The cast is not one 
that has marquee appeal of any weight on these 
shores, but the strength of the story and the 
level of acting easily compensate. 

The story centers around a carefree merchant 
seaman, Bonar Colleano, who supplements. his 
income by smuggling small parcels through cus- 
toms and delivering them to underworld con- 
tacts. Actually Colleano is unaware of the 
contents of the parcels. It develops that they 
contain dope, and in time Colleano is tailored 
for the delivery of even more precious parcels 

diamonds. How Colleano, link by link, gets 
caught up in a chain of events that lead to his 
downtall is depicted in the story. 

The virtue of the picture is that the people 
and events are credible. The story tries to de- 
velop aspects of the shore life of the merchant 
seamen, and thus several girls are seen in slight 
romantic roles, Earl Cameron plays a Negro 
seaman and the best friend of Colleano, Since 
the latter has run into a little trouble with Cus- 
toms when trying to get some nylon stockings 
out to his girl, he decides to have Cameron 
carry the parcel past the customs, Subsequently 

Colleano learns that the parcel contains dia- 
monds and that a man was killed in the theft of 
them. Colleano is torn between running away 
to freedom, and preventing his friend Cameron 
from being innocently involved in the crime. 
\fter an attempted escape, his conscience makes 
him turn back and surrender to the authorities. 

The screenplay by Jack Whittingham and 
John Eldridge deals periphers ally with manifes- 
tations of racial prejudices Michael Balcon 
produced and Basil Dearden directed. 

Reviewed at the 
New York. Reviewer's Rating 

Release date, 


Uniz versal screening room in 
Good.—C. Je 


Running time, 


September, 1951 


minutes. PCA No, 14819. Adult audience classifica- 
tion 

Renee Asherson, rl Cameron, Moi ra Lister. Max 


Adrian, Joan Dowling, Mai Bacon, Mavis 
James Robertson Justice, Michael Golden, Alfie 
Christopher Hewitt, Leslie Phillips, George 
John Lonedon, Michael Corcoran, Sam Kydd 


The Lady and the Bandit 


Columbia—Adventures of a High- 
wayman 
Dick Turpin, celebrated English highwayman 
of the Alfred Noyes’ poem, is the swashbuckling 
hero of this costume adventure picture. His 
daring exploits as a socially-conscious, patriotic 
outlaw are served up Western style by director 


Bass, 


Ralph Murphy. Replace Louis Hayward’s tri- 
corner hat with a Stetson and picture the ladies 
in crinoline instead of silk and velvet, and “The 
Lady and the Bandit” could very well be the 
story of Jesse James or one of the Younger 
brothers. Even the dash of romance between 
Hayward and Patricia Medina, the lady of the 
title, is a kissless affair in the sagebrush man- 
ner. 

The Noyes’ poem has been considerably em- 
bellished for its screen presentation, Hayward, 
it is established early in the action, has been 
driven to a life of crime by Alan Mowbray, a 
treacherous noble, who orphaned the hero at the 
age of 10. In one of his flights from the police, 
the highwayman meets Miss Medina. Smitten, 
he decides to give up his taking ways for the 
life of a country squire as Miss Medina’s hus- 
band. His drive for revenge against Mowbray 
soon brings him out of retirement, however. In 
the months that follow, Hayward discovers that 
Mowbray is plotting to betray England to Aus- 
tria. Wounded in one of his many scrapes with 
the law, Hayward returns to his country home 
where he learns that Miss Medina still loves 
him even though he is Dick Turpin, the notori- 
ous bandit. 

Once again Hayward decides to renounce 
crime, but retirement is not easy. The police 
close in. To save Miss Medina from being 
charged with harboring a criminal, Hayward 
sets out to ride from London to York overnight. 
This is an impossible ride even with a horse like 
“Black Bess,” but if he can make it, his alibi 
will be established. Hayward arrives in York 
on schedule only to be captured by the police. 
Lord Walpole attempts to get the highwayman 
pardoned for his service to the country in ex- 
posing the Austrian plot, but Hayward is hanged 
before the pardon arrives. All ends happily for 
Miss Medina, however, as she sails for a new 
life in the new world with the knowledge that 
her bandit husband is a national hero. 

There is plenty of hard riding, shooting and 
fisticuffs, but the film is handicapped by a rou- 
tine plot and rather ordinary performances. The 
production values are modest, but satisfactory. 
Robert Libott and Frank Burt wrote the screen- 
play from a story by Jack DeWitt and Duncan 
Renaldo. Harry Joe Brown produced. 

Reviewed at the Columbia screening room in 
New York. Reviewer's Rating: Good—T. C. 

Release date, September, 1951. Running time, 79 
minutes. PCA No 15004. General audience classifica- 
thon 
Joyce Greene. Patricia Medina 
Cecile .. -Suzanne Dalbert 
Tim King Tom Tully 
Tohn Williams, PF “Al lan Mowbray, Lumsden 
Keen, Stapleton Kent, 


Malu ( 


Hare, Barbara Brown, 
Sheldon Jett, George Baxter, Ivan Triesault, Norman 
Leavitt, Frank Reicher. 


The Magic Face 


Columbia—Luther Adler as Hitler 

This is a'story about Hitler, a speculation 
that perhaps he was killed and impersonated by 
a valet, and that this would explain the “mis- 
takes” in German strategy which led to or un- 
successful rebellion of his generals, and Ger- 
man ruin. It is a tale almost unrelieved by 
humor, and with a minimum of romance, and 
with crude stereotypes of brutal or strutting 
or posturing Nazis. It somehow seems like a 
caricature of something that never happened. 

Oby iously, that something did happen. In a 
sense, this is a deadly serious memorial to the 
millions Hitler killed. It is played to the hilt 
by Luther Adler as Hitler and directed with 
intensity by Frank Tuttle. Mort Briskin and 
Robert Smith are responsible for the production 
and the screenplay. 

The speculation of the picture is embellished 
by just enough truth, names and dates, to make 
the interested patron remain interested. The 
speculation of the reviewer is whether mass 
audiences currently are in the mood to be inter- 
ested in names which, like their possessors, are 
dead. 

The story has Adler a noted German imper- 
sonator, from whom Hitler steals an unloving 

(Continued on following page) 
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wife. Jailed for his resentment, Adler lives only 
for a grand revenge. He escapes from prison, 
charms and haggles his way into Hitler’s en- 
tourage as assistant, then chief, valet. He then 
kills Hitler, and takes his place. Then for three 
years, he is Hitler, making the usual arbitrary 
—but now disastrous—decisions, At the end, in 
the Berlin bunker, bombs crashing, doom near- 
ing, he sheds his identity, and is recognized by 
his former wife, Hitler’s mistress for years. 

It is she, who definitely escapes from that 
bunker, who is responsible for the tale; for it is 
she who comes in later years to W illiam L. 
Shirer, renowned war correspondent. It is Shirer 
who delivers the prologue of speculation and 
anticipation and who narrates to maintain con- 
tinuity. Adler’s performance is notable, remark- 
ably subtle on the whole. 

Seen in a New_York projection room. Re- 
viewer's Rating: Fair—FLoyp Stone. 

Release date, August 8, 1951. Running time, 89 min- 
utes. PCA No. 15069. Adult audience classification, 
Janus the Great....s...cccccccesccescnseses Luther Adler 
Vera Janus.......- Patricia Knight 
limself 
Ilka Windish, Heinz Moog, Peter Preses, Ma — 
Inger, Jasper Von Ocertzen, Charles Koenig, Toni Mit- 
terwurzer, Annie Maiers, Sukman, Herman Ehrhart, 
R. Wanka, Willner, Michael Tellering, Hans Sheel, 
Bell, Eric Frey 


G. |. Jane 


Lippert—Service Comedy 

Many a whopping all-star musical film in 
flaming color and 90 minutes have ridden to 
market on a less meritorious song-score than 


producer Murray Lerner put together for this 
62-minute frolic concerning gals in uniform. The 
eight songs, done to order by four words-and- 
music teams and Richie Kuller, are bouncy, 
danceable and singable stuff, strictly germane 
to the topic in hand and tip-top as to rhyme 
and rhythm. - Everybody in the cast, which is 
topped by Jean Porter, Tom Neal and_ Iris 
Adrian, has a go at singing and dancing the 
tunes, and this is the aspect of the picture that 
counts for most. The story, an original by the 
producer, with a script written by Jan Jeffries, 
is a mildly humorous little tale about the impact 
of the WAC on Army life. 

Directed by Reginald LeBorg, the story 
presents Neal as a civilian impresario who, 
on receiving orders to report to his draft board, 
slips off into a dream about the army life 
ahead of him. He’s assigned to a remote desert 
post where the soldiers crave feminine com- 
panionship, and on a bet he succeeds, by 
forging orders and other means, in bringing to 
them a platoon of WACS, under command 
of Lieut. Adrian, who are forbidden to frater- 
nize but, one way and another, manage to do 
so. It’s for laughs, altogether, and gets a reason- 
able number of them. 

Previewed at the studio. Reviewer's Rating: 
R. WEAVER. 

Release date, 

No. 1 284, 

Porter 
--Tom Neal 

Jimmy Dodd, “Jean Mahoney, Jimmy 
Lloyd, Mara Lynn, Michael Whalen, Robert Watson, 
Phil Arolnd, Jimmy Cross, Alan Ray, Richard Mona- 
han, Jean Coleman, Ania Bates, Jrei Strong, Olive 
Krushant, Jack Reitzen, Mark Lowell, Loren Welch, 


ADVANCE SYNOPSES 


SOUTH OF CALIENTE 

(Republic) 

ASSOC. PRODUCER: Edward J. White. 
DIRECTOR: William Witney. PLAYERS: 
Roy Rogers, Dale Evans. 

WESTERN. Among the tioroughbred rac- 
ing horses which Roy Rogers is transporting to 
a Pan-American fair at Monterey is a valuable 
mare owned by Dale Evans. Soon after arriv- 
ing in Mexico the horses are stolen. Rogers 
does a bit of sleuthing and finds the thorough- 
breds, but a horse that appears to be Miss 
Evans’ has been killed. Since the loss of the 
horse means financial ruin for Miss Evans, 
Rogers suspects treachery. Further investiga- 
tion reveals that Miss Evans’ thoroughbred is 
actually alive and has been stolen by her ranch 
foreman, Douglas Fowley, and his henchmen. 
Rogers defeats the villains 


YES SIR, MR. BONES 

(Lippert Pictures) 
PRODUCER-DIRECTOR: Ron Ormond. 
PLAYERS: All Star Minstrels. 

MUSICAL. A small boy, Gary Jackson, 
wanders into an old folks’ home. He expresses 
an interest in the old-time minstrel show and 
the home’s guests, former minstrel men, begin 
reminiscing. The picture cuts to a river boat, 
and an old-fashioned minstrel show with songs, 
dances, clever patter and banjo strumming. 


THE RELEASE 


Index to Reviews and Advance Synopses, with 
Rating Data in PRODUCT DIGEST SECTION 


Release dates and running time are furnished as soon as avail- 
able. Advance dates are tentative and subject to change. Run- 
ning times are the official times supplied by the distributor. 

All page numbers on this chart refer to pages in the PRODUCT 
DIGEST SECTION of MOTION PICTURE HERALD. 

Short Subjects Chart with Synopsis Index can be found on 


pages 963-964, issue of July 28, 1951. 


Feature Product by Company starts on page 953, issue of 


July 28, 1951. 


TITLE—Production Number—Company 


ABBOTT & COSTELLO Meet the 
Invisible Man (116) Univ. 
Abilene Trail (4946) Mono. 
According to Mrs. Hoyle (formerly 
Outside the Law) (5122 
Ace in the Hole (5023)* Para. 
Across the Wide Missouri (color) — 
Air Cadet (115) 
Al Jennings of Oklahoma (color) (327) ‘Gai 
Alice in Wonderland (color) 
Alice in Wonderland (color) 
Along the Great Divide (025) 
American in Paris, Ax (color) MGM 
Angels in the Outfield MGM 
Another Shore Pentagon 


B 


Apache Drums (123) (color) Univ, 
Appointment With (formerly 


United States Mail) (5019)* Para. 
As Young As You Feel (for. Will You 

Love Me in December (120)  20th-Fox 
At War with the Army* (5014) Para. 


BADMAN'S Gold 

Bandit Queen (5011!) 

Bedtime for Bonzo (112) 

Behave Yourself 

Belle Le Grand (5006 Rep. 
Best of the Badmen totor) (176) RKO 
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Bud Abbott-Lou Costello 
Whip Wilson-Andy Clyde 


Mono. Spring Byington-Brett King 
Kirk Douglas-Jan Sterling 
Clark Gable-Ricardo Montalban 
Stephen McNally-Gail Russell 
Dan Duryea-Gale Storm 
Disney Feature 

Carol Marsh-Puppets 

Kirk Douglas-Virginia Mayo 
Gene Kelly-Leslie Caron 

Paul Douglas-Janet Leigh 
Robert Beatty-Moira Lister 
Stephen McNally-Ccleen Gray 


Alan Ladd-Phyllis Calvert May,'5! 


Jean Peters-David Wayne 
Dean Martin-Jerry Lewis 


For exploitation see Managers’ Round Table section. 

* following a title indicates a Box Office Champion. 

Picture ratings under National Groups are estimates by 
leading women's organizations and national review committees: 
A—Adults (over 18 years), Y—Youth (ages 12 to 18), C—Chil- 
dren (ages 8 to 12). Legion of Decency Ratings: A-I, Unobjec- 


‘ tionable; A-2, Unobjectionable for Adults; B, Objectionable in 


part; C, Condemned. 


(S) before a page number indicates advance synopsis. 


Release Running 
Stars Date Time 


Mar.,'5! 82m 
Feb. 4,'5! 


May 20,'5! 


June, 


June,'5! 
Jan. 17,'51 


Johnny Carpenter-Alyn Lockwood 
Barbara Britton-Philip Reed 
Ronald Reagan-Diana Lynn 
Shelley Winters-Farley Granger 
Vera Ralston-John Carroll 
Robert Ryan-Claire Trevor 
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(S) =synopsis 
Issue Page 


Groups L.of D. Review 


Mar. 17 759 
30 (S)643 


23 905 

12 845 

7 (S)794 

Feb. 17 713 
13 662 

7 921 

4 967 


5 825 
($)870 

713 2 Goed 

810 Good 

Good 


Very Good 
Good 


Very Good 


>> 


> 


Very Good 
Excellent 


Good 

Fair 
Excellent 
Average 
Very Good 


>>> > 


June 2 


Nat'l Herald 
60m = 
Not Set 8Im 
Mer.,'51 94m AYC 
Mar.,51 79m AY 
Aug.,'5! 75m AYC 
July 28,'5! 83m 
June 2°51 88m May 
Not Set June 
Sept.,'5! 
Feb. 10,51 77m Feb. | 
75m Apr. 2 
2 2 
i \ 
92m Dec. 16, 614 AYC A-2 || 
Apr.3,'51° 56m Dec. 2 AY A-l 
Dec. 22,50 68m. Dec. 2 599 A A-2 
Feb."51 83m Jan. 20 A-| Very Good 
: Aug.,’51 21 ($)938 
Jan. 27,51 90m Mar. 742 AY 
June 16,51 84m Good 


TITLE—Production Number—Company 


Big Gusher, The (306) Col. 
Bird of Paradise (color) (109) 20th-Fox 
Black Angel Realart 
Blazing Bullets (5142) 

(formerly Gold Bullets) Mono. 
Blue Blood (4904) (color) Mono. 
Blue Lamp, The (Brit.) UA 
Blue Veil, The RKO 
Bonanza Town (367) Col. 
Border Fence Astor 
Born Yesterday (344)* Col. 
Bowery Battalion (5111) Mono. 
Branded (color) (5009)* Para. 
Brave Bulls, The (32!) Col. 
Bridge of San Luis Rey Astor 
Bright Victory Univ. 
Browning Version, The (Brit.) 
Buckaroo Sheriff of Texas (5066) Rep. 
Bullfighter and the Lady (formerly 

Torero) (5009) Rep. 
CALIFORNIA Passage (5005) Rep. 
Call Me Mister (color) (104)* 20th-Fox 
Call of the Klondike (4920) 

(formerly Fangs of the North) Mono. 


Calling Bulldog Drummond MGM 
Canyon Raiders Wild Horse 

Prairie) (5151) Mono. 
Captain Horatio Hornblower 


(color) (030) ws 
Carrie Para. 
Casa Manana (5116) Mono. 
Cattle Drive (color) (128) Univ. 
Cause for Alarm (118) MGM 
Cavalry Scout (color) (5101) Mono. 
Chain of Circumstance Col. 
Chance of a Lifetime Pilgrim 
China Corsair (316) Col. 
Circle of Danger (formerly 

White Heather) (Brit.) UA 
Cloudburst UA 
Cohens and Kellys in Africa Realart 
Cohens and Kellys in Hollywood = Realart 


Colorado Ambush (4955) Mono. 
Comin’ Round the Mountain (127) — Univ. 
Company She Keeps, The 

(formerly The Wall Outside) (109) RKO 
Counterspy Meets Scotland Yard (307) Col. 
Crackdown RKO 


Criminal Lawyer Col. 
Criminals of the Underworld Realart 
Crosswinds (color) (5104) Para. 
Cry Danger (115) RKO 
Cuban Fireball (5007) Rep. 
Cyclone Fury (368) Col. 
Cyrano de Bergerac UA 
DAKOTA Kid, The _ Rep. 
Dallas (color) (01! ws 
Danger Zone (5017) Lippert 


Dark Waters Astor 


Darling, How Could You! (5108) Para. 
David and Bathsheba (color) 20th-Fox 
Dear Brat (5021) Para. 
Decision Before Dawn 20th-Fox 
Desert Fox, The 20th-Fox 
Disc Jockey (AA-2!) AA 
Dodge City (017) 
Double Crossbones (color) (119) Univ. 
EMPEROR'S Nightingale, The 

(color Rembrandt 
Enforcer, The (01 
Excuse My Dust (aor) (133) MGM 
FABIOLA®* (Ital.} UA 
Fat Man, The (120) Univ. 
Father Takes the Air (5126) Mono. 
Father's Little Dividend (124)* MGM 
F.B.1. Girl (5002) Lippert 
Fighting Coast Guard (5010) Rep. 
Fighting Sullivans, The (formerly 

The Sullivans) Realart 
Fighting the Racketeers Realart 
Fingerprints Don't Lie (5015) Lippert 
First Legion, The UA 
Five (39!) Col. 
Flame of Stamboul (314) Col. 
Flight to Mars (5103) Mono 
Flying Leathernecks (color) RKO 


976 


Release 

Stars Date 

Preston Foster-Wayne Morris July,'5! 
Jeff Chandler-Louis Jourdan Mer.,'5! 


Broderick Crawford-D. Duryea (reissue) Jan. 1,'5! 


Johnny Mack Brown May 6,'5! 
Bill Williams-Jane Nigh Jan. 28,'51 
Jack Warner-Jimmy Hanley Mar. 1,'5! 
Jane Wyman-Charles Laughton Sept.,5! 
Charles Starrett-Smiley Burnette July,’5t 
Walt Wayne-Mary Nord (reissue) Aug. 15,5! 
Broderick Crawford-Judy Holliday Feb.,'5! 
Leo Gorcey-Huntz Hall Jan. 24,'51 
Alan Ladd-Mona Freeman Jan.,'5! 


Mel Ferrer-Miroslava May,'5! 
Lynn Bari-Louis Calhern (reissue) 18:51 


Arthur Kennedy-Peggy Dow Aug.,'5! 
Michael Redgrave-Jean Kent Sept.,'5! 
Michael Chapin-Eileen Janssen May 1,'5! 
R. Stack-G. Roland-Joy Page May 15,'5! 
Forrest Tucker-Adele Mara Dec. 15,50 
Betty Grable-Dan Dailey Feb.,'5! 
Kirby Grant-Chinook Dec. 17,'50 
Walter Pidgeon-Margaret Leighton Not Set 
Whip Wilson-Fuzzy Knight Apr. 8,'51 
Gregory Peck-Virginia Mayo Aug. 11,51 
Jennifer Jones-Laurence Olivier Not Set 


Robert Clarke-Virginia Welles June 10,'5! 


Joel McCrea-Dean Stockwell Aug.,'5! 
Loretta Young-Barry Sullivan Feb. 23,'5! 
Rod Cameron-Audry Long May 13,'5! 
Richard Grayson-Margaret Field Aug.,'5! 
Basil Radford-Nial Mac-Ginnis Feb.,'5! 
Jon Hall-Liza Farraday June,’5! 
Ray Milland-Patricie Roc Mar. 22,'5! 
Robert Preston-Elizabeth Sellers Aug. 3,'5! 


George Sidney-Charles Murray Aug.!,'51 
George Sidney-Charles Murray (reissue) Aug.!,'5! 


Johnny Mack Brown Jan. 14,'51 
Bud Abbott-Lou Costello July,'5! 
Lizabeth Scott-Dennis O'Keefe Jan.,'5! 
Howard St. John-Amanda Blake Feb.,'5! 
Bill Williams-Carla Balenda Not Set 
Pat O'Brien-Mike Mazurki Not Set 
Richard Dix-Lon Chaney (Reissue) May 1,51 
John Payne-Rhonda Fleming Oct.,'5! 
Dick Powell-Rhonde Fleming Feb. 3-10,'51 
Estelita Rodriquez-Warren Dougies Mar. 
Charles Starrett-Smiley Burnette 
Jose Ferrer-Mala Powers July 20,'51 
Rudy Ralston-Philip Ford July 1,'51 
Gary Cooper-Ruth Roman Dec. 30,50 
Richard Travis-Pamela Blake Apr. 20,'5! 


Merle Oberon-Franchot Tone (reissue) Mar, 15,'51 
Joan Fontaine-John Lun Oct.,'51 


Gregory Peck-Susan Hayward Sept.,’5! 
Mona Freeman-Edward Arnold June,'5! 
Richard Basehart-Gary Merrill Aug.,'5! 
James Mason-Jessica Tandy Sept.,'5! 
Jane Nigh-Michael O'Shea Aug. 26,'5! 


Errol Flynn-O. de Havilland (reissue) Mar. 17,'51 


Donald O'Connor-Helene Carter Apr.,'51 
Puppets Sept.,'5! 
Humphrey Bogart-Jeff Corey Feb. 24,'51 
Red Skelton-Sally Forrest June 22,'51 
Michele Morgan-Henry Vidal June 1,'51 
J. Scott Smart-Julie London May,'5! 
Raymond Walburn-Walter Catlett June 17,'5! 
S. Tracy-J. Bennett-E. Taylor Apr. 13,'51 
Cesar Romero-Gene Evans Sept. 7,'51 
Brian Donlevy-Ella Raines June 1,'51 


Anne Baxter-Thomas Mitchell (reissue) Feb. 1,'51 
Ed Sullivan-Barton MacLlane (reissue) May 1,'5! 


Richard Travis-Sheila Ryan Feb. 23,51 
Charles Boyer-Walter Hampden May 11,'51 
William Phipps-Susan Douglas Not Set 
Richard Denning-Lisa Ferraday Apr.,'51 
Marguerite Chapman-C. Mitchell Sept. 23,51 
John Wayne-Robert Ryan August 28,51 


7-REVIEWED— 
Runsing (S$) =synopsis 
Time Issue Page 
68m July 14 929 
100m Mar. 17 757 
80m Aug. 10,'46 3137 
5im May 12 (S)846 
72m Jan. 20 669 
84m June 3 322 
56m July 14 929 
60m 
103m Nov. 25 590 
69m Feb. 17 714 
95m Nov. 18 570 
108m Apr. 21 809 
9Im Feb. 5,'44 
97m July 28 947 
90m 
60m Dec. 30 642 
87m May 5 825 
90m Dec. 23 633 
96m Jan. 27 689 
66m Jan. 6 (S)654 
79m May 26 ($)863 
54m May (S)846 
117m June 16 
June 2 (S)870 
73m July 28 (S)947 
July 14 929 
74m Jan. 27 690 
78m Apr. 21 809 
90m Feb. 3 697 
67m June 9 878 
86m Mar. 31 783 
82m Nov. 8,'30 47 
78m Mar. 19,'32 39 
52m Dec. 30 (S)644 
77m June 16 887 
83m Dec. 23 633 
67m Dec. 9 606 
Jan. 6 654 
74m July 14  (S)930 
Sim 
93m Aug. II 973 
79m Feb. 10 706 
78m Mar. 3! 784 
54m 
112m Nov. 18 569 
60m July 14 930 
94m Nov. 25 589 
60m June 30 (S)914 
93m Nov. 5,'44 
96m Aug. I! 973 
82m Apr. 28 817 
July 21 ($)938 
104m July 29 406 
75m Nov. 25 589 
70m May {9 854 
87m Jan. 27 689 
82m May 26 861 
96m May 5 826 
77m Apr. 7 794 
June 23 907 
82m Feb. 24 721 
86m May 5 827 
Feb. 5,'44 1741 
58m 
55m Apr. 14 802 
86m Apr. 14 801 
93m Apr. 14 802 
68m Mar. 10 751 
102m July 21 937 
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Groups 


AY 


A 
AYC 


AY 
AYC 


AY 


AY 


AY 
AY 


RATINGS 
Nat'l 


Herald 
D. Review 
A-| Good 
B Good 
A-2 Good 
Very Geod 
A-2 Fair 
Good 
B Excellent 
A-2 Fair 
A-| Very Good 
A-2 Excellent 
Good 
Excellent 
A-| Good 
A-2 Very Good 
A-| Good 
B Very Good 
A-1 
A-| Very Good 
8 
Good 
A-2 Good 
A-2 Very Good 
A-2 Very Good 
A-2 Good 
Good 
A2 Good 
A-2 Good 
A-| Average 
Good 
B Good 
A-2 Good 
A-2 Superior 
Fair 
A-2 
8 
A-2 
Good 
A-2 Good 
Good 
Very Good 
Very Good 
Very Good. 
A-2 Very Good 
A-2 Very Good 
A-| Average 
Excellent 
A-1 Good ( 
Excellent 
A-2 Fair 
A-2 Very Good 
A-2 Good 
A-2 Fair 
Excellent 


1951 


if 
AYC 
A 
f A 
AYC 
AY : 
: AY 
AYC 
AY 
AY 
AYC 
AYC 
AYC 
AYC 
A 
AYC 
A 
AYC 
= 
> 
= 
AYC 
AYC 
AY 
A 
AY 
AYC 
AY 
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TITLE—Production Number—Company 


Flying Missile, The (335) 
Follow the Sun (112) 
Footlight Varieties (116) 
Fort Defiance 

Fort Savage Raiders (365) 
Fort Worth (color) (028) 
Four in a Jeep (Swiss) 


Fourteen Hours (114) 

Franchise Affair, The {8 rit.) 
Francis Goes to the Races (125)* Univ. 
Frenchie (color) (108) Univ. 
Frogmen, The (122)* 20th-Fox 
Frontier Outpost (263) Col. 
Fugitive Lady (5011) Rep. 
Fury of the Congo (329) Col. 


GAMBLING — (formerly 
Mike Fury) (110) RKO 
Gasoline Alley (301) Col. 
Gene Autry and the Mounties (351) Col. 
Ghost Chasers (5112) Mono. 
G. |. Jane (5012) Lippert 
Go for Broke (129)* MGM 
Goodbye, My Fancy (024) 
Great Caruso, The (127)* 
Great John L., The 
Great Manhunt, The (formerly State 
Secret) (Brit.) (331) 
Great Missouri Raid, The (5013) 
(color) 
Groom Wore Spurs, The (114) 
Grounds for Marriage (114) 
Guerrillas of the Underground 
Guilt Is My Shadow (Brit.) 
Gun Play (120) 
Guy Who Came Back, The (formerly 
Just One More Chance) (118) 20th-Fox 
Gypsy Fury (formerly Wind Is 
My Lover) (Swed.) (5192) Mono, 


HALF Angel — (116)* 20th-Fo: 

Halls of Montezuma (color) (103)* 20th- Fox 
Happy Go Lovely (color) (98) (Brit.) RKO 
Hard, Fast and Beautiful (formerly 

Mother of a Champion) (119) 

Harlem Globetrotters, The 
Harvey (107)* 

He Ran All the Way 

Heart of the Rockies (5042) 
Her First Romance (358) 

Here Comes the eg (5101) 
Highway 301 (012 
Highwayman, The re 20) 
Hills of Ireland (color) 

His Kind of Woman 
Hollywood Story Univ. 
Home Town Story, 

(formerly Story) (128) MGM 
Hoodlum, The UA 
Horsie (formerly Queen for a Day) UA 
House on Telegraph Hill (117) 20th-Fox 
Hunt the Man Down (111) RKO 
Hurricane Island (color) (349) Col. 


WB 
MGM 
Astor 


Stratford 
RKO 


AA 
WorldTravel 
RKO 


| CAN Get It for You 

Wholesale (111) 20th-Fox 
| Was a Communist for the F.B.1.* WB 
| Was an American Spy (AA-19) (023) AA 

(color) 
In Old (5043) 
Inside Straight (123) 
Inside the Walls of Folsom Prison (026) 
Insurance Investigator (5026) 
Interrupted (British) 
Iron, Man, The (13 


JESSE James (color) (057) 20th-Fox 
Jet Pilot (color) RKO 
Jim Thorpe-All American (10!) WB 
Joe Palooka in Hitchhike Killer (5118) Mono. 
Jungle Headhunters (color) (177) RK 


KATIE Did It (122) 
Kentucky (color) (150) 
Kentucky Jubilee (5007) 
Kim (color) (115)* 
Kind Lady (134) 

King of the 
Kon-Tiki (173) 


PRODUCT DIGEST SECTION, AUGUST 11, 


Stars 


Glenn Ford-Viveca Lindfors 
Anne Baxter-Glenn Ford 
Variety Cast 

Dane Clark-Tracey Roberts 
Charles Starrett-Smiley Burnette 
Randolph Scott-David Brian 
Viveca Lindfors-Ralph Meeker 
Peul Douglas-Debra Paget 
Michael Denison-Dulcie Gray 
Donald O'Connor-Piper Laurie 
Joel McCrea-Shelley Winters 
Richard Widmark-Dana Andrews 
Charles Starrett-Smiley Burnette 
Janis Paige-Binnie Barnes 


Johnny Weissmuller-Sherry Moreland Apr., ‘SI 


Jan.,'51 
Jan.,'5! 
Jan.,'51 
Apr. 29,'51 
July 6,'51 
May 25,5! 
& 


Victor Mature-Terry Moore 
Scotty Beckett, Jimmy Lydon 
Gene Autry-Elena Verdugo 
Leo Gorcey-Huntz Hall 

Jean Porter-Tom Neal 

Van Johnson-Warner Anderson 
Joan Crawford-Frank Lovejoy 
Mario Lanza-Ann Blyth 

Linda Darnell-Rory Calhoun (reissue) July is. ‘SI 


Jan.,'5! 
Feb. 22,'51 


Douglas Fairbanks, Jr.-Glynis Johns 


Wendell Corey-Macdonald Carey 
Ginger Rogers-Jack Carson Mar.,'5! 
Van Johnson-Kathryn Grayson Jan. 26,'51 
C. Bennett-Gracie Fields (reissue) May 15,'5! 
Elizabeth Sellars-Patrick Holt July 27,'51 
Tim Holt-Joan Dixon May,'5! 


Mar. 18,51 


Paul Douglas-Joan Bennett 
Viveca Lindfors-Christopher Kent 
May,'5! 


Jan.,'5! 
July 18°51 


Loretta Young-Joseph Cotton 
Richard Widmark-Walter Palance 
David Niven-Vera-Ellen 


June 9,'51 
Not Set 
Jan.,'51 

July 13°51 

Mar. 30,'51 
May,'5! 
Sept.,'51 
Jan. 13,'51 
Aug. 12,'51 
May 21,'51 
July 25,'51 
June,'51 


Claire Trevor-Robert Clarke 
Thomas Gomez and Globetrotters 
James Stewart-Josephine Hull 

John Garfield-Shelley Winters 

Roy Rogers-Penny Edwards 
Margaret O'Brien-Allan Martin, Jr. 
Bing Crosby-Jane Wyman 

Steve Cochran-Virginia Grey 
Wanda Hendrix-Charles Coburn 
Documentary Travelogue 

Robert Mitchum-Jane Russell 
Richard Conte, Julia Adams 
Donald Crisp-Marjorie Reynolds May 18,'5! 
Lawrence Tierney 

Phyllis Avery-Darren McGavin 

Richard Basehart-Valentina Cortese 

Gig Young-Lynn Roberts 

Jon Hall-Marie Windsor 


Susan Hayward-Dan Dailey 
Frank Lovejoy-Dorothy Hart 
A. Dvorak-G. Evans-D. Kennedy 


Susan Hayward-William Lundigan 
Roy Rogers-Penny Edwards 
David Brian-Arlene Dahl 

Steve Cochran-David Brian 
Audrey Long-Richard Denning 
Valerie Hobson-Richard Greene 
Jeff Chandler-Evelyn Keyes 


Tyrone Power-Henry Fonda (reissue) eH 
John Wayne-Janet Leigh Dec. 22'5! 
Burt Lancaster-Phyllis Thaxter Sept. ‘5I 
Joe Kirkwood Sept 16'5! 
Amazon Expedition June,'5! 


Ann Blyth-Mark Stevens May,'5! 
Loretta Young-Richard Greene 
Jerry Colonna-Jean Porter 18,'51 
Errol Plynn-Dean Stockwell! 26'S! 
Ethel Barrymore-Maurice Evans June 29,'5! 
Lash LaRue-Jeck Holt 


1951 


7—REVIEWED— 


Time Issue 


Jan. 6 
Mar. 24 
Mar. 24 


Mar. 24 
May 
June 9 
Mar, 3,'51 
May 26 
Dec. 2 
June 9 
Dec. 9 
July 21 
Feb. 24 


June 9,'45 
Oct. 7 
Dec. 
Feb. 24 
Dec. 16 
Apr. 28 
May 26 
July 9 
Apr. 14 
Dec. 16 
June 16 


May 26 


(S) =synopsis 


Page 


(S)406 


802 


AYC 
AYC 
AY 


AY 


L.of D. Review 


8 
B 


>> >>> 


>>>> 


>> 


> > 


Excellent 


Excellent 


Excellent 
Good 


Good 
Excellent 
Good 
Fair 

Fair 


Good 


Good 
Superior 
Very Good 


Very Good 
Excellent 
Excellent 
Good 


Good 
Very Good 
Good 


Very Good 


Excellent 
Average 


Excellent 
Good 
Average 
Average 
Gooa 


Very Good 
Fair 
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| Col. Jan.,'51 92m 653 Fair ; 
20th-Fox Apr.,'51 93m 765 Very Good 
RKO Apr.,'5! 766 Good 
UA Sept.,'51 
Col. Mar.,'51 54m 76 Good 
WB July 14,'51 80m 845 Very Good 
UA Aug. 24,'51 97m 878 Good 
Apr., 51 92m 741 
Aug. 31,'5! 95m 
July,'5! 88m 863 AYC : 
Jan.,'51 8im 598 A Good 
July,51 877. AY Very Good 
; Dec. 29,'50 55m 607 | Fair 
F 78m 938 Fair 
69m 722, AY | Average 
80m Dec. 30 641 Fair 
77m Jan. 20 670 AYC Average : 
70m Jan. 20 670 AYC Fair 
69m June 23 906 Good 
62m Aug. II 975 Good ; 
92m Mar. 31 783 AYC Excellent : 
107m Apr. 14 801 AY Very Good é 
109m 810 AY 
85m 605 A 8 : i 
80m 722. A-2 
89m 614 AY B 
97m : 
78m 
bim gig AY 
91m 861 AY B | & 
63m A 8 
80m Mm AY A-2 a 
113m 613. AYC A-2 
Tom 861 AY A-2 

Feb. 24 (S)722 AY x 
104m Oct. 21 AYC A-2 i 
77m June 9 877 A B 
67m Mar. 31 784 AYC 
73m May 5 826 A A-l 
114m July 7 921 
83m Dec. 2 598 8 

July 21 (S)939 
60m June 2 870 A-| 
120m July 21 938 Very Good 
77m May 19 853 AY A-2 Good 

61m May 5 826 AY A-2 Good 
61m July 14 930 B Fair ise 
107m Mar. 24 766 «AY A-2 Good 
93m Mar. 10 749, 8 Good 

68m Dec. 30 641 A A-2 Fair 
70m July 7 922 Fair 5 

Apr.,'5! 9im Mar. 17 757. AY Very Good 
May 83m Apr. 21 809 AY 
Apr. 15,'51 85m Mar. 31 784 «AY 
Feb.,'51 88m Jan. 20 669 Good 
May.’5| 67m May 26 862 AYC Good 
Mar. 16,'51 87m Mar. 10 749°—=«A Very Good 
June 1651 87m May 19 854 A Good 
Mar. 23.'51 60m Mar. 31 784 Fair ; 
May 28,51 80m June 23 906 Good 
Aug.,'5! 82m July 7 922, A Good 
106m 
107m June 16 885 A-2 
66m May 12 846 AY A-2 
Univ. 8im Apr. 14 802 AY A-2 
20th-Fox 9om Feb. 24,'38 
Lippert 75m June 30 913 A-2 
MGM 113m Dec. 9 605 4YC at 
MGM 78m June 23 905 AY A-2 
West. Adv. 59m Dec, 23 634 | | 
RKO 7 73m Mar. 24 765 AYC A-| Good 
|| 


TITLE—Preduction Number—Ceompany 


Korea Patrol UA 
LADY and the Bandit, The (337) 

(formerly Dick Turpin's Ride) 
Lest Outpost, The (color) 

(formerly New Guinea Gold) (5020) Para. 
Law and the Lady, The (formerly 


The Law and Lady Lovery) (136) MGM 
Law of the Badlands (113) RKO 
Leave It to the Marines (5005) Lippert 
Lemon Drop Kid The (5018)* Para. 
Let's Go Navy (5113) Mono. 

Light of Western Stars, The Favorite 
Lightning Strikes (019) Wi 
Lilli Marlene (203) (Brit.) RKO 
Lion Hunters, The (5109) Mono. 
Little Egypt (color) Univ. 
Little Giant Realart 
Little Big Horn (5003) Lippert 
Long Dark Hall, The (Brit.) UA 
Lorna Doone (color) (336) Col. 
Lost Continent (5004) Lippert 
Lost Planet Airmen (503!) Rep. 
Lucky Nick Cain (formerly High 

Stakes) (108) 20th-Fox 
Lullaby of Broadway (color) (020)* WB 
M (347) Col. 
Ma and Pa Kettle Back on 

the Farm (117) Univ. 
Macao RKO 
Magic Carpet, The Col. 
Magic Face, The Col 
Magnet, The (18!) Univ. 
Magnificent Yankee, The (116) MGM 
Man from Planet X, The UA 
Man from Sonora (5141) Mono. 
Man With My Face, The UA 


Man Who Cheated Himself (102) 20th-Fox 
Maniacs on Wheels (Brit.) IRO 
Mark of the Renegade tober (129) Univ. 
Mask of the Avenger (color) (359) Col. 


Mask of the Dragon (5013) Lippert 
Massacre in the Orient Realart 
Mating Season, The (5016) Para. 
Meet Me After the Show (C) 20th-Fox 
Men of the Sea (Brit.) Astor 


Million Dollar Pursuit (5028) Rep. 
Millionaire for Christy, A 20th-Fox 
Missing Women (5025) Rep. 
Mr. Ace Astor 
Mister Drake's Duck (Br UA 
Mr. Belvedere Rings the hel (124) 20th-Fox 
Imperium (color MGM 


. Universe UA 
rd O'Malley and Mr. Malone (i111) MGM 
Molly (formerly The Goldbergs) 

(5011) Para 
Montana Desperado (5143) Mono 
Mudiark, The (101!) 20th-Fox 
Murder Without Crime Stratford 
My Forbidden Past (114)* RKO 
My Friend Flicka (color) (152)  20th-Fox 
My Outlaw Brother (formerly 

My Brother, the Outlaw) UA 
My True Story (308) Col. 
Mysterious Rider, The Favorite 
NATIVE Son Classic 
Naughty Arlette ( Brit.) UA 
Navy Bound (5120) Mono 
Nevada Badmen (5132) ono 
Never Trust a Gambler (326) Col. 
New Mexico UA 
Night Into Morning (formerly The 

People We Love) (130) 

Night Riders of Montana (5059) Rep. 
No Highway in the Sky 

(formerly No Highway) (121)  20th-Fox 
No Orchids for Miss Blandish Renown 
No Place for Jennifer (Brit.) Stratford 
No Questions Asked (132) MGM 
OBSESSED (formerly Evil One) (Br.) UA 

dette UA 
Of Men and Music 20th-Fox 
Oh! Susanna (color) 

(formerly The Goldentide) (5008) ag 
Oklahoma Outlaws (5144) Mono. 
Oliver Twist (Brit.) (828) UA 


978 


Release 
Stars Date 

Richard Emory-Teri Duna Jan. 6,'51 
Louis Hayward-Patricia Medina Sept.,'51 
Ronald Reagan-Rhonda Fleming May,'5! 
Greer Garson-Michael Wilding July 20,'51 
Tim Holt-Joan Dion Feb. 24,'51 
Sid Melton-Mara Lynn Aug. 24,5! 
Bob Hope-Marilyn Maxwell Apr.,'5! 
Bowery Boys July 59. 5! 
Alan Ladd-Victor Jory (reissue) Feb.,’5! 
Ruth Roman-Richard Todd Mar. 10,'5! 
Lisa Daniely-Hugh McDermott July,'51 
Johnny Sheffield Mar. 25,51 
Mark Stevens-Rhonda Fleming Sept.,'5! 
Abbott and Costello (reissue) June 1,'5! 
John Ireland-Lloyd Bridges June 18,51 
Rex Harrison-Lilli Palmer Apr. 10,5! 
Barbara Hale-Richard Greene June,'5! 
Cesar Romero-Hillary Brooke July 27,'51 
Tristram Coffin-Mae Clarke July 25,'51 
George Raft-Coleen Gray Mar.,'51 
Doris Day-Gene Nelson Mar. 24,'51 
David Wayne-Howard Da Silva Mar.,'5! 
Marjorie Main-Percy Kilbride Apr.,'5! 
Robert Mitchum-Jane Russell Nov. 17,'51 
Lucille Ball-John Agar Not Set 
Luther Adler-Patricia Knight Aug. 8,'5! 
Stephen Murray-Kay Walsh Feb.,'51 
Louis Calhern-Ann Harding Feb. 9,'5! 
Robert Clark-Margaret Field Apr. 27,'51 
Johnny “Mack” Brown Mar. 11,51 
Barry Nelson-Carole Matthews June 8,'51 
Lee J. Cobb-Jane Wyatt Jan.,'51 
Dirk Bogarde-Bonar Colleano July 11,'51 
Ricardo Montalban-Cyd Charisse Aug.,'5! 
John Derek-Jody Lawrence July,’5! 
Richard Travis, Sheila Ryan Mar. 17,'5! 
Leo Carrillo-Turhan Bey (reissue) May 15,'5! 
Thelma Ritter-John Lund Mar. 24,'51 
Betty Grable-Macdonald Carey Aug.,'5! 


M. Lockwood-Roger Livesey (reissue) May 15,'5/ 


Penny Edwards-Steve Flagg May 30,5! 
Fred MacMurray-Eleanor Parker Sept.,'5! 
Penny Edwards-James Millican Feb. 23,'5! 


George Raft-Sylvia Sidney (reissue) June 15,5! 


Douglas Fairbanks, Jr.-Y. Donlan Aug. 10,5! 
Clifton Webb-Joanne Dru Aug.,'5! 
Lana Turner-Ezio Pinza Sept.,'51 
Jack Carson-Bert Lahr Jan. 10,'51 
Marjorie Main-James Whitmore Dec. 8,50 
Gertrude Berg-Phillip Loeb Apr.,'51 
Johnny Mack Brown June 24,'51 
Irene Dunne-Alec Guinness Jan.,'5! 
Dennis Price-Joan Dowling May 25,5! 
Robert Mitchum-Ava Gardner Apr. 14,'51 


Roddy McDowall-Preston Foster (reissue) June,'5! 


Mickey Rooney-Wanda Hendrix Mar. 15,51 
Helen Walker-Willard Parker Mar.,'5! 
Russell Hayden-Sidney Toler (reissue) Feb.,'5! 
Jean Wallace-Richard Wright June 18,'51 
Mai Zetterling-Hugh Williams Mar. 9,51 
Tom Neal-Regis Toomey Mar. 4,'51 
Whip Wilson-Fuzzy Knight May 27,'51 
Dane Clark-Kathy O'Donnell Aug.,'5! 
Lew Ayres-Marilyn Maxwell May 18,51 
Ray Milland-John Hodiak June 
Allan "Rocky" Lane Feb. 28,'51 
James Stewart-Marlene Dietrich Aug.,'5! 
Jack LaRue-Linda McDermott Feb.,'5! 
Rosamund Johns-Leo Glenn June 22,'51 
Arlene Dahl-Barry Sullivan June 15,51 
David Farrar-Geraldin_ Fitzgerald Aug. 17,51 
Anna Neagle-Trevor Howard May 15,'51 
Concert Package Mar.,'5! 
Rod Cameron-Adrian Booth Mar. 28,'51 
Johnny Mack Brown Aug. 19,'51 
Robert Newton-Alec Guinness Apr. 27,'51 


-—REVIEWED— 
Running (S) synopsis 
Time Issue Page 
57m Jan., 654 
79m Aug. |! 974 
89m Apr. 14 802 
105m July 21 938 
60m Dec. 30 642 
9im Mar. 17 758 
68m Aug. 4 966 
68m Apr. 20,'40 30 
9im b. 24 721 
75m July 28 946 
75m Apr. 21 (S)8it 
82m Aug. 4 9 
Mar. 2,'46 
85m June 2 869 
86m Mar. 10 750 
84m May 26 862 
83m July 28 946 
65m 
87m Feb. 10 706 
92m Mar. 17 757 
88m Mar. 3 741 
8im Mar. 24 765 
June 2 $)870 
July 7 $)923 
89m Aug. II 974 
78m Mar. 10 750 
88m Nov. 18 569 
70m Mar. 17 758 
54m May 12 (S)846 
75m May 19 853 
8im Dec. 23 633 
72m July 14 930 
8im July 28 945 
83m June 30 913 
55m July 14 
60m 
Jan. 13 661 
86m Aug. 4 965 
70m 
60m June 2 869 
9im Aug. 4 965 
60m Mar. 24 766 
85m Aug.3!,'46 
87m July 28 945 
87m May 12 845 
90m Jan. 20 669 
69m Nov. II 561 
83m Dec. 2 597 
5im July 28 (S)947 
99m Dec. 2 597 
80m 
8Im Mar. 31 784 
89m Aug. 10,'43 
82m Feb. 10 706 
67m Mar. 10 750 
76m 
95m June 23 906 
86m May 19 853 
Feb. 24 721 
58m Apr. 28 (S)818 
79m 
76m Dec. 30 (S)644 
86m May 19 853 
60m Apr. 7 794 
98m July 21 937 
92m Mar. 3 742 
89m Aug. 4 966 
8im June 16 887 
77m 
105m Jan. 6 653 
85m Nov. 25 590 
90m Mar. 17 758 
105m May 5 825 


MOTION PICTURE HERALD, 


RATINGS 
Net'l le 
Groups L.of D. Review 
AY A-2 Average 
Good 
AY A-| Good 
A A-2 Very Good 
Good 
AY B Excellent 
Very Good 
AY A-2 Good 
Good 
B Good 
A-2 Very Good 
AY A-2 Good 
A A-2 Good 
Average 
AY A-2 Good 
AY A-2 Very Good 
A 8 Very Good 
A-| Very Good 
Fair 
AYC A-| Fair 
AYC A-| Good 
AY Good 
A B Very Good 
A A-2 Good 
Good 
Good 
AYC A-| Good 
A-2 
AYC B Excellent 
Very Good 
A A-2 Fair 
Very Good 
A-2 Fair 
Good 
A-2 
A-2 Excellent 
A-2 Fair 
AYC A-| Good 
AYC B Good 
AYC Very Good 
AYC Good 
A B Good 
Good 
Fair 
AY Good 
Good 
B Good 
AYC A-| Very Good 
AYC A-2 
A A-2 Good 
A-2 Average 
A-2 Very Good 
c Poor 
Fair 
A 8 Good 
A A-2 Very Good 
AYC A-| Very Good 
AY A-2 Good 
A-2 Excellent 
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TITLE—Production Number—Company 


On Ground (formerly 
Dark Highway) 

On Moonlight y (color) (029) ws 
On the Loose (2 RKO 
On the Riviera (color) (115)* 20th-Fox 
One Too Many allmark 
Only the Valient (022) 
Operation Disaster (113) (Brit.) Univ. 
Operation Pacific (013)* ws 


Operation X (333) (Brit.) Col. 
Outlaws of Texas (4945) Mono. 
PAGAN Love Song (color) (112) MGM 
Painted Hills (color) (125) MGM 
Pandora and the Flying Dutchman 

(C) (Brit.) MGM 
Pardon My French (French) UA 
Passage West (color) (5022) Para. 
Payment on Demand (formerly 

Story of a Divorce (171)* RKO 
Peking Express (5024) Para. 
People Against O'Hara MGM 
People Will Talk 20th-Fox 
Pickup Col. 
Pier 3 (5018) Lippert 
Pistol Harvest (205) RKO 
Place in the Sun, A (5102) Para, 
Pool of London (Brit.) Univ. 
Portrait of Clare (Brit.) Stratford 
Prairie Roundup (363) Col. 
Pride of Maryland (5023) Rep. 
Prince Who Was a Thief, The 

(color} (126) Univ. 
Prison Break Realart 
Prowler, The UA 
QUEBEC (5017) (color) Para. 
RATON Pass (021) WB 
Rawhide (113) 20th-Fox 


Red Bridge of Courage, The {120} MGM 
Red Shoes, The (Brit.) (color UA 
Redhead and the ea The (5015) Para. 
Revenue Agent (312) Col. 
Return of Frank James (color) (058) wer 
Rhubarb (5103) 

Rhythm Inn (5115) 

Rich, Young and Pretty (color) (138) wen 
Ridin’ the Outlaw Trail (364) Col. 


Roadblock (204) RKO 
Roaring City Lippert 
Rocket, RK 


Rodeo King and the Senorita (5053) Rep. 
Rough Riders of Durango (5058) Rep. 
Royal Wedding (color) (121)* MGM 


SADDLE Legion (117) RKO 
St. Benny the Dip UA 
Salerno Beachhead (formerly 


Walk in the Sun) ealart 
Samson and Delilah e010)" 
Santa Fe (color) (330 Col. 
Saturday's Hero (for. The Hero) (318) Col. 


Savage Drums (500!) Lippert 
Scarf, The UA 
Sealed Cargo (118) RKO 
Second Face, The (Brit.) UA 


Second Woman, The UA 
Secret Confessions of a Mod: Realart 
Secret of Convict Lake, The (123) 20th-Fox 


Secrets of a Sinner Realart 
Secrets of Monte Carlo (5030) Rep. 
September Affair (5012) Para. 
Seven Days to (Brit.) Distinguished 
Short Grass (AA AA 
Show Boat (color) ri38)* MGM 
Sierra Passage (formerly 

Trail Dust) (5107) Mono. 
Silent Dust (Brit.) Mono. 
Silver Canyon (355) Col. 
Silver City Bonanza (505!) Rep. 
Sinner's Holiday Astor 
Sirocco (348) Col. 
Skipalong Rosenbloom UA 
Sky High (5024) Lippert 
Slaughter Trail loa’ RKO 
Smoky (color) 20th-Fox 
Smuggler's Gold (315) 
Smuggler's Island (color) (121) Univ. 
Snake River Desperadoes (366) Col. 
So Long at the Fair (Brit.) UA 


Release 
Stars Date 

Robert Ryan-lda Lupino Aug.,'51 
Doris Day-Gordon MacRae July 28,'51 
Joan Evans-Melvyn Douglas July,'5! 
Danny Kaye-Gene Tierney May,'5! 
Ruth Warrick-Richard Travis Jan. 1,'51 
Gregory Peck-Barbara Payton Apr. 21,'51 
John Mills-Helen Cherry Jan. 13,'51 
John Wayne-Patricia Neal Jan. 27,'51 
Edward G. Robinson-Peggy Cummins Feb.,'5! 
Whip Wilson-Andy Clyde Dec. 10.50 
Esther Williams-Howard Kee! Dec. 29,'50 
Lassie-Bruce Cowling-Cary Grey May 4,'51 
James Mason-Ava Gardner Not Set 
Merle Oberon-Paul Henreid July 27°51 
John Payne-Arlene Whelan July,’5! 
Better Davis-Barry Sullivan Feb.,'5! 
Joseph Cotten, Corinne Calvet Aug.,'5! 
Spencer Tracy-Diana Lynn Sept.,'5! 
Cary Grant-Jeanne Crain Sept.,'51 
Beverly Michaels-Hugo Haas Aug.,'5! 
Hugh Beaumont-Richard Travis May 11,5! 


Tim Holt Not Set 


M. Clift-E. Taylor-S. Winters Sept.,'51 
Bonar Colleano-Rene Asherson Sept.,'51 
Richard Todd-Margaret Johnson May 18,5! 
Charles Starrett, Smiley Burnatte Jan.,'51 
Stanley Clements-Peggy Stewart Jan. 20,'51 


Tony Curtis-Piper Laurie July,’51 
Barton MacLane-C. Bennett (reissue) om 15,'51 
Van Heflin-Evelyn Keyes jay 25,'51 


John Barrymore, Jr.-Corinne Calvet Apr.,'5! 
Patricia Neal-Dennis Morgan Apr. 7,'51 
Tyrone Power-Susan Hayward May,'5! 
Audie Murphy-Bill Mauldin Not Set 
Anton Walbrook-Marius Goring Not Set 
Glenn Ford-Rhonda Fleming Mar.,'5! 
Douglas Kennedy-Jean Willes Feb.,'5! 
Henry Fonda-Gene Tierney July,'51 
Ray Milland-Jan Sterling Sept.,'5! 
Jane Frazee-Kirby Grant Feb. 11,'51 
Jane Powell-Wendell Corey Aug. 3,'5! 


Charles Starrett-Smiley Burnette Feb.,'5! 


Charles McGraw-Joan Dixon Not Set 
Hugh Beaumont-Richard Travis May 4,5! 
Robert Mitchum-Lizabeth Scott Sept.,'5! 


n 
Allan “Rocky” Lane-Aline Towne Jan. 30,'51 
Fred Astaire-Jane Powell Mar. 23,'5! 
Tim Hol-Dorothy Malone Apr.,'5! 
Dick Haymes-Nina Foch June 22,'51 


Dana Andrews-Richard Conte (reissue) Feb. !,'5! 


H. Lamarr-V. Mature-G. Sanders Mar. 28,5! 
Randolph Scott-Janis Carter Apr.,'5! 
John Derek-Donna Reed Not Set 
Sabu-Lita Baron June 22,'51 


John Ireland-Mercedes McCambridge Apr. 6,'5! 


Dana Andrews-Claude Rains May,'51 
Ella Raines-Bruce Bennett ‘51 
Robert Young-Betsy Drake Mar. 16,51 
D. Darrieux-D. Fairbanks, Jr. (reissue) Nir ‘5! 


Ethel Barrymore-Glenn Ford Aug.,'5! 
Madge Evans-John Boles (reissue) Mar.,'5! 


Warren Douglas-Lois Hall June 20,'5! 
Joan Fontaine-Joseph Cotten Feb.,'5! 
Barry Jones-Olive Sloane Not Set 
Rod Cameron-Cathy Downs Dec. 24,'50 
Kathryn Grayson-Howard Keel July 13,'51 
Wayne Morris-Lola Albright Jan. 7,'51 
Stephen Murray-Beatrice Campbell Dec. 29,'50 
Gene Autry-Pat Buttram June,'5! 
Rex Allen-Buddy Ebsen Mar. 1,'51 


George Raft-Randolph ae (reissue) Jan. 15,51 
Humphrey Bogart-Marta Toren July,’5! 


Maxie Rosenbloom-Jackie Coogen Apr. 20,'5! 
Sid Melton-Mara Lynn Sept. 21,'51 
Brian Donlevy-Virginia Grey Oct.,'51 


Victor Jory-lrene Bentley (reissue) June,'5! 
Cameron Mitchell-Amanda Blake ay,'5! 


Jeff Chandler-Evelyn Keyes May,'5! 
Charles Starrett-Smiley Burnette May,'5! 
Jean Simmons-Dirk Bogarde Mar. 29,'51 


PRODUCT DIGEST SECTION, AUGUST 11, 195! 


~REVIEWED— 
(S$) =synopsis 
Time Issue Page 


(S)554 
929 


122m July 21 937 
86m Aug. II 974 
94m 


85m Mar. 3 742 
84m Mar. 3 742 
86m Mar. | 749 


95m Aug. 4 965 
73m Feb. 10 706 
95m July 7 922 
56m Feb. 17 714 
73m July 28 945 
60m June 30 (S)914 


128m Oct. 22 $7 
89m Apr. 28 817 

June 2  (S)870 
Tom July | 930 


78m 
83m June 30 913 
63m 
60m June 23 907 
104m Oct. 21 538 


8im Dec. 23 634 
82m Oct. 29 65 
70m June 23 906 
67m Mar. 31 784 
95m Oct. 4,30 53 


RATINGS -- —— 
He 


Groups 


AYC or AY 


AYC 


A 
AY 
A 
AY 
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n 
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> >>> ow 
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A- 
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A 
A- 
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L.of D. Review 


Very Good 


Excellent 
Good 


Very Good 
Good 
Average 
Excellent 
Good 


Fair 
Feir 


Good 
Good 
Good 


Good 
Very Good 


Excellent 
Average 
Good 


Very Good 


Fair 

Fair 
Excellent 
Good 
Good 


Excellent 
Excellent 
Good 


Average 


Average 
Very Good 


Very Good 


Fair 

Very Good 
Very Good 
Excellent 
Excellent 


Good 
Good 
Good 
Good 


Good 


Fair 


Good 
Good 
Fair 

Good 
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i 
R 
Nov. 4 | 
95m July 14 | | Very Good 
a 78m July 28 945 Good 
90m Apr. 28 gig AYC B Excellent 
"105m Dee. 23 634 Average 
105m Mar. 10 749 A-2 Good 
100m Jan. 13 661 B Very Good 
109m Jan. 13 661 AYC 8 Very Good a8 
79m Dec. 23 634 «OA A-2 Average 
56m June 23 907 Fair 
Tom Dee. 23 633 AY A-2 Very Good 
69m Mar. 24 765 AYC A-| Good 
123m Apr. 14 (S}803,— A B 
8Im 
80m May 26 861 AY A2 : 
90m June 23 905 AY A-2 
103m 
78m July 21 938 B ‘ 
57m May 19 854 B : 
60m July 28 946 
Jan. 27 690 AYC 
60m Jan. 13 662. AYC 
88m June 9 879 AY 
72m July 23,'38 
92m Apr. 28 A 
AY 
A 
A 
81m Apr. 7 (S)794 A 
133m Oct. 23 4357 AY 
82m Dec. 16 614 
72m Dec. 9 606 AY 
92m = 
AY Good 
AY Very Good 
AYC Good 
67m July 28 946 
60m Feb. 10 706 AYC 
92m Feb. 10 705 AYC 
¢ 80m June 30 913 
A.2 
A-l 
86m Mar. 24 766 Good 
90m Apr. 28 817 A-| Very Good 
; 77m Dec. 16 614 8 
A 
m ec. 30 641 AYC 
82m Dec. 16 613, 
108m June 9 877. AY 
AY : 
A 
ay 
AY 
72m May 26 862 = : 
87m 
64m Msy 5 A 
75m Apr. 14 402. AY 
54m May 12 846 AYC 
85m Jan. 27 690 
| | 


TITLE—Production Number—Compuny 


Soldiers Three (126) MGM 
South of Caliente Rep. 
Spoilers of the Plains (5041) Rep. 
Stage to Tucson (color) (334) Col. 
Stagecoach Driver (5153) Mono. 
Stardust and Sweet Music (form. 

Calendar Girl) (5029) Rep. 
Steel Helmet, The (5000) Lippert 
Stop That Cab (5014) Lippert 
Storm Over Benga! (579) Rep. 
Storm Warning (014) ws 
Strangers on a Train (027)* wes 
Streetcar Named Desire, A wes 
Strictly Dishonorable (131!) MGM 
Strip, The (140) MGM 
Sugarfoot (color) (016) ws 
Sun Sets at Dawn, The UA 
Sword of Monte Cristo (color) 

(106) 20th-Fox 
TAKE Care of My Little Girl 

(color) (119)* 20th-Fox 
Tales of Hoffmann {color} Lopert 
Tall Target, The (139) MGM 
Tangier Realart 
Target Unknown (formerly Prisoner 

of War) Univ. 
Tarzan's Peril (172) RKO 
Teresa (137) MGM 
Texans Never Cry (352) Col. 
Texas Rangers (325) Col. 
That's My Boy (5026) Para. 
They Were Not Divided UA 
Thing, The (174)* RKO 
Thirteenth Letter (formerly The 

Scarlet Pen) (107) 20th-Fox 
3 Desperate Men (5009) ippert 
Three Guys Named Mike (119)* MGM 
Three Steps North UA 
Thunder in God's Country (5052) Rep. 


Thunder on the Hill Univ. 
Thunderhead, Son of Flicka aun) 


(151) -Fox 
Time of Their Lives "Reclot 
Tokyo File 212 (175) RKO 
Tomahawk (color) (110)* Univ 
Tomorrow Is Another Day WB 
Tony Draws a Horse (British) Fine Arts 
Too Young to Kiss MGM 
Trail of Robin Hood (color) (4946) Rep. 
Trio (Brit.) (5030) Para. 
Try and Get Me 

(formerly Sound of Fury) UA 
Two Gals and a Guy UA 
Two of a Kind (350) Col. 
UNDER the Gun (109) Univ. 
Undercover Girl (105) Univ 
Unknown Man, The (form. Behind 

the Law) MGM 
Up Front (118)* Univ 
VALENTINO (color) (320) Col. 
Varieties on Parade (5020) Lippert 
Vendetta (167) RKO 
Vengeance Valley (color) (117)* MGM 
Vicious Years, The (5191) Mono. 
Virginia City (018) wes 
Volcano [Ital.) UA 
WANTED: Dead or Alive (5154) Mono. 
Warden of the Big House ealart 
Warpath (color) (5025) Para 
Watch the Birdie (113) MGM 
Wells Fargo = (5061) Rep. 
When |! Grow UA 
When the Redskies Rode (C) (339) Col. 
Whirlwind (354 ) Col. 
Whistle at Eaton Falls. The Col. 
Wicked City UA 
YANK in Korea, A (346) Col. 
Yes Sir, Mr. Bones (5019) Lippert 
You're in the Navy Now (formerly 

U.S.S. Teakettle) (110) 20th-Fo~ 
Yukon Manhunt (5123) Mono. 


Stars 


S. Granger-W. Pidgeon-D. Niven 
Roy Rogers-Dale Evens 

Roy Rogers-Penny Eawards 

Rod Cameron-Wayne Morris 
Johnny Mack Brown 


William Marshall-Gail Patrick 
Gene Evans-Steve Brodie 
Sid Melton-lris Adrian 


Release 
Date 


Apr. 20,'51 
Not Set 


July 8, ‘SI 
June 15,'51 


Feb. 2,'5! 
Mar. 31,'5! 


P. Knowles-Rochelle Hudson (reissue) June 1,51 
Fi 


Ginger Rogers-Ronald Reagan 
Farley Granger-Ruth Roman 
Vivien Leigh-Marlon Brando 
Ezio Pinza-Janet Leigh 

Mickey Rooney-Sally Forrest 
Randolph Scott-Adele Jergens 
Sally Parr-Philip Shawn 


George Montgomery-Paula Corday 


Jeanne Crain-Jean Peters 
Moira Shearer-Robort Help 


‘eb. 10,'5! 
June 30,51 
Sept.,'51 
July 
Aug.,'51 
Mar. 10,'5! 
Jan. 22,'51 


Mar.,'51 


July,’5! 
dch 


Dick Powell-Paula Raymond 
Maria Montez-Robert Paige 


Mark Stevens-Robert Douglas 

Lex Barker-Virginia Huston 

Pier Angeli-John Ericson 

Gene Autry-Gail Davis 

George Montgomery-Gale Storm 
Dean Martin-Jerry Lewis 

Edward Underdown-Ralph Clanton 
Kenneth Tobey-Margaret Sheridan 


Charles Boyer-Linda Darnell 
Preston Foster-Virginia Grey 
Jane Wyman-Van Johnson 
Lloyd Bridges-Lea Padovani 
Rex Allen-Mary Ellen Kay 
Claudette Colbert-Ann Blyth 


Aug. ‘5! 


(reissue) Jan. 1,'5! 


Apr.,’5! 


Feb.,'5! 
Jan. 12,'51 
Mar. 9,'51 


June 15,'51 


Apr. 
Sept.,'5! 


Roddy McDowall-Preston Foster (reissue) June,'5! 


Abbott and Costello 
Florence Marly-Robert Payton 
Van Heflin-Yvonne De Carlo 
Ruth Roman-Steve Cochran 
Cecil Parker-Anne Crawford 
Van Johnson-June Allyson 

Roy Rogers-Penny Edwards 

J. Hayter-N. Patrick-J. Simmons 


Frank Lovejoy-Kathleen Ryan 
Janis Paige-Robert Alda 
Lizabeth Scott-Edmond O'Brien 


Richard Conte-Audrey Totter 
Alexis Smith-Scott Brady 


Walter Pidgeon-Ann Harding 
David Wayne-Tom Ewell 


Tony Dexter-Eleanor Parker 

Jackie Coogan 

Faith Domergue-George Dolenz 

Burt Lancaster-Robert Walker 
Tommy Cook-Gar Moore 

Errol Flynn-H. Bogart (reissue) 
Anna Magnani-Geraldine Brooks 


Whip Wilson 


(reissue) June 1,'51 
‘5! 


June,'5! 


May 4,'5! 
June 
July,"51 


Jan.,'51 
Dec.,'50 


Not Set 
Apr.,'51 


Apr.,'51 
July 20,'51 
Dec. 23,50 
Feb. 16,'51 
Feb. 18,'51 
Mar. 17,'51 

May 1,'5! 


Sept. 9,'5t 


V. McLaglen-Jackie Cooper (reissue) June 15,51 


Edmond O'Brien-Dean Jagger 
Red Skelton-Arlene Dahli 

Allan “Rocky” Lane 

Robert Preston-Martha Scott 
Jon Hall-Mary Castle 

Gene Autry-Gail Davis 

Lloyd Bridges-Dorothy Gish 

M. Montez-J. Aumont-L. Palmer 


Lon McCallister-William Phillips 
Ail-Star Minstrel Show 


Gary Cooper-Jane Greer 
Kirby Grant-Margaret Field 


Aug.,'5! 
Jan. 12,"51 


Feb.,’5! 
July 13,'5! 


Aor..'5! 
July 


Running 
Time Issue 
92m Mar. 17 
Aug. I! 
68m Feb. 10 
82m Dec. 23 
52m 
60m 
84m Jan. 
60m July 14 
65m Nov. 12,'38 
9im Dec. 9 
June 16 
125m June 16 
95m July 7 
85m Aug. II 
80m Feb. 3 
Tim Nov. 4 
80m Mar. 17 
93m June 16 
138m Apr. 7 
78m Aug. 4 
Mar. 16,'46 
90m Jan. 27 
79m Mar. 24 
105m Mar. 10 
70m Mar. 10 
74m June 9 
98m June 16 
9im May 
87m Apr. 7 
85m Jan, 27 
69m Jan. 20 
90m Feb. 10 
85m July 7 
67m Apr. 21 
84m Aug. II 
78m Feb. 3,'45 
82m Aug. 17,46 
84m Apr. 21 
82m Jan. 13 
90m Aug. 
90m May 26 
67m Dec. 16 
Fim Oct. 14 
92m Dec. 9 
70m June 23 
75m June 23 
84m Dec. 16 
83m Nov. 4 
60m June 30 
92m Mar. 3 
102m Feb. 17 
July 28 
84m Nov. 25 
82m Feb. 3 
8im Apr. 21 
Mar. 23,'40 
110m Feb. 17 
78m 
95m June 2 
7im Nov. 25 
60m May !9 
90m Apr. 14 
78m May 12 
70m Apr. 7 
96m Aug. 4 
76m May 26 
73m Feb. {7 
Aug. 
93m Mar. 2 
July 


-—REVIEWED— 
(S) synopsis 


Page 
757 
(S)975 
706 
634 


743 
(s)947 


Groups 
AYC 


AYC 


AY 


A-2 


A-! 
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>> 


> 
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L.of D. Review 


Very Good 


Fair 
Fair 


Excellent 


Excellent 


Very Good 


Very Good 
Excellent 
Good 
Good 


Good 
Good 
Good 
Good 
Good 

Very Good 
Fair 

Good 


Excellent 
Average 
Good 
Good 
Good 
Good 


Good 
Excellent 
Fair 

Good 
Good 

Very Good 


Good 
Excellent 


Excellent 
Fair 
Good 


Very Good 
Good 


Very Good 
Excellent 


Average 
Very Good 


Average 
Average 


Very Good 
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Naf'l Herald 
Feb. 5,'5! 
(S)930 Al 
605 A A2 
885 A B Excellent 
; 885 Excellent 
922 B Very Good 
974 Good 
697. AY A-2 Good 
554 A Good 
| 887 AY A-2 
mann 793 AY A-2 
966 
2895 
Ab 
Feb.,'5 690 AYC A-l 
Mar. 10,5! 766 AYC 
July 27,'51 750 AYC A-2 
Mar.,'5! 750 AYC 
{ June,'5! 878 6A 
Aug.,'5! 886 AY A-2 
Feb. 8,'51 854 
689 A B 
670 A-2 
705 AYC A-2 
922 A A-2 
973 
810 AY B 
Feb.,'5! 662 AYC A-l 
Sept.,'5! 973 
May 862 A 
Sept.,'51 
Dec. 15,'50 614 AYC A-l 
; 
605 A A-2 
906 
; 905 A B 
553 A-2 : 
sit 
AY 
(S)947 
697 AY 
42 
(S)714 A 
589 AY Good 
May 15,'5! 855 AY Good ‘ 
Apr. 20,'5! 801 AY Very Good 
May,'5! 846 Good 
Apr.,'5! 793 AYC Good 
Aug.,'5! 966 Good 
Jan. 2,'51 862 
(s)975 
980 


The Industry’s Most-Wanted 
Most-Often-Used Reference Book 


Now 
Thumb- 
Indexed... 


Who's Who 


The 1951-52 edition of the q Corps. 
Almanac is now in preparation, 
The thumb-indexing, which : 
met with such wide-spread ap- Circuits 
proval by so many subscribers CH Saas Gov. Case 
to the previous edition, will 
again make it quick and simple iti iin 
to instantly locate any of its oe ee World 
most-often-used sections. . . the Market 


reliable information you need 
will be literally right at your 
fingertips, when you are equip- Great 
ped with the latest Almanac. res 4 Britain 


Pictures 


There just isn’t anything like 
it in this industry. It is the ac- 
cepted ‘‘Who’s Who and 
What’s What” for the entire - 


field. Even at several times its 26 Theatrical 
price, many executives would 
not be without the _ latest 
Almanac! 


Organizations 


Television 
and Radio 


$5.00 
Postpaid Edited by Red Kann 


QUIGLEY PUBLISHING CO. 
Rockefeller Center, 1270 6th Ave. 
New York 20, N. Y. 


The previous edition was a sell-out! 


Advance orders for the 1951-1952 edi- Please reserve a copy of the 1951-52 
MOTION PICTURE ALMANAC 


Enclosed please find check for $5.00 in full payment, including 
sure of your copy, use the handy coupon shipping charges. 


tion have set a new record. To make 


to reserve it in your name now! Mail to— 


‘ 
| 
5 ‘ 
| 
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BUCK THE LINE FOR BUCHMAN! .. . After seeing SATURDAY’S WHAT A CUFFING! Bobby-soxer, above, really 
HERO, Steve Owen, coach of the N. Y. Football Giants said, “I’d sure latches on to John—with handcuffs! Mob scenes like 
like to sign the guy who made that picture. He certainly knows how _ this in Philadelphia marked John Derek’s entire tour 
to make those guys tackle!” Sidney Buchman is the name, Coach, but for Technicolor MASK OF THE AVENGER. Phila- 
Columbia signed him first! delphia papers copied. 


ALL-STAR ANNIVERSARY! ’ A PASS MASTER MAKES A PASS... 
Producer Sam Katzman stops the Bob Waterfield, forward passing star of 
shooting to celebrate a big poling X MARKS THE SPOT! ...AndtheG-Men Los Angeles Rams, gets checked out for 
It’s the 13th wedding anniversary mark the killer’s mistakes in A DAY WITH romance by Sheila Ryan as visiting wife 
of two of his favorite players, Jon THE F.B.I., Louis de Rochemont’s Techni- Jane Russell checks up from sidelines. 
Hall, star of HURRICANE _ color featurette that goes round the clock They’re on the JUNGLE MANHUNT 
ISLAND, and Frances Langford, with the world’s greatest cops... “most real- | set where Bob is making his film bow in 
star of PURPLE HEART DIARY. __istic portrayal” says J. Edgar Hoover. the Johnny Weissmuller starrer. 


he 

> 


